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Golf balls in the new Spalding con- 
tainers are expected to gladden the 
hearts of the players, but any ball 
looks a lot better to a golfer in the 
cup than in the box, 


, ae 


Munsingwear is using such attrac- 


tive models in its underwear catalog 
illustrations that it is running the 
risk of the buyers not being able to 
keep their minds on their work. 

~~ VT F 


Borden’s says that if you drink 
milk you won’t have to worry about 
hair tonics. Wildroot and Herpicide 
may want to refer this claim to the 
NRA code of hair competition. 


oe J 


The discussion of cosmetic skin, 
advertised so potently by Lux, sug- 
gests that maybe, after all, even the 
most beautiful gal ought to wash her 
face once in a while. 


7 YF 


Most women who drink beer at all, 
the Owens-Illinois Glass Company re- 
ports, drink it once a day or oftener. 
These may be the ladies whose hus- 
bands like them saftig. 


.' v7 F 


Those third-dimension pictures 
sounded sort of mysterious until it 
came out that they e our 
friends of the stereoscope dusted o 
for advertising purposes. 


* | F 


The Colgate-Palmolive-Peet general 
offices have been moved from Chicago 
to Jersey City. But fortunately the 
Palmolive building is still doing busi- 
ness at 919 N. Michigan. 


a 


Employes of the Evanston News- 
Inder who walked out recently have 
advised the citizens ef that quiet sub- 
urb that they intend to behave like 
ladies and gentlemen. If you have 
any strikes in prospect, put them on 
in Evanston. 

v v v 


Dr. William Lyon Phelps’ degree, 
as shown on the A. N. P. A. dinner- 
program, was L. L. D. Eight to five 
t Was an editor and not an advertis- 
ing man who pulled this boner. 
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Station WLW is now operating 
With a 500,000-watt transmitter, so 
that its signals can be heard all over 
the world. Seems a long way to 
broadcast the bad news from the Cin- 
cinnati Reds. 


¥ F F 


Chevrolet's advertising was so good 
that dealers couldn’t get stocked up, 
“ the new campaign won't be re- 
*ased. The fool salesman sold him- 
Self right out of a job. 


bd v v 
mates Bowser grows cynical and 
“9 the world that advertising peo- 
ple don't read advertising. Maybe 
that’s Whe 1 


t's wrong with it. 
. = = 


In a cur rent advertising campaign, 


— Petroleum is plugging the slo- 
‘Tell a friend!” But Listerine 
soe ‘onclusively demonstrated that 
sg your best friends won’t tell 
v v v 

ae Cunningham and Gene 
Pt could save themselves a lot 
Wear and tear by having their 
Standard 


ne mile race presented here- 
’y means of motion pictures. 
Copy Cur. 
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SEEK NEW USES 
FOR LAVA SOAP 
IN CITY HOMES 


First Newspaper Advertising 
Used for Old Product 


Binghamton, N. Y., May 10.—As 
the third advertisement in as many 
weeks was released here to the Bing- 
hamton Press, Procter & Gamble 
Company field forces concluded ar- 
rangements with retailers to conduct 
bundle sales on combinations of Lava 
and P&G soaps. The test campaign, 
designed to popularize new general 
household cleaning uses for Lava 
soap, is the first newspaper advertis- 
ing on this old product. 

In line with copy’s suggestion to 
keep a cake in the bathroom, kitchen 
and garage, the bundles include a 
minimum of three cakes of Lava. 
Through response to the special quan- 
tity offers, the impression made by 
the advertising message may be 
quickly ascertained, and, if satisfac- 
tory, the campaign can be quickly 
extended. 

For years prior to the acquisition 
of Lava soap by Procter & Gamble, it 


and factory hands as a hand soap. 
Mediums selected to reach this mar- 
ket comprised farm papers; publica- 
tions reaching mechanics and shop 
workers, such as railroad employe 
magazines; and outdoor advertising 
in neighborhoods populated by fac- 
tory and shop workers. 


Appeal Is Broadened 


The plan was continued by Procter 
& Gamble until last fall, when a 
schedule of various sizes of fractional 
page advertisements explaining 
Lava’s merits as an all-around house- 
hold soap was released to women’s 
magazines. As the urban, white- 
collar housewife was being addressed 
for the first time, Lava’s long and 
honorable past was ignored in the 
copy, the inference given being that 
the product was new. 

The newspaper copy was prepared 
by combining as many as eight of 
these advertisements, altered only by 
the deletion of signatures, and tying 
the collection together with full- 
width headlines and signature logo- 
type. The first advertisement occu- 
pied 1,500 lines and the two follow- 
ing were 1,250 lines each. A point 
stressed in the copy is that the hands 
are actually benefited and money for 
manicures saved when Lava is used 
for major household cleaning opera- 
tions. Dominating illustrations de- 
pict housewives smilingly engaged in 
cleaning tasks that were abominated 
before the discovery of Lava. 

The advertisements, which state 
Lava is a soap of 1001 uses, list two 
score or more of them to encourage 
housewives to embark on a voyage 
of discovery for themselves. The 
uses involving maximum consump- 
tion are mentioned in headlines. 

These include cleaning greasy 
cooking utensils, bathtubs, sinks and 
linoleum and washing the hands 
after polishing silver, working in the 
garden, painting furniture and peel- 
ing fruits and vegetables. 

Products which have established a 
semi-monopoly for use in the vexa- 
tious chore of cleaning the bathtub 
are threatened with statements that 
Lava is quicker and easier and leaves 
no powdery film to be washed away. 


vertised exclusively to farmers | 


CRACKS NEW MARKET 


NOW BINGHAMTON HOUSEWIVES DISCOVER 
SOAP GF 1001 USES THAT KEEPS HANDS LOVELY 


| om com. macrne Mh Irowe 
“ Meese 


LAVA SOAP [RR 1. 


THE SOAP OF 100) HOVSEMOLD USES 


One of the newspaper advertise- 
ments in the new Lava soap cam- 


paign. 


NEW BUICK TO 
RECLAIM LOST 
BUYING GROUP 


Lower Priced Car Designed 
to Win Former Owners 


Flint, Mich., May 10.—Unlike other 
motor car manufacturers who have 
been introducing lower price models 
with the intention of opening up new 
markets, Buick Motor Company will 
introduce, May 12, the lowest price 
car in Buick’s history, in a concerted 
effort to recapture its old market— 
the traditional Buick owners, who, 
during the past five years, have 
found themselves with income con- 
siderably out of proportion with 
Buick’s price range. This effort will 
be supported by an intensive maga- 
zine, newspaper, radio and outdoor 
campaign. Prices start at $795. 

The initial step of the drive to an- 
nounce Buick’s new series-40 was 
taken May 4, in metropolitan news- 

(Continued on Page 31) 


Lever Bros. 


Calm as 


"| Cosmetic Group Fumes; 


Will Continue Theme 


New York, May 11.— The letter of Lever Brothers Company 


setting forth the basis for claims 


used in the “cosmetic skin” 


cam- 


paign on Lux toilet soap has failed to convinee the fair trade prac- 
tice committee of the Associated Manufacturers of Toilet Articles. 
The soap manufacturer and the approximately 500 newspapers 


and magazines 
of the fact by letter today, and the 
cosmetic manufacturers are pressing 
the charge of code violation with 
the cosmetic code authority. 

The cosmetic manufacturers are 
hopeful that an understanding will 
be reached amicably long before the 
controversy would be automatically 
liquidated by the legal division of 


the NRA. Despite almost negligible 
results so far, they have not de- 


spaired of enlisting the aid of pub- 
lishers. Two magazine publishers 
have intimated that they will refuse 
Lux advertising until the copy is 
modified to satisfy both parties to 
the controversy. 

Lengthy testimony from two prom- 
inent dermatologists, submitted in 
the form of a direct examination, ac- 
companied the letter sent the soap 
manufacturer and publishers. The 
scientists labelled “cosmetic skin” 
pure fiction and took issue with other 
Lux claims. 

The second letter of the cosmetic 
manufacturers to Lever’ Brothers 
read in part: “With the basic prop- 
osition that washing the skin with 
soap is good for the skin in general 
we have no quarrel. 


Effect Upon Average Reader 


“It may often be true that in 
certain instances the use of cos- 
metics may injure the skin, that is 
the use of certain cosmetics (not all 
cosmetics) may injure certain per- 
SONS. 

“However, it is not our intention 
to enter into an exchange of dialec- 
tics on the question whether cos- 
metics are or not ever harmful to 
the skin, because there is no such 
question before us. 

“What we conceive to be the issue 
is whether the Lux advertising re- 
ferred to is false and misleading and 
therefore injurious to the makers of 
cosmetics generally. It is your ad- 
vertising taken as a whole with its 


Last Minute News Flashes 


Munson Is Florsheim Advertising Manager 
Chicago, May 11.—Miller Munson, at one time advertising manager of 


the Hoover Company, has been appointed advertising manager of Flor- 


sheim Shoe Company. 


He succeeds George W. 
leaving Hoover, Mr. Munson has been engaged in agency work. 


Besse, resigned. Since 


Schlitz Radio Account to B. B. D. & O. 


Milwaukee, Wis., 


May 11.—Schlitz Brewing Company has placed its 
radio advertising with Batten, Barton, Durstine & Osborn, Chicago. 
remainder of the account is placed by Stack-Goble Advertising Agency. 


The 


John-Adams and MacManus Agencies Merge 


Detroit, Mich., May 11.—Merger of MacManus, Inc., one of the oldest 
agencies in the country and a pioneer in the automotive field, and John- 


Adams, Inc., was announced today by Theodore F. MacManus, head of the 


former firm, who will assume the presidency and active direction of the 
new organization, which will be known as MacManus, John and Adams, Inc. 

John-Adams, Inc., was recently organized by W. A. P. John and James 
R. Adams, both former members of the Campbell-Ewald Company staff. 
The new organization will occupy the entire 12th and 14th floors of the 


Fisher Bldg. 


already addressed on the subject are being informed 


intended effect upon the average 
reader, not upon experts, that must 
be considered.” 

The cosmetic manufacturers re 
iterated their contention that the 
Lux advertising is a violation of the 
cosmetic code and that the adver- 
tising of a soap as a cosmetic auto- 
matically brings the manufacturer 
under the authority of the cosmetic 
code. 

New York, May 10.—Calm in the 
face of the mounting indignation of 
leading cosmetic manufacturers, 
Lever Brothers Company, Cambridge, 
Mass., in a letter addressed this week 
to the Associated Manufacturers of 
Toilet Articles by Grafton B. Per- 
kins, advertising manager, has de- 
clared its intention to continue the 
“beware cosmetic skin” campaign 
launched in newspapers three weeks 
ago on Lux toilet soap. 

Having felt confident that an ad- 
justment of the controversy would 
follow their complaint last week to 
the advertiser, some 200 newspapers 
and magazines and the code author- 
ity, members of the fair trade prac- 
tice committee of the association 
hastily convened for sessions yester- 
day and today at which means for 
pursuing the objective were consid- 
ered. Members told ADVERTISING AGE 
that they expected to frame an an- 
swer to Lever Brothers’ letter and 
decide upon the next step by tomor- 
row. 

The major portion of Mr. Perkins’ 
letter was given over to verbatim 
quotations from medical authorities, 
beauty editors and the advertising of 
cosmetic manufacturers themselves 
which substantiated the claims made 
in the new campaign for Lux soap. 


Points to Benefits 


“If you will again refer to the ad- 
vertising in question,” said Mr. 
Perkins, “I think you will agree that 
the only inference that is justifiable 
is that cosmetics allowed to remain 
in the pores of the skin are harmful 
to the skin. 

“The advertising message that cos- 
metics allowed to accumulate in the 
pores of the skin are bad for the skin 
is not only beyond all question true 
but furthermore, in our opinion, is a 
benefit both to the women of the 
country and to the cosmetic industry. 

“Far from having any desire to 
injure the cosmetic industry we have 
been very careful in the current cam- 
paign to take every precaution to 
convey unmistakably the thought 
that women should continue to use 
cosmetics just as freely as ever. It 
was never part of our thinking to 
induce women to give up or cut down 
on the use of cosmetics. 

“A survey was made wherein speci- 
men advertisements were shown to 
hundreds of women in their homes 
and the results prove that women do 
not get the impression that they 
should stop or cut down on the use 
of cosmetics. 

“Also, it must be apparent to you 
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AGENCY AGES *  ¢ 


in the last issue of the Age of Plenty we 
gave you some figures with regard to 
Agency executives’ ages. Here are the com- 
plete returns—just about what you would 
expect: 


2, 
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the age of 519 Officers and Account Execu- 
tives of 54 prominent Advertising Agencies 
is 41.1 years. 


Y, CENTURY ; =~ ; 


here’s the heading of a recent Macy adv. 
“It’s smart to be 50”—going Pitkin 10 years 
better. 


REGISTRAR of M. V. * 


is your product comparable in any way to 
a Packard car? Or maybe a Cadillac? Is 
it comparable either in price, importance, or 
quality? If it is, heed well the figures that 
follow: 
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the Registrar of Motor Vehicles of the 
State of New York reports: in N. Y. 
City 62% of all new Packards and 
Cadillacs sold in 1933 were bought by 
men and women who had already cele- 
brated their 40th birthdays. 


in Hartford, 88% of all Packards, Cadillacs, 
Pierce Arrows, Lincolns and La Salles were W 
snapped up by men and women of 40 or 
more, 


57% of all Buicks, Chryslers, Studebakers, 


Grahams, Auburns and Hudsons—sold in 
Hartford went to people who live in the age & 
of plenty and whose age was plenty— 
over 40. 
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it might be very useful to remember that of 
the 350,000 Quality Group readers 70% are 
already part and parcel of the Age of 
Plenty. 


f i 
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Sales of fine motors, fine pianos, fine 
furniture, fine radios, fine boats, fine rugs, 
fine furnishings, fine trees and shrubs, fine 
fences, fine vacations—are made only to 
those who have plenty. And the Age of 
Plenty does now even start till after 30. 


fine - - - fine 


The value of young families to the volume 
advertiser is that there are so many of them. 
But QUALITY PRODUCTS are bought almost 
entirely by the country’s First Million fami- 
lies. THE QUALITY GROUP is first reading 
choice of 350,000 First Families—% of the 
entire Quality market. 
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THE QUALITY GROUP 


HARPERS MAGAZINE SCRIBNER’S MAGAZINE 
CURRENT HISTORY FORUM MAGAZINIE 
REVIEW OF REVIEWS 


597 FIFTH AVENUE, NEW YORK 


that if women follow the advice given 
in our advertising and wash the 
pores thoroughly each time before 
they put on new make-up, and at bed- 
time, they will use a greater tonnage 
of cosmetics than they now do.” 

Among the medical authorities Mr. 
Perkins called upon was Dr. Sigmund 
S. Greenbaum, who wrote in Hygeia 
for February, 1929: 

“Cosmetics always tend to add fur- 
ther to the blockage of the pore, with 
the result that the canal, of which 
the pore is only the outer opening, 
becomes widely distended. All 
patients with acne are made worse 
by cosmetics, and, furthermore, per- 
sons with oily skins make themselves 
liable to pimples and cysts by the 
excessive use of cosmetics, both 
rouge and powder.” 

One of the beauty editors whose 
viewpoint Mr. Perkins consulted is 
Doris Lee Ashley, who says in the 
current issue of Pictorial Review: 

“The skin must be flawlessly 
cleansed once a day. Any rouge, 
powder, or dirt that is allowed to 
sink into the pores and remain there 
overnight is a potential blemish or 
an ugly enlarged pore. The only 
method for thoroughly cleansing the 
face of all impurities and sweetening 
the skin is a daily washing with soap 
and water.” 

Among the advertisers whose pub- 
lished statements, in Mr. Perkins’ 
opinion, substantiate Lever Broth- 
ers’ contention are Pinaud, Marie 
Earle, Kleenex and Dorothy Gray. 
The latter expresses the Lux position 
succinctly and precisely in the follow- 
ing quotation from a booklet on the 
care of the skin: 

“Very few women realize the sig- 
nificance of thoroughly cleansing the 
skin. If at least once a day your 
skin is not freed from every trace 
of dust and of cosmetics, it cannot be 
healthy.” 

Mr. Perkins concluded with a 
sweeping denial that the Lux copy 
violates the cosmetic code and asked 
the cosmetic manufacturers to re- 
consider their objections in the light 
of the evidence submitted. 


Second Class Rates 
Reduced to 1932 Level 


The ways and means committee of 
the house is not expected to recom- 
mend any increase in the rate for 
second class matter. This in effect 
will mean a reversion to the rates 
prior to July 1, 1932, approximately a 
25 per cent reduction. 

The restored rate has to do with 
the advertising sections only and 
amounts to about one and one-half 
cents on first and second zones and 
proportionately on other zones. 


Jordan Takes Charge 


of Brewery’s Drive 


George R. Jordan, formerly presi- 
dent of Jordan Advertising Abroad, 
Inc., and recently advertising man- 
ager of the F. & M. Schaefer Brewing 
Company, New York, has been ap- 
pointed eastern sales manager of 
Brewing Corporation of America, 
subsidiary of Peerless Corporation. 
Cleveland. 

Distribution of Carling’s Red Cap 
Canadian Ale will start July 1 with 
its introduction in eastern seaboard 
markets. The product will be pro- 
duced in the Peerless automobile 
plant, which has been remade into a 
modern ale brewery. 


Thomas C. Greeley 
Passes on at 36 


Thomas C. Greeley, business man- 
ager of the Current Medical Digest, 
died May 7 at the age of 36. 

He was formerly with the New 
York American and the New York 
Evening Journal, and at one time 
was business manager of American 
Druggist. 


Young on Code Board 

The NRA has approved the code 
authority for the daily newspaper 
publishing industry. Members are 
the same as reported in the March 3 
issue of ADVERTISING AGE except for 
J. F. Young, vice-president, Spokes- 
man Review, Spokane, Wash., who re- 
places S. R. Winch, Oregon Journal, 
Portland. 


Join Beebe Agency 
George Williams, for many years 
in the bank and photography busi- 
ness, and John B. Watkins have 
joined Beebe Advertising Agency, 
Inc., New York, as account execu- 
tives. 


AiMED AT CANNERS 


‘Tt Dub the flavor 


of my Straweerry JAM I" 


THESE RIPE 
STRAWBERRIES 
TASTE EVEN 
BETTER IN JAM 
WHEN | MAKE IT 
THE CERTO 
SHORT-BOIL WAY! 


HOW TO MAKE THe BEST 
STRAWOERRY JAM 


When Mrs. Brown 
first tried Certo, she couldn't be- 
lieve how much better jam tasted! 


SPECIAL STRAWBERRY NEWS! 
Kead corefully before making Strawberry Jam 


rel orien e eenene tha 
oun vou bow! Ob 


Typical newspaper advertising for 
Certo, which is directed to home 
canners. 


CERTO STARTS 
CAMPAIGN TO 
HOME CANNERS 


Magazines, Newspapers and 
Radio to Be Used 


New York, May 10—‘“Plan your 
jelly needs” will be the theme of this 
year’s campaign of the General Foods 
Corporation on Certo, in which the 
product will be on the air for the first 
time. 

Housewives will be urged to de- 
velop a complete plan, taking into 
consideration needs for holidays, 
such as Labor Day, Thanksgiving, 
Christmas and New Year’s Day, 
children’s school luncheons, party 
needs, etc., instead of going about 
the matter haphazardly when a par- 
ticularly good fruit “buy” spurs them 
to action. 

Leading women’s magazines, farm 
magazines and a fairly large schedule 
of newspapers will make up a well 
rounded program. The magazine copy 
will all be in color. Newspaper in- 
sertions will be fairly large, some of 
it running around 500 lines. Ben- 
ton & Bowles, Inc., is the agency. 


June magazines will carry the Cer- 
to copy. Newspaper advertising will 
start about the same time. The radio 
broadeasts, from 3 to 4 p.m. E. D. S. 
T. each Friday over a 37-station NBC 
network, will start next Friday. The 
campaign will run throughout the en- 
tire jam and jelly making season, 
starting with the strawberry season 
in the south and continuing until the 
last northern grapes are picked, 
marking the end of the fruit and 
berry season. 


Broadcasts Tied Together 


Certo will receive additional pro- 
motion in other General Foods broad- 
casts, which are uniquely related. 
The new show will be known as 
“Maria’s Certo Matinee,” Maria be- 
ing Captain Henry’s sister in the 
Maxwell House showboat program. 

This is her first major part on the 


air, though she is well known to 
many thousands of Maxwell House 


program fans. Her matinee will fea- 
ture other Showboat talent, including 
Lanny Ross, Mary Lou, Conrad Thi- 
bault and Gus Haenschen’s orchestra. 
For that reason General Foods offi- 
cials expect the new program to draw 
an unusually large audience from the 
start. 

Tune-in notices will be given in ad- 
vance when Maria invites the nation- 
wide Maxwell House audience to hear 
her Certo Matinee the following 


afternoon. Certo will also be adver. 
tised by Frances Lee Barton in her 
Thursday morning Cooking Schoo} 
of the Air, which pushes all Genera] 
Foods products. 

First advertising of the new cam. 
paign stresses the fact that prelim). 
nary estimates indicate large crops of 
strawberries and other fruits. Helps 
to better jelly making are given, such 
as advice that because of unusual! 
weather conditions this year, the 
General Foods laboratories recom. 
mend boiling fruit and sugar mix. 
tures four minutes instead of last 
year’s recommended one minute. 


Sees More Preserving 


According to C. G. Mortimer, Certo 
sales and advertising manager, the 
addition of the radio program jp. 
volves no curtailment of other ag. 
vertising. Home jam and jelly mak. 
ing activities will doubtlessly be very 
large this year, he states. In addi. 
tion to the plentiful supply of fruit, 
the country-wide American Legion 
Auxiliary jelly-making program calls 
for more than 1,000,000 extra glasses 
of jelly for relief of the needy. 

Certo promotional material will be 
supplied grocers. ‘“Five-profit dis. 
plays” will be featured and advertis. 
ing helps given grocers by Genera] 
Foods salesmen to aid them in getting 
more profits through larger sales of 
five items—fruit, sugar, jars, para- 
ffin and Certo. 


Commies Will 
Be Starred at 
Four A’s Meet 


New York, May 11.—The forgotten 
man of economics, the consumer, 
will hold the center of the stage 
when the country’s advertising fra- 
ternity gathers in Washington for 
the 17th annual convention of the 
American Association of Advertising 
Agencies May 22-23. Several of the 
main speakers before the convention 
are slated to discuss the problems 
and reactions of the consumer. 

“The convention is being pro- 
grammed to deal with the practical 
needs of our business under present 
and changing conditions, and prob- 
ably no factor in our sphere of in- 
fluence is undergoing a_ greater 
change than the consumer,” John 
Benson, president of the association, 
said in announcing the program 
“She is becoming self-conscious and 
beginning to assert herself as never 
before.” 

Alice Edwards, executive 
tary, American Home Economics As: 
sociation, will speak on what tlie 
consumer wants in advertising and 
how advertising can improve its 
service to the consumer. 


secre 


Margaret Dana, writer on smal! 
town markets, will discuss col 
sumers in the smaller population 
centers. 


Dexter Keezer, executive head 0 
the NRA consumers’ advisory board 
will deal with prices the consume! 
has to pay, their range, level and 
variations. 

Willard Thorpe, director of thé 
bureau of foreign and domestic col 
merce, will present highlights of thé 
housing survey now being complete 
by the Department of Commerce 
and other interesting data in regal 
to consumer markets. , 

Prof. Paul H. Nystram of 
lumbia University, will give the saa 
vention the results of his study . 
purchasing power and the change 
which have occurred in it, and ® 
bird’s eye view of the entire ©” 
sumer situation. : 

Allyn B. McIntire, president of the 
Association of National Advertise 
will discuss the economics of adv" 
tising, and advertising’s service 
the consumer. ae 

The Association’s annual dinn® 
will be held on Tuesday night. 


Cheesemakers Band 


Calumet, Manitowoc, Winnebaé 
Brown, Sheboygan, Fond du 
Washington and Ozaukee count} 
Wisconsin, cheesemakers a 
formed the nucleus for a tater 
association to be known as the © 
consin Cheesemakers’ Publicity Hil: 
sociation, with headquarters at *” 
bert. 
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“Te most influential books and the truest in their influence are works of fiction. They re-arrange, they 
repeat, they clarify the lessons of life,““ said Robert Louis Stevenson 


The love 


of GREAT FICTION 


From an illustration in Cosmopolitan for December, 1894 


is the Common meeting In 1894, Cosmopolitan published a story by a rather unimportant young 
Englishman named Kipling. It was an early example of this magazine’s ability 
to pick GREAT FICTION. (Later what Mr. Rudyard Kipling wrote became liter- 
ature...after his stories and poems had stiffened the British spine and made 
Tommy Atkins and India familiar to millions of people the world over.) 
Today, like yesterday and tomorrow, GREAT FICTION is moulding minds, 
changing characters... directing, leading, influencing human actions. Writers 
may come and go, but GREAT FICTION keeps on. Just as in 1894, Cosmo- 
politan’s GREAT FICTION today is a profitable background for the advertising 
of food products, household goods, cosmetics, railroad and steamship lines, and 
many other fine products. < And men who sell know its power...use its 
ability to stir people to do things...to BUY THEIR GOODS. 


COSMOPOLITAN 
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The Indispensable Function of the 
Advertising Agency 


Some people who have been fol- 
lowing the discussions of the Asso- 
ciation of National Advertisers on 
the subject of agency compensation 
have jumped to the conclusion that 
the A.N.A. is fighting advertising 
agencies. But no one who reads the 
thoughtful address of Allyn B. Mce- 
Intire, Pepperell executive and 
A.N.A. president, before the Poor 
Richard Club April 26 can escape the 
conclusion that national advertisers 
appreciate fully the important and 
in fact indispensable function of the 
agency. 

His talk should do much to allay 
the feeling that advertisers and 
agents are working at cross-pur- 
poses, and should set the stage for 
calm and dispassionate discussion 
of an advertising problem which has 
been debated for years, and to the 
correct solution of which all parties 
concerned-——advertisers, agencies and 
publishers—should be prepared to 
contribute. Approached in this spirit, 
no one is going to be injured. 

Here are some quotations from 
Mr. Mclntire’s talk which seem to 
us to be worthy of special emphasis: 

“There is no opposition to the ad- 
vertising agency as an institution 
among advertisers. The advertising 
agency in the eyes of an intelligent 
advertiser is a sound institution. It 
is a cooperative idea. It operates on 
the basis of serving more than one 
advertiser, thus spreading the cost 
of the ability and service it happens 
to be able to offer among more than 
one advertiser, and thereby making 
the cost lower for each individual ad- 
vertiser. 

“The ability to render skilled serv- 
ice as counselor and guide to the 


advertiser more effectively and more 
economically than the manufacturer 
can himself provide will perpetuate 
the agency as an institution.” 

Albert E. Haase, former managing 
director of the A.N.A., who is work- 
ing with a committee of the associa- 
tion in the preparation of a report 
on the subject of agency compensa- 
tion, collaborated in writing a book, 
“The Advertising Agency,” in 1927. 
It also contains strong statements re- 
garding the place and function of the 
agency. 

“America owes its leadership in 
the use and application of advertis- 
ing,” it was declared, “to the adver- 
tising agent. Credit for that achieve- 
ment presupposes ability. The ad- 
vertising agent has demonstrated his 
possession of that attribute. It is to 
be doubted, however, that this ability 
would have had free play had he 
worked under any system of remu- 
neration other than that in force to- 
day. 

“The so-called commission plan of 
payment, under which an agent re- 
ceives as his compensation a stated 
percentage, usually 15 per cent, from 
the advertising medium on the gross 
amount of business he places in that 
medium, must be counted as a 
mighty force in the development of 
American advertising.” 

After reading these quotations one 
may readily see opportunities for dis- 
cussions of the agency compensa- 
tion system starting from the com- 
mon agreement that the advertising 
agency has an indispensable func- 
tion and that any plan proposed for 
future application must conserve the 
values inherent in the present work- 
ing arrangement. 


The Chamber of Commerce on 
Advertising Regulation 


The resolutions 
United States 
merce at its annual meeting in 
Washington on the subject of ad- 
vertising regulation, as reported in 
the May 5 issue of ADVERTISING AGE, 
make it increasingly evident that the 
idea of federal censorship of adver- 


adopted by 
Chamber of 


the 
Com- 


tising, such as has been proposed in 
the Tugwell bill and similar regula- 
tion, is abhorrent to the 


leaders of America. 


business 


“The value of proper advertising 
as an economical and efficient means 
of distribution,” the resolutions de- 
clared, “should be maintained as in 
the public interest, and all attempts 
to restrict it as a means of reaching 
and developing markets should be re- 
sisted.” 

And in another 


paragraph the 


statement was made that “govern- 
ment imposition of censorship in any 
form upon advertising is an attempt 
at inexcusable intrusion into private 
business affairs and should be op- 
posed.” 

Business men realize what a han- 
dicap to honest advertisers govern- 
ment censorship would become, and 
their unmistakable position in the 
matter should not only strengthen 
the opposition to extreme regulatory 
legislation, but should accelerate the 
movement for the development of 
effective self-regulation within the 
industry. 

We believe that sentiment along 
this line has become so strong as to 
justify the prediction that in the 
very near future a definite start will 
be made toward this objective. 


AN OPENING FOR A SMART ADVERTISING MAN 


i 
Bs 


—Esquire. 


"Let's dissolve partnership, Max. I'm sick of dividing two into nothing 
every week.” 


Voice of the Advertiser 


Ah, The Simple Life 


To the Editor: Will you please ad- 
vise your business department to 
take me off its list, as my firm dis- 
appeared from the advertising world 
while the financial sun was shining 
very, very brightly in the latter part 
of 1929—succeeded by the Knapp Ad- 
vertising Company of Ardmore and 
several other cities and towns in 
Oklahoma. 

We have retired from that hectic 
life and are now back to the “simple 
life’ of a “town farmer,” that is, 
one who makes his money in town 
and spends it in the country! 

But I am having the time of my 
life! And when I get tired pruning 
peach trees, mulching strawberries, 
and acting as midwife to my Hamp- 
shire sows I can step down to my 
own private pond and in 15 or 20 
minutes catch all the ten and 12-inch 
crappies I want. And then hie me 
home and go to sleep in five minutes. 
How’s ‘at? 

“Dap” BURNITT, 
Ardmore, Okla. 
v v v 
Inference 

To the Editor: Here are two 
phrases from a recent issue of AD 
VERTISING AGE: 

“... It may by inference or other- 
wise, suggest ideas...” 

“The inference of Mr. Davies’ state- 
ment...” 

Isn’t there some way to get at 
least one or two newspaper men not 


to use the word “inference” when 
they mean ‘implication’? 
W. A. MARTIN, 


Advertising Manager, Munsing- 
wear Corporation, Minneapolis, 
Minn. 


Forget the Girls? Why, 
We Wouldn’t Think of It 


To the Editor: I want you to know 
that I appreciate the notice you gave 
us on page 26 of your issue for April 
21 regarding the addition to our ad- 
vertising staff of Miss Esther Mer- 
riam Ames. 

Unfortunately, however, a mistake 
was made in the title of the maga- 


zine, which is referred to as the St. 
Nicholas Magazine for Boys, whereas 
the correct title is St. Nicholas Maga- 
zine for Boys and Girls. 

We do not believe you would inten- 
tionally omit the “girls,” and can 
only assume that this is a _ typo- 
graphical error. Certainly we here 
at St. Nicholas office consider the 
girls the most important part of our 
circle of readers. 

Rosert P. Joy, 
Business Manager, 
St. Nicholas Magazine for Boys 
and Girls, Columbus, O. 


. v v 
Orders Pour in 


Following News Item 

To the Editor: Thank you for for- 
warding the mail addressed to you, 
inquiring about our newly developed 
Vogel-Type Aligning Paper. 

The news item you published about 
us has so swamped us with requests 
and orders that we have been work- 
ing until all hours of the night keep- 
ing up with correspondence. 

Many thanks for your cooperation. 

JOSEPH SPIEL VOGEL, 

Joseph S. Vogel & Co., Newark, N. J. 

~~ = 


A Message for Copy Cub 


To the Editor: I wonder if Copy 
Cub has as yet cast his eye upon the 
new Ford street car card which so 
boastfully states: 

“When the Stop Light Says Go, 
the V8 Has Gone!” 

Starting on that orange light again, 
hey? 

Also, it appears to me that the well 
known form of advertising via the 
balloon copy method is soon to be 
outdone by Venetian blind back- 
grounds. 

“Hereafter,” says the ultra of ultra 
art directors, “my advertisements 
shall prove their distinctiveness (and 
stuff) by the model posing in front of 
a Viennese blind.” 

However, if this procedure is re- 
sponsible for putting the skids under 
the “blurps,” can’t we stand it? 

Tom HvUTCHINGs, 

Collins, Miller & Hutchings, Inc., 

Chicago. 


Information 
for Advertisers 


The following documents may be se 
cured without charge by any national 
advertiser or advertising agency from 
the companies sponsoring them, or 
through ADVERTISING AGE. 


No. 592. 
Edition. 


A volume of some 270 pages issued 
by the research and plan division of 
Outdoor Advertising Incorporated, 
and containing a comprehensive sur- 
vey of the 96 largest markets in the 
country which are defined as metro- 
politan districts by the bureau of the 
census. Replete with maps, market 
data, and details on the size and cost 
of outdoor showings. 


Metropolitan Markets, 1934 


No. 593. Sixteen Years With 

Women’s Magazines. 

A record of the gains and losses in 
advertising revenue of nine women’s 
magazines during the period from 
1918 to 1933. Published by House- 
hold Magazine. 


the 


No. 594. Powers Bulletin. 

A monthly bulletin issued by 
Joshua B. Powers, Inc., international 
publishers representative, which 
gives much pertinent data with ref- 
erence to the countries covered by 
publications on the Powers list. 


No. 595. The Mother Market. 

A brochure by Parents’ Magazine 
which contrasts the value to the ad- 
vertiser of the family with growing 
children and childless women. 


No. 596. The Building Maintenance 
and Management Market in New 
York. 

An analysis of the size and impor- 
tance of the building market in New 
York controlled by banks, estates, 
insurance and mortgage companies, 
real estate firms, etc. Published by 
Real Estate Record and Builders’ 
Guide. 


No. 597. The Syndicate Store Mer- 
chandiser. 

Published by the paper of that 
name, this loose leaf volume con- 
tains a copy of the paper, an anal- 
ysis of the market and how reach it, 
and advertising, circulation and edi- 
torial data on the publication. 


No. 550. An Invitation to Explore. 


An extremely good example of fine 
printing, inviting the reader to visit 
the home of National Geographic 
Magazine, and taking him on a “per: 
sonally conducted tour” of the offices 
of the magazine and the society. Ad- 
vertising men will cherish the vol 
ume as an example of fine book- 
making, as well as for the detailed 
and interesting account it contains 
of the organization and functions of 
the National Geographic Society. 


No. 551. About That Tack (Brass). 


A brief dissertation on “quality 
markets” from the newspaper stand- 
point, and especially from the New 
York newspaper standpoint, in which 
it is contended that “circulation is 
vertical, not horizontal.” Published 
by the New York News. 


No. 566. Relative Influence of Men 
and Women in the Purchase of 12 
Commodities. 


It has long been contended that 
regardless of the sex of the person 
actually making a purchase, family 
buying is influenced by two or more 
members. In this survey, Redbook 
shows the relative importance of 
men and women in the purchase of 
many specific products, such as cal 
ned goods, cereals, coffee, desserts 
soap, automobiles, electrical devices: 
refrigerators, rugs, radios, etc. 


No. 579. Chicago 
Central Market. 


A broadside giving industrial, PoP 
ulation and other statistics abou! 
Chicago in concise form. Includes 
a large map of the city, and salient 
points about 21 districts, as well 28 
data on the various types of servic? 
rendered by General Outdoor Adve 
tising Company, by whom the ™* 
terial is issued. 
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General Advertising 
LEADERS H 


Retail Advertising 
lL EA DERSH 


Home Coverage 
LEADERS H 


A threefold assurance of the 
highest measure of success 
for any advertiser desirous of 
covering the Chicago market 


THE CHICAGO DAILY NEWS 


Chicago's Home Newspaper 


GEORGE A. McDEVITT CO., National Advertising Representatives, NEW YORK—CHICAGO—PHILADELPHIA—DETROIT—SAN FRANCISCO 
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BON AMI CHICK 
GIVEN NEW JOB 


New York, May 10.—The newly 
hatched baby chick trade mark de- 
sign of the Bon Ami Company has be- 
come animated in a newspaper series 
appearing in New York, Chicago and 
Philadelphia newspapers. As _ such, 
it is portrayed smilingly washing 
sinks, bathtubs and pans without a 
scratch. 

Two years ago the chick swung 
into similar action with the intro- 
duction of the de luxe Bon Ami pack- 
age, but since then and until the 
start of the current series, it carried 
on as a “still,” except in Canada 
where the animation advertising has 
been fairly continuous. Once a na- 
tional magazine campaign of this 
character was prepared, but was not 
run. 

The animated chick copy is also 
running in a list of foreign papers in 
the cities mentioned, with the object 
of maintaining and increasing the 
product’s use by the groups repre- 
sented in their circulations. 


In New York, six foreign language 
papers are being used, in addition to 


two insertions a week in the New 
York News and one a week in other 
New York metropolitan papers. This 
copy is 224 lines. In magazine sec- 
tions of the Herald Tribune and the 
Times, the series is running in 
smaller space. 

In Chicago, the Tribune and Ameri- 
can are carrying the copy, along with 
five foreign language papers. In 
Philadelphia, the campaign is run- 
ning in the Bulletin, the Ledger and 
four foreign papers. 

Some of the headlines are in 
rhyme. “A cheerful chirp as he goes 
to work,” says one. That Bon Ami 
“gives a beautiful polish,” is odor- 
less, blots dirt and does not scratch 
is stressed in the copy, prepared by 
McCann-Erickson, Inc, 


Fletcher Appoints 

The Fletcher Engineering Com- 
pany, Providence, R. I., United States 
distributor of Almy water tube boil- 
ers for domestic, institutional and 
commercial heating, has placed its 
account with Larchar-Horton Com- 
pany, Providence. 


Offers Selling Service 

United Service Corporation, Chi- 
cago, is offering a weekly lineage 
promotion plan service for news- 
paper advertising directors. The best 


| promotion plans for each week are 
| described in the service. 


SCIENTIFIC DETECTIVE 


F. A. Berend, Pontiac advertising 
manager, looks over a _ record 
made by the Ride-O-Graph, 
unique device which measures the 
riding comfort of automobile 
passengers. 


Studebaker Broadcasts 


The Studebaker Champions will 
return to the air with a new series 
featuring Richard Himber and his 
Ritz Carlton orchestra on WABC- 


Columbia Saturdays at 9:30 EDST, 
| beginning May 12. 


cities . 
time a medal 
awarded a 
leadership. 


The University of Missouri school 
of journalism last week gave one 
of its famed medals to The Des 
Moines Register and Tribune as “a 
great state newspaper, with a na- 
tion-wide reputation.” 
was particularly gratifying to The 
Des Moines Register and Tribune 
because it is a recognition of years 
of untiring effort to report the news 
of a whole state as thoroughly as 
most newspapers cover their own 
. . because this is the first 
of honor has been 
newspaper for 


ws 


Gp sisaieecr st, 


“a great state newspaper 


says UNIVERSITY OF MISSOURI 
SCHOOL of JOURNALISM 


medals are: 


Aires, Argentina, 
timore Sun and 
(England) 


This award 


Kansas City Star, 


Times. 


orene (Australia) 


Newspapers that have received 
1930—The New York 
Vimes and La Prensa of Buenos 


Guardian. 
St. Louis Post-Dispatch and The 
Frankfurter Zeitung of Frankfort 
on the Main, Germany. 


vertiser of Tokio, and The London 
1934 — The 
Argus and The Des 
Moines Register and Tribune. 


1931—The Bal- 
The Manchester 
1932—The 


1933—The 
The Japan Ad- 


Melbourne 


THE Des Mornss REGISTER AND TRIBUNE 


Now Quarter Million Circulation 


DIGNIFIED COPY 
TELLS OF FIRST 
CLOTHING “SALE” 


New York, May 10.—Simon Acker- 
man Clothes, Inc., men’s clothing 
manufacturer, employed large space 
and a full, frank explanation to the 
public this week in announcing the 
significance of its first sale of suits. 

explanation was necessary because 
heretofore the company has followed 
a rigorous no-sale policy. The cur- 
rent sale is being staged as a result 
of too optimistic scaling up of fac- 
tory schedules this spring, though an 
inference drawn from the message 
indicates that success of the adver- 
tising campaign to avoid a surplus 
stock and keep workers employed in 
the end may justify the production 
program. 

The copy prepared by Hirshon, 
Garfield & DeGarmo appears in New 
York newspapers on behalf of Simon 
Ackerman’s own stores, of which 
there are seven. The company also 
has its own store in Philadelphia. 


Quiet, Dignified Copy 


Similar copy is being run by retail 
agencies for Simon Ackerman 
clothes, of which there are about 50, 
including some of the largest depart- 
ment stores. This gives the cam- 
paign wide scope. 

Over two years ago, when Simon 
Ackerman entered the retail field in 
New York, the same idea of explain- 
ing fully and frankly its no-sale pol- 
icy, was used in advertising. Prin- 
cipal announcement advertisement 
then was seven columns. without 
illustration. Text included 3,000 
words. 

The tendency in the trade then 
was toward distress advertising and 
competitive copy was getting blacker 
and blacker. Simon Ackerman 
started quiet, conservative advertis- 
ing and avoided the black, scary 
sort. 

A tendency in that direction is 
noted now that the spring season is 
well advanced. The Simon Acker- 
man sale campaign will probably run 
about five weeks during which con- 
servatism will characterize the copy. 
As it advances, emphasis will be 
laid on summer suits. As in adver- 
tising heretofore, illustrations will 
not be featured inasmuch as the firm 
does not care to engage in the high 
competition involved in this con- 
nection. 

After the present emergency is 
passed, it is probable that Simon 
Ackerman will return to its regular 
no-sale promotional policy. Initia) 
advertisement in the current cam- 
paign ran 800 lines in New York 
newspapers and contained about 400 
words in its text. 


A Special Event 


Explaining the company’s intention 
of never running a sale when it 
entered the retail business two years 
ago, the copy run this week pointed 
out that “in planning our schedules 
for the spring and summer we laid 
out a program considerably above 
that of previous seasons,” which 
proved to be “a little too optimistic.” 

“We hope you appreciate the sig- 
nificance of these sale prices and 
what they represent,” the copy con- 
cluded. ‘‘They are not the ordinary 
retail mark-downs. These are reduc: 
tions from the prices of a manufac- 
turer selling direct to the public. A 
special distinction must be made.” 

The price of the $36.50 suit was re- 
duced to $30.75 and of the $46.50 suit 
to $37.75. 


Death Takes Marchand 


Edmond Marchand, 68, at one time 
art director of Butterick publications 
and, before his retirement several 
years ago, owner of a commercial art 
studio in New York, died May 5 at 
his home at Yonkers, N. Y. 


Hutton Made Chairman 


William Hutton, Jr., Detroit mana- 
ger, Crowell Publishing Company, 
has been appointed chairman of the 
Adcraft Club golf committee. Five 
tournaments will be played this year. 


Roosevelt May 


Be Speaker at 
A. F.A. Meeting 


New York, May 10.—President 
Roosevelt has under favorable con- 
sideration the invitation of the Ad- 
vertising Federation of America to 
address the annual convention here 
June 17-20. 

The invitation was extended by 
Edgar Kobak, of the National Broad- 
casting Company, president of the 
A. F. A., and Gilbert T. Hodges, of 
the New York Sun, chairman of the 
A. F. A. board. The officers of the 
advertising organization called at the 
White House May 4. 

President Roosevelt recalled with 
pleasure his appearance on the pro- 
gram of the A. F. A. convention in 
New York in 1931, when he was govy- 
ernor of New York, and said he 
would do his best to be present this 
year. The fact that he is planning 
his vacation to start the week of 
June 18 and that he will probably 
pass through New York the night of 
the 18th, makes it more likely that 
he will be able to address the adver- 
tisers. 

While in Washington, Messrs. Ko- 
bak and Hodges received the accept- 
ance of Secretary of Agriculture Wal- 
lace to appear on the A. F. A. pro- 
gram and arranged for the advertis- 
ing organization to hold a reception 
Sunday, June 17, aboard the flagship 
of the United States fleet in the Hud- 
son. 


©. K. Periodical 
Code Authority 


Washington, D. C., May 10.— 
Announcement was made this 
week, through Division Administra- 
tor George Buckley, of the recogni- 
tion of industry members of code 
authorities for the periodical publish- 
ing and printing industry and also 
for the non-metropolitan and daily 
newspaper publishing and printing 
groups. Each of these operates under 
a code supplementary to that of the 
graphic arts industry. 

Members of the periodical publish- 
ing industry are: 

Stanley R. Latshaw, 
Butterick Company; F. Cheyney 
Beekley, American Radio Relay 
League; Fred O. Bohen, Meredith 
Publishing Company; J. McKeen Cat- 
tell, Science Press; Aglar Cook, 
Topics Publishing Company. 

Fritz J. Frank, United Publishers 
Corporation; Walter D. Fuller, Cur- 
tis Publishing Company: Clifford 
Gregory, Prairie Farmer; John Han- 
rahan, New York; James H. McGraw 
Jr., MeGraw-Hill Publishing Com- 
pany. 

Roy E. Larson, Time, Inec.; Guy 
L. Harrington, Macfadden Publica- 
tions; Charles S. Hart, Elks Maga- 
zine; Henry Lee, Simmons-Boardman 
Publishing Company; Dr. Paul 5%. 
Lainbach, Reformed Church Messci- 
ger; Lee Maxwell, Crowell Publish- 
ing Company; Arthur S. Moore, In- 
ternational Magazine Company. 

Marco Morrow, Capper Publica- 
tions; John S. Pearson, Progressive 
Farmer; Fred D. Porter, Porter- 
Langtry Corporation; P. E. Ward, 
Farm Journal; William B. Warner, 
McCall Company, New York; F. lL. 
Wurzburg, Conde Nast Publications. 

The administration also approved 
the selection of 22 members for the 
code authority of the non-metropol- 
itan and daily newspaper and print 
ing industry. 


chairman, 


Lennen & Mitchell 
Add to Personnel 

Robert Wenban, formerly vice 
president of Blackett-Sample-Hum- 
mert, Inc., and prior to that an ex 
ecutive of leading agencies in Chi- 
cago and New York, has joined Let 
nen & Mitchell, Inc., New York, a5 4 
vice-president. 

Thomas Erwin, for the past three 
years with Erwin, Wasey & Col 
pany and prior to that director of 
service in the Chicago office of Bat 
ten, Barton, Durstine & Osborn, has 
joined the agency as a copy execu 
tive. 
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at the MAORTONS 


So the Mortons have bought a new 
electric refrigerator. For a long time 
they have been thinking about it, and 
now they have gone and done it. A 
good day’s work, that! And signifi- 
cant! For the Mortons are a typical 
AMERICAN family. and once again 
they are enthusiastically buying. Buy- 
ing. mind you, not just mere necessi- 
ties of life. but extra special things 
like—well, like electric refrigerators. 


There are 450,000 other families, 
like the Mortons, who read the Amer- 
ican nightly. But don’t think for a 
moment that these AMERICAN fam- 
ilies are like sailors on a spree, falling 
for the first thing that comes along. 
Not these bright young people! They 
are buying only the products with 


which they are familiar—the adver- 
tised-to-them products that they see in 
their evening newspaper, the Chicago 
American. 


When you consider that the Mortons 
and their nice kind of people com- 
prise more than half the total number 
of purchasers of merchandise in Chi- 
cago, their friendship and acceptance 
of your product is most devoutly to 
be desired. To be desired, indeed! 
To be fought for is more correct. For 
the Mortons’ trade is the backbone of 
any profitable trade in Chicago. This 
market, the largest active market in 
Chicago—450,000 younger-than-av- 
erage families—is controlled exclu- 
sively by the American. It’s yours for 
the—advertising. 


CHicaco AMERICAN 


3 - + + gives 450,000 families Buying Ideas 


NATIONAL REPRESENTATIVES: 


Rodney E. Boone Organization 
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Ward Explains 
Price Advance 
In 700 Papers 


Chicago, May 10—With the retail 
tire code effective next Monday, 
Montgomery Ward & Co. today re- 
leased 630-line advertisements to 700 
daily newspapers throughout the 
country announcing, somewhat re- 
gretfully, an increase of approxi- 
mately 20 per cent in the price of 
Ward’s Rambler tires. 

“We would prefer to continue the 
low prices made possible by our 
economical method of selling tires,” 
said the copy, which was placed 
direct. ““We regret that we cannot do 
so after the NRA order fixing these 
prices becomes effective next Mon- 
day.” 


Order Misunderstood 


There appears to be some mis- 
understanding among tire experts as 
to the full purport of the NRA order. 
An executive of Montgomery Ward 
& Co. told Apverrisina AcE that a 
slight differential in its favor still 
exists. An attache of one of the big 
tire manufacturers, said, on the other 
hand, that he understands that all 
first-line tires are to be sold at the 


same price, the same being true of 
second and third lines. 

The agreement recently reached at 
a Washington conference of leading 
manufacturers and distributors con- 
tained these provisions: 

Establishment of temporary differ- 
entials below the Goodyear lists of 
Feb. 9, 1934, for Sears, Roebuck & 
Co., Montgomery Ward & Co., Atlas 
Supply Company and Western Auto 
Supply Company. 

Establishment of fixed trade-in al- 
lowances to prevent their use in fur- 
ther price-cutting. 

Discontinuance of all special re- 
bates by manufacturers to dealers, 
which had been extended to enable 
dealers to meet destructive price-cut- 
ting. 

Discontinuance of all cut-price ad- 
vertising. 


Twice-Fermented 
Brew Advertised 


New York, May 10.—A special pro- 
cess which keeps the beer from !os- 
ing its head and growing stale in the 
glass is the subject of a new cam- 
paign in three New York newspapers 
by Horton Pilsener Brewing Co. 

Linked with the name now are the 
words, “twice fermented.” The pro- 


cess enabling use of this appeal in- 
cludes initial fermentation of the 
brew, followed by a brief rest and a 
secondary fermentation followed by 
longer aging. 

The new copy points out that the 
process develops a “little bubble” 
head and literally imprisons the gas 
so that its release is slowed down. 
In the glass allowed to stand, the 
beer, deprived of its head, will 
quickly develop one, mounding to the 
center, it is said. Hence, the head 
remains till the glass is drained. 

Papers carrying the copy are the 
New York Journal, Sun, and World- 
Telegram. Topping & Lloyd, Inc., is 
the Horton agency. 


Heads Association 


John C. Makepeace, Wareham, 
Mass., was elected president of the 
New England Cranberry Sales As- 
sociation at the group’s annual meet 
at Carver, Mass. Vice-Presidents are 
Ruel S. Gibbs and L. B. R. Barker. 
Arthur D. Benson is treasurer and 
manager. 


Joins Wurlitzer 


Earl L. Hadley, formerly advertis- 
ing manager of the Grigsby-Grunow 
Company, has been placed in charge 
of advertising and sales promotion 
for the 30 Rudolph Wurlitzer retail 
stores. His headquarters will be in 
Cincinnati. 
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ING-RICH 
ENAMELED SIGNS 


INGRAM-RICHARDSON MANUFACTURING 


O, Mr. Advertising Executive, our 
caption is not intended as a conun- 
drum. It is just our way of saying that 
with ING-RICH Porcelain Enamel Signs 
you don’t need to know anything more 
about signs except recognition of the fact 
that product identification at-the-point- 
of-sale is an exceedingly important part 
of any complete advertising plan. 


ING-RICH Porcelain Enamel Signs 
finish the job that your general adver- 
tising starts. They answer the question 


“where to buy”’ after you have sold the 
consumer on ‘“‘what to buy.”’ 


They act as constant reminders at-the- 
point-of-actual sale—repeating their 
bright, colorful message to the multitude 
for at least ten years in all kinds of 
weather—a permanent, imperishable 
form of advertising whose effectiveness 
is multiplied throughout the years. 


Do you have our booklet ‘‘Fadeless 
Publicity’’? 


BEAVER FALLS ... PENNA. 


COMPANY 


GRIDIRON GANG 
GETS GROVER'S 
GLEAMING TEETH 


Pretty Panning Perils Pres- 
ident’s Poise 


New York, May 10.—For the first 
time in his life, probably, Grover 
Whalen with customary smiles and 
bows, so infectiously efficient under 
ordinary circumstances,’ entered, 
without notice or applause, a direc- 
tors’ meeting over which he was to 
preside. 

Of course, it was not the real 
Grover A. Whalen, but an imperson- 
ation given at the third annual grid- 
iron luncheon of the Advertising 
Club of New York this week. The 
real Grover A. Whalen, re-elected 
that day as president of the organi- 
zation, was firmly affixed to the grid 
while his  torture-loving fellows 
turned on the fire, hotter and hotter. 

The election started at noon and 
continued to 8 p. m., with the pos- 
sible exception of the gridiron period. 
Lee H. Bristol, Bristol-Myers Com- 
pany, whose resignation as director 
was accepted earlier in the day at a 
board meeting, was elected vice- 
president. He succeeds Thomas J. 
Watson, president, International 
Business Machines Corporation. 

Ralph Trier, president, New York 
Theatre Program Company, was 
re-elected treasurer. Frank J. Rey- 
nolds, president, Albert Frank-Guen- 
ther-Law, Inc., was re-elected a di- 
rector and Frank A. _ Tichenor, 
publisher, was chosen to fill the direc- 
torial vacancy left by Mr. Bristol. 


On the Pan 


After the annual meeting, boiled 
down to a very few minutes, the real 
Whalen retired from the table and 
was discerned by a _ keen-eyed re- 
porter for ADVERTISING AGE midway 
to the rear of the room, doubtlessly 
undergoing acute twinges and 
twitches from the panning he was 
ceceiving, albeit from all external 
appearances taking his medicine with 
a non-plussed bravery possessed only 
by advertising genuises. 

It all happened this way: A fiend- 
ish gong sounded and Jesse Neal, 
vice-president, Case - Shepperd - Mann 
Publishing Corporation, strode for- 
ward from the back of the house. He 
was elegant, princely and_ knee- 
pantsed to represent Father Knicker- 
bocker. It was good to have such a 
benign and kindly character hovering 
over the speakers’ table in view of 
the (to this reporter) infernal petti- 
hess brought in by the next crowd, 
which happened to be the directors 
about to enact a 1934 club directors’ 
meeting, 

The program indicated there was 
no fake about the directors. They 
took their own parts. Frank J. Rey- 
nolds played Frank J. Reynolds; 
Charles E. Murphy, Charles E. Mur- 
phy; and so on down through the 
rest of the list including Lee H. Bris- 
tol, Thomas J. Watson, Alfred L. 
Freden, and Gates Ferguson. 

They entered, a snarling lot. Be- 
fore long, several hundred members 
present heard their mutters grow 
louder, the private quarrels, less pri- 
vate, until the shocking truth be- 
came apparent; this director busi- 
ness, they opined, took too much 
time, was pure buncombe, et cetera 
ad infinitum! 


The Inside Out 


Nor did they become more digni- 
fied on the dais. Kindiy Whalen, the 
unreal, entered smiling and bowing, 
but only good Charles Green, ye sec- 
retary, was gracious enough to pause 
from his ineessant rummaging 
through a two-foot stack of files suffi- 
ciently long to acknowledge the 
president’s greeting. The others 
bickered and blustered, barked and 
bullied without end. 

President Whalen removed his 
beautiful white uppers and lowers 
before he could speak, but even then, 


—— 


A HALF TELLS ALL 


Half a Hat 


TELLS THE WHOLE STORY! 


4 
on Hamwkachif* Felt 


Ounce Hat that's Peripiration- pr 
with the a 


Typical newspaper advertisement 

in the new campaign for Knox 

"Hankachif Felt" hats. J. Stirling 
Getchell, Inc., is the agency. 


— 
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respect was lacking. The only just} 
fication for this seemed to be that the 
president was impersonated by Kd 
Gibbs, writer and producer, with the 
aid of Donald Morris-Jones, of the 
gridiron drama. 

And that, advertising men of 
America, incredible as it might seem, 
is the premier advertising story of 
the year in its purest essence, the 
tale of how Grover A. Whalen, noni- 
nal head of New York’s advertising 
fraternity, was snubbed by his con 
freres for the first time. 

There was much more, too much to 
tell. The skit was entitled “All in 
Good Spirits—Mostly Blended.” Many 
were the by-plays on an alleged 
Whalenian egotism, on his fairly re 
cent joining up with the Schenley 
crowd at a mere 100 grand per an- 
num. At the guests of honor table 
sat his Schenley associates, grim wit- 
nesses to the flaying, though careful 
scrutiny of their faces revealed pale 
marks of pleasure over the occa- 
sional free-advertising of Schenley 
brands which, it is hoped, inadver- 
tently crept into the script. 

All over, with the gridiron care 
fully stored for another year, the real 
Whalen was observed to have en- 
dured well, due to his remarkably 
good health, and was even heard to 
congratulate one of his persecutors 
on his Thespian ability. 


Joy Morton Is 
Dead; Pioneer 
In Salt Field} 


Chicago, May 10.—Joy Mortot, 
chairman of the board, Morton Salt 
Company, died at his home neat 
Lisle, Ill., yesterday, at the age of 78 
Mr. Morton was president of the com 
pany until a year ago and was cred: 
ited with much of the marketing 
ability which resulted in the com 
pany’s rise to leadership. 

As a youth of 24, Mr. Morton camé 
to Chicago to join E. I. Wheeler é 
Co., then engaged in the salt busi 
ness. Six years later, in 1885, he 
secured control of the business, até 
the name was changed to Joy Morto2 
& Co. Later it became the Mortol 
Salt Company. 

Under Mr. Morton’s guidance, thé 
company became the only national 
advertiser in the salt field. It !8 
said that a dozen men claim author 
ship of the company’s famous slogal 
“When it rains, it pours.” 

The story given most credence 
however, is that an unknown COPY 
writer coined the statement out ° 
which the potent slogan was bdr. 
The copy man wrote, ‘Morton's Salt 
always pours—even when it rains.” 
The phrase tugged at the fancy of 
those in charge of the company’s 
vertising and the current version 
was finally developed. 


R & R’S Coast Office 


Ruthrauff & Ryan, Inc., has open 
Pacific coast offices at 1031 S. et 
way, Los Angeles. Robert L. Nour 
Jr., is Pacific coast manager, 4? Bas 
has appointed J. J. Dignan 4§ or 
Francisco representative, with he 
quarters in the Russ Bldg. 
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i} °THER MARKETS BEGIN TO DOZE OFF INTO THEIR ANNUAL 


Sy ties 


Spite ee eS 


Chicago is now entering its second summer as host to millions of visitors 
in spending mood at A Century of Progress Exposition. 

It is the only city with a World's Fair—and what a Fair! Last year when 
the odds were all against it, when much of the country’s cash was still 
thawing in banks, when gloom and pessimism still prevailed, Chicago's 
box office smash on the lake front played to a gate of more than 20 mil- 
lion persons, 

It was the prime force which made Chicago come back first among 
American markets—which boosted department store sales gains far above 
the increases in other metropolitan centers—-which made Chicago the 
chief objective of sales managers everywhere. People came here and 
spent money—helped put thousands back on payrolls — catapulted retail 
business from the red to the black—and started the sales momentum 
Which Chicago has carried through sensationally ever since. 

Don't miss the profits to be had in Chicago this summer! With a demon- 
strated success to sell, with more people with money to sell it to, with all 
‘he most successful exhibits of last year, with millions of new money in- 
vested in stupendous exhibits by the foremost companies in the country 


CHICAGO TRIBUNE 


WORLD'S GREATEST NEWSPAPER 


the World’s Fair of 1934 is set to make this market the bright spot of the 
nation’s sales picture. 

You can reach this market through a single newspaper -the Chicago 
Tribune. AsA Century of Progress was different from all previous expositions, 
so is Chicago different. Here one newspaper can do the selling job alone. 

The Tribune now reaches 620,000 families in city and suburbs alone— 
59% more families than any other Chicago daily newspaper reaches. It has 
practically as much coverage of the metropolitan market as the net cover- 
age of any two other Chicago newspapers. And on Sundays, the Tribune 
reaches an additional 243,000 families of the same responsiveness to adver- 
tising, living in cities adjacent to metropolitan Chicago — the territory from 
which the World's Fair draws by far the largest share of its attendance. 

Moreover, the Tribune is the one Chicago newspaper which most 
visitors from distant cities will read while here. It is the Chicago news- 
paper they have heard about. It is the Chicago newspaper which pub- 
lishes the comics and features they read at home in the newspapers 
which subscribe to the Chicago Tribune-New York News Syndicate. 

Consider Chicago this summer and the national as well as local selling 
job which the Chicago Tribune can help you do here at one low cost. Ask to 
have aTribune representative call upon you with complete facts and figures. 
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ADVERTISING AGE 


May 12, 


Wright Aansteinil 


Kenneth L. Wright, formerly as- 
sistant production manager of Pack- 
ard Motor Car Company and assist- 
ant branch manager of Metropolitan 
Life Insurance Company, has been 
named production manager and as- 
sistant space buyer for C. E. Rick- 


erd Advertising Agency, Detroit. 
in close harmony, Standard Gravure 


Names John Haunt Corporation and the news staff of 
Advertising of International|the Louisville Courier-Journal last 
Health Service, Hollywood, Cal., has |Saturday lowered the world’s record 
been placed with John W. Hunt Com-|for speedy rotogravure reproduction, 
pany, Los Angeles. Newspapers will|already held by these groups, by 
be used. seven minutes when copies of the 
pictorial news section showing the 
Shannon to Watts finish of the Derby were put on the 
Pat Shannon has joined Don Watts |5treet just one hour and 35 minutes 
Advertising, Inc., Tulsa, Okla., as|@fter the finish of the race. 
account executive. | Saturday’s Derby, the 60th run- 


Photo of Derby 
Finish in Roto 
In 95 Minutes 


Louisville, Ky., May 9.—Working 


Cc 


ning of the famous Kentucky classic, 


was run four minutes later than last 
year’s race, but the pictorial section 
of the Courier-Journal showing Cav- 
aleade crossing the finish line was 
on the street three minutes earlier 
than that of 1933. 

This is the eighth successive year 
in which record-breaking speed has 
been made on the Derby picture, ac- 
cording to M. G. Lowe, vice-president 
and general manager of Standard 
Gravure Corporation. 


Continental Appoints 


Brinckerhoff, Inc., Chicago, has 
been selected to place advertising of 
Continental Electric Company, St. 
Charles, Ill. Trade and technical 
publications, and mail order maga- 
zines are being used. 


Fonda Joins KHJ 


James D. Fonda, who has con- 
ducted Radio Surveys, Inc., and was 
previously with the Pennzoil Com- 
pany advertising department, has 
joined KHJ, Los Angeles, on the 
sales department staff. 


McDermott With NBC 


G. B. McDermott, formerly Chi- 
cago sales manager of Jam Handy 
Picture Service, Inc., and more re- 
cently with World Broadcasting Sys- 
tem, has joined the sales department 
of NBC at Chicago. 


With Rose-Martin 


Edwin L. Frankenstein, who has 
conducted his own advertising busi- 
ness in New York for several years, 
has joined Rose-Martin, Inc., New 
York, as account executive. 


Factory 
Identification 


BY W. D KRUPKE 
Vice-President in Charge of Sales 


“What plant is that?” 


No need to ask that question when you 
see either of these two plants—General 
Electric and American Steel & Wire. 


These companies realize the advertis- 
ing value of the roof space on their 
plants. 

These companies realize the value of 
Factory Identification. 


And these companies are tieing-in their 
plants with their other forms of ad- 
vertising. nation for this 
They are telling the world, in effect, 
“This is a General Electric plant—or 
American Steel & Wire—and we are 
proud of it!” 


Each day more and more important 
advertisers—both national and local 
advertisers—are coming to realize the 
very real value of Factory Roof signs. 


And each day more and more im- 
portant advertisers are having Federal 
erect electric signs for them—are mak- 
ing Factory Identification a part of 
their advertising programs. 


Why not cash-in on the valuable ad- 
vertising space on your factory roof? 


Why not drive home your advertising 
message to all who pass your way? 


Send us a photo of your plant, and we 
will gladly make recommendations— 
without obligations, of course. 


Have you sent for recently com- 
piled facts regarding the applica- 
tion of Dealer Electric Signs in 
present-day merchandising? Have 
you sent for the facts available 
regarding Chicago’s “Skyline of 
Signs” and what it means to you? 
The facts are yours for the asking. 


Incandescent lamps provide the illumi- 


American Steel & Wire’s factory roof 
sign is illuminated by Claude Neon 


aes at on G00 000 0: H. 
oR tL A 


roof sign erected by 


Federal on a General Electric Com- 
pany building in Schenectady. 


Federal tubing—a recent development 
in electric sign illumination. 


FEDERAL ELECTRIC COMPANY 


R CLAUDE NEON FEDERAL COMPANY 


225 NORTH MICHIGAN AVENUE CHICAGO 
vue 
vy. BALTIMORE CINCINNATI DALLAS DULUTH HOUSTON INDIANAPOLIS LEXINGTON 
LOUISVILLE MILWAUKEE MINNEAPOLIS NEW ORLEANS PHILADELPHIA ST. PAUL 


FEDERAL BRILLIANT CO. 


St. Louis and 


Kansas City, Mo. 


Subsidiaries: 


Tulsa, Okla. 


CLAUDE NEON FEDERAL CO., SOUTHWEST 
Oklahoma City, Okla. 


Wichita, Kansas 


BRANDS FEATURED 


Full-page advertisement for Kauf- 
man Straus Company, Louisville, 
which appeared in local papers. 
It is notable because the pi i 
tised brands of merchandise car- 
ried by the store are featured. 


P. 0. STOPS USE 
OF SWATCHES IN 
2ND CLASS MAIL 


St. Louis, Mo., May 10.—The use 
of actual samples of merchandise 
pasted on to newspaper advertise- 
ments, tested out on two recent oc- 
casions by Scruggs, Vandervoort & 
Barney Dry Goods Company, local 
department store, has brought an 
order from the third assistant post- 
master general barring such samples 
from publications entered as second 
class matter, regardless of whether 
or not the copies containing the 
samples are sent through the mails. 

Use of the samples in connection 
with advertising in the Sunday edi- 
tion of the St. Louis Post-Dispatch 
was reported in the April 7 issue of 
ADVERTISING AGE. Copies of the pub- 
lication which went through the 
mails did not carry the samples, but 
because the vast bulk of the paper’s 
circulation is distributed through 
other channels, most readers re- 
ceived the swatches, and results were 
said to have been little short of 


phenomenal. 
In making its ruling, the Post 
Office Department observed _ that 


while the swatches were included in 
copies not mailed, if publishers 
should indulge “in the practice of 
enclosing samples in copies of their 
publications, even though the same 
may be circulated outside the mails, 
such practice might destroy the stat- 
utory characteristics of the publica- 
tion as matter of the second class 
and consequently jeopardize its sec 
ond class mailing privileges.” 


All Copies Must Be Alike 


“All copies of a publication el- 
tered as second class matter must 
conform to the requirements pre 
scribed by the law for mailable mat- 
ter of the second class,” the ruling 
continued, “whether or not such 
copies are mailed at the second class 
pound rates of postage.” 

Although the use of swatches i2 
connection with newspaper advertis 
ing had been used in isolated cases 
before the local department store 
tested the idea, its use in a metro 
politan daily created much comment, 
and it is understood that similar 
advertising has already appeared i2 
more than a score of cities. 

The order of the Post Office De 
partment on the subject of swatches 
will not become effective until July} 


Names Fertig Agency 


Bernheim Distilling Company: 
Louisville, Ky., has appointed La¥ 
rence Fertig & Co., Inc. The co™ 
pany makes Belmont and I. W. Har 
per brands of whisky. 


Shurhit to Mogge 


Shurhit Products, Inc., Waukegat. 
Ill, automotive electrical replace 
ment parts, has appointed Arthur 
Mogge, Inc., Chicago. 
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‘THROUGH good times and bad, PICTORIAL 
REVIEW has kept intact its reputation for 
responsiveness. Over and over again its 
low coupon cost, its vibrant inquiry rec- 
ord, its low direct sales cost, have given 
it first place. 


For thirty years PICTORIAL REVIEW has 
been edited with an unchanging policy— 
to recognize and anticipate change .. . 
“it must plunge into the tide. .. interpret 
emotions and thoughts and trends before 
they become coherent to the masses.” 


Of 1933's eighty contributors, forty-two 
were star writers and interpreters, an edi- 
torial achievement unapproached by any 
other woman’s magazine. 


Star writing and star editing have made 
possible PICTORIAL’S unique and un- 
broken circulation record—more than 
2,000,000 net paid each month for 138 
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GERTRUDE ATHERTON 
LADY EVELYN BALFOUR 
MARGARET C. BANNING 
MARGARET AYER BARNES 
VICKI BAUM 

STEPHEN VINCENT BENET 
KONRAD BERCOVICI 
MARY BORDEN 

BEN LUCIEN BURMAN 
IRVIN S. COBB 

ELEANOR De LAMATER 


ALBERT EINSTEIN 


SUSAN ERTZ 

SIR PHILIP GIBBS 
FANNIE HURST 

EVA Le GALLIENNE 
HAROLD LAMB 
CORINNE LOWE 
JOHN T. McINTYRE 
MARY LOUISE MABIE 


ANDRE MAUROIS 
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* ALICE DUER MILLER 
* GERALD MYGATT 
* RUTH NICHOLS 


IGNACE JAN PADEREWSKI 


» 


GENEVIEVE PARKHURST 


* 


WILL PAYNE 

* MRS. FRANKLIN D. 
ROOSEVELT 

* V. SACK VILLE-WEST 

* MARGARET E. SANGSTER 

* FLETA C. SPRINGER 

* T. S. STRIBLING 

* FRANK SWINNERTON 

* LAWRENCE TIBBETT 


COUNT LEO TOLSTOY 


» 


COUNTESS ALEXANDRA 
TOLSTOY 
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* JULIET WILBOR TOMPKINS 


S. S. VAN DINE 


. 


BARON ROLF von 
REITZENSTEIN 

* BARBARA WEBB 

* THYRA S. WINSLOW 
* I. A. R. WYLIE 
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consecutive months—again an achieve- 
ment unapproached by any other 
woman’s magazine in the United States. 


Advertising responsiveness is a joint ob- 
ligation—the advertiser’sand the editor’s. 
The advertisement itself must carry con- 
viction. But the editor sets the intellectual 
level of his audience. 


Neither patronizing nor high-hat, PIc- 
TORIAL REVIEW believes a large number 
of women can understand and want to 
know of vital world changes. It is edited 
for such women. 


The stability of PICTORIAL REVIEW’S cir- 
culation—newsstand especially—during 
years of profound economic disturbance, 
proves that it is reaching an audience that 
has remained solvent in spite of the times. 
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RESSINGER RAPS 
EXHIBITIONS AS 
me =—sSPEAKER AT ONE 


Unuswal @pening for Chicago 
Printing Exhibit 


Chicago, May 10.—Explaining that 
he was a highly illogical choice as 
the chief speaker at such an event, 
Paul Ressinger, noted Chicago ar- 
tist and designer, renewed interest 
of advertising men in the eighth an- 


Bhissfully content — and rightfully proud of herself 
It's the portrait of a woman whose home has just 


been exquisitely housecleaned by the new Hoover 


tt LIGHTS As lt BEATS As ly SWEEPS As lt CLEANS 


Hoover's newspaper copy was 
awarded first prize in its class. 


nual exhibition of Chicago fine print- 
ing at Newberry Library Monday 
night by saying he “doesn’t take ex- 
hibitions seriously.” 

Mr. Ressinger gave reasons for his 
stand. 

“A good designer,” he explained, 
“makes a thorough analysis of his 
job before starting any sketches. He 
has decided what his design is to 
do; he knows why his design has 
that particular job to do, and after 
this preliminary thinking, which is 
based on investigation and experi- 
ence, he calls on his tools—-wuich 
are his skill and knowledge—and 
proceeds to make his design work. 

“All this preliminary thought and 
study not obvious to the casual 
observer, and judges of material for 
exhibitions are, through the limita- 
tion of time, comparatively casual 
observers. 


” 


is 


Gives an Example 

“One example here, if you’ will 
pardon a reference to my own work, 
demonstrates the point. Montgomery 
Ward’s packages received first 
awards in four classifications in the 
most important packaging show in 
America. Yet, in the exhibition now 
opening, two of these packages did 
not even pass the jury. 

“T believe these are good packages, 
and proper solutions of definite prob- 
lems. Yet our jury did not consider 
them good enough to display.” 

Mr. Ressinger made it plain, how- 
ever, that all of this was by way of 
commendation, and not criticism of 
the judges. 

“They were not influenced by the 
choice of the New York jury,” he 
explained, “but made their own de 
and that, to my mind, con 
stitutes a truly unbiased attitude.” 
The judges were Fred Bolton, art 


cisions, 


director 
Company; Albert Schlag, 
nelley & Sons Company, 
Morgan, 


for J. 


of the 


Walter 


Bureau 


Thompson 
R. R. Don- 
and Bond 
of Design, 


Montgomery Ward & Co. 
ine Hoover Company’s newspaper 
series 


this class. 
entered 
Typographic 
Jennings, the agency’s art 


was awarded first prize in 
The advertisements were 

by Erwin, Wasey « Co. 
layout was by J. W. 


director; 


illustrations were by R. Lynn Cham- 


bers, composition by J. 


M. Bundscho 


and engraving by Rogers Engraving 


Company. 


dene. 


ter Beall won the prize 


The type face was Deep- 


The Hoover advertising man- 
ager is D. K. Colvin. 
A design by Fred Hauck and Les- 


tionery classification. 


R. 


Donnelley 
was designed by Mr. Beall. 


& Sons 


in the sta- 
Entered by R. 
Company, it 
The type 


and Condensed 
Signature was the 


were Stymie 
Worthy 


faces 

Gothic. 

paper stock. 
Four folders 


— 


enterea by Ellis T 
|Gash Company captured awards in 
ithis field. Design, typographic lay- 
out and illustrations were by Taylor 
Poore. Composition and printing 
|were, respectively, by Bertsch & 
|Cooper, Collins & Hirschfelder, Run- 


kle-Thompson-Kovats, Inc., Magill 
Weinsheimer Company, Toby Rubo- 
|vits, Ine., and Banta Publishing 
|Company. Engravings were made by 
'Collins, Miller & Hutchings, Ine. 
Chieftain Bond, Old Council Tree 
| Bond and Success Bond were used. 
| A paper specimen book entered by 
|Ellis T. Gash Company won the 
award in this field. 

Design, typographic layout and 


illustrations were by Taylor Poore. 


Collins, 
and 


Engraving was by 
| Hutchings, Ince., 
and printing by 


composition 


Stymie, Chieftain 
Bond. 

A book, “At the Sign of the Queen 
Pedaque” carried off honors. It was 
jentered by R. R. Donnelley & Sons 
Company, W. A. Kittredge, of their 
staff, handling design and _ typo- 
graphic layout. Illustrations are by 
|Sylvain Sauvage. Donnelley made 
the four-color plates and did the 
printing. Monotype Centaur was 
‘the type employed, while Aurelian 
Dull Wove was selected for stock. 


and paper stock, 


“Rock Products” Moves 


| New York offices of Rock Products 


have been moved to 56 W. 45th St. 


| New telephone is Murray Hill 2-3006. 


Runkle-Thompson- | 
; | Kovats. Type faces were Beton and 


Miller & Publishers Name Martin 


a 


E. G. Martin, Brooklyn Daily 
Eagle, has been elected chairman of ° 
the Publishers Association of New 
York. Victor F. Ridder, Staats. 
Zeitung, and J. W. Barnhart, Daily 
News, were re-elected vice-chairman 
and treasurer, respectively. 


Offices Transferred 
Advertising and publicity offices of 
the Missouri-Kansas-Texas Lines 
have been transferred back from Dal. 
las to the Railway Exchange Bldg, 
St. Louis, Mo. J. F. Rector, director. 
will maintain a sub-office in Dallas. 


Ban Rum Testimonials 


The publicity committee of the As. 
sociation of Motion Picture Produc. 
ers has ruled that movie players may 
not endorse liquor, beer or wine. 
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N.E.A.TO MEET 
IN ST. LOUIS 


St. Louis, Mo., May 10.—The 49th 
nual convention of the National 
Editorial Association will convene 
he Hotel Statler here May 15-17, 
following the traditional three-day 
of the membership through the 
crore in which the annual meeting 
eld. 
will occupy a predominant 
place in the association's 
sions. the preliminary program in- 
dicates. CC. A. Baumgart, national 
administration manager, will 


( les 


discus- 


HAM. lady 


ERTAINLY IT’S VERY NICE HAM. No one denies it. 


Not even the lady herself. But anyone can see ¢his is no time to tell 


discuss “The Fair Trade Practices 
in the Code as They Relate to News- 
papers,” and will outline administra- 
tive developments in connection with 
the graphic arts code, under which 
E. A. members operate. 

Other angles 


Z 


concerned with the 
code will be discussed by Ernest 
Gross, legal counsel of the graphic 
arts coordinating committee, E. W. 
Palmer, Kingsport, Tenn., chairman 
of this committee, and probably by a 
representative of the NRA. 
Immediately following the meet- 
ing the joint national code authority 
for divisions A-2 and A-5 of the 
graphic arts code will convene here, 


| while regional code administration 
managers will meet on Wednesday, 
as will members of Newspaper As- 


sociation Managers, Inc. 
Other speakers at the N. E. A. ses- 


her. She’s not in the mood to listen. 


Of course if you talk the same subject she is thinking at the moment— 


say face cream, or powder, or lipstick, for example—that’s different. 


She cz// listen. 


That is why the new McCall’s has sorted its editorial contents accord- Mec 
ing to the three basic moods of women—Romance, Her Home, Herself. 
Now a food advertiser can tell his story when she is reading about 
tood in McCall’s Homemakinc. The cold cream manufacturer gets a 
better hearing when she is already thinking about beauty, clothes, and 
cosmetics—in McCall’s Sryte & Beauty. And the romantic appeals, 


Ways to pleasure and relaxation, will find her a ready listener when 


she is reading McCall’s Ficrion & News. 


Phe principle is not new. Department stores group like with like 


and call it ensemble selling. It works. 


And 
trom 


Vertising pages. 


paeee : rr ‘ 
Rates are not increased. These savings are yours—when you use the 


new MceCall’s. McCall’s Magazine, 23G Park Avenue, New York City. 


McCall's STYLE & BEAUTY for 


HOMEMAKING for: 


d as for results in the new McCall’s, a constant flow of reports 


keyed advertisements prove the increased value of McCall’s ad- 


NEWS for 


( seaury AIDS - COSMETICS - perrumes } 
[Hosiery - UNDERWEAR - CLOTHES ( 


(roo - DRUGS - ELECTRICAL EQUIPMENT 
ee S NEEDS - HOUSEFURNISHINGS 


(reaver - CIGARETTES - camerast 
| AvTomosites - BOOKS - INSURANCE ( 


ADVERTISING AGE 


sions will include J. 
president of the 
Alliance, 

Adams, editorial 


Frank Grimes, 
Independent Gro- 
Chicago, Clark Me- 
director, St. Louis 
Post-Dispatch, and Douglas Martin, 
promotion department, Sf. Louis 
Globe-Democrat. 

A feature of the closing sessions 
of the meeting will be the announce- 
ment of winners and the awarding 
of trophies to prize winners in the 
annual National Newspaper Contests 
and Exhibit. 


cers’ 


Wilson Joins Mida 

William A. Wilson, formerly ad- 
vertising manager of Bonfort's Wine 
and Spirit Circular, has joined Mida’s 
Services, Inc., Chicago, as eastern 
manager of Mida’s Directory. He 
|will have headquarters at 50 E. 42d 
St., New York. 


Root Agency Expands 
List, Quarters, Staff 


The Root Advertising Agency, Chi- 
cago, has changed its name to Root- 
Mandabach Advertising Agency, with 
the addition of Paul J. Mandabach 
as managing director. Don Ost has 
been appointed art director. 

The agency has taken new and 
larger space at 20 N. Wacker Drive. 
New accounts are Physicians’ Record 
Company, Rodeheaver Company, 
United Display, Inec., Mo-Sal Tooth 
Powder, and Aurora Engraving Com- 
pany. 


Representatives Start 
Carey H. Snyder and J. Neal Fer- 
guson have opened offices at 2838 
Ramsey Ave., Dallas, Tex., and will 
act as advertising representatives of 
61 Texas weekly newspapers. 


McCALL’S PUBLISHED MORE recipes in 
1933 than any other woman’s magazine: 


McCall's 272 
Good Housekeeping 260 
Woman’s Home Companion 247 
Pictorial Review... .. ; sidcarleni ive a 
Ladies’ Home Journal.............. 140 
Poe RRM 5 6 oo i «ob lena ke _ "65 


SPEAKING OF NEWSSTAND SALES, the 
gray bars show the portion of the field 
each woman's magazine held in 1929, The 
black bars show their relative position in 
1933. McCall's moves even further ahead! 


OVER 10,000 DIMES were sent by McCall 
readers in answer to the offer of a certain ad- 
vertiser. This record return from McCall's was 
the first in a field of twelve magazines—4g3% 
ahead of the next magazine! 


TOILET GOODS ADVERTISERS used the 
following total columns of space in women’s 
magazines the first five months of 1934: 


DORI GS a5 3c CSc cae tore cae eee ne 325 
7 Woman’s Home Companion. 296 
Ladies’ Home Journal.............. 292 
Good Housekeeping. ............ 266 
BC Oc rr 147 
Pictorial Review...... ee te eae ‘ 77 


ONE 
DIME 


STIRRING MOMENTS 


GAMBLERS LOST THEIR SHIRTS 
WHEN BENSONS FOLLY Hi 


IRAFD 


= 
. 


INDI STRUCTIBLI | ELM y VOOR Olt 


Tide Water Oil Company cap- 

italizes the dramatic incidents of 

its business history in a new cam- 
paign for Veedol motor oil. 


HISTORIC SERIES 
FOR TIDE WATER 


New York, May 10.— Dramatic 
peaks in the history of the Tide Wa- 
ter Oil Company will be portrayed 
vividly in a new series of full page 
advertisements started this week on 


behalf of Veedol motor oil in the 
Saturday Evening Post. 
The first advertisement, replete 


with interest for men in particular, 
set the tempo for the entire series 
in relating the chapter in oil history 
corresponding to “Fulton’s Folly” in 
the annals of transportation. 

Style of narration is similar to 
that employed frequently in business 
stories appearing in the publication, 
as is the illustration, which in this 
case was done by Gordon Grant. 
Mr. Grant and other famous artists 
will illustrate subsequent advertise- 
ments. 

Copy is based on an old volume, 
“A History of an Oil Company,” now 
out of print. The only known copy 
is in the hands of the agency, Len- 


nen & Mitchell, Ine. 

The scene described in the first 
insertion is that which occurred 
when ‘“Benson’s’ Folly” actually 
worked, when “gamblers lost their 
shirts” and the first oil pipe-line, 


conceived under the necessity of re- 
ducing transportation costs, was put 
into successful operation. 

Byron D. Benson and his asso- 
ciates were founders of the Tide 
Water Oil Company. Betting 50 to 
1, gamblers claimed that no pump 
was strong enough to force a heavy 
column of oil over the Alleghenies 
trom Coryville, Pa., to Williamsport, 
over 100 miles away. 

Merchandising of the series con- 
sists of supplying reprints of the 
advertisements to all Veedol outlets. 


Hill and Masiley 
Honored at Dinner 


T. Russ Hill, sales manager, and 
Mart Manley, advertising manager, 
have resigned from the Air-Way Elec- 
tric Appliance Corporation, Toledo. 

They were honored at a testimonial 
dinner May 2 by the Sales and Ad- 
vertising Club of Toledo, and pre- 
sented with silver plaques in recog- 
nition of their service in the field. 
Mr. Manley will join the sales pro- 
motion and advertising staff of Elec- 
trolux Company. Mr. Hill’s plans 
have not been announced, 


Issues Refrigeration Book 

1934 Refrigeration Directory and 
Market Data Book, published by 
Business News Publishing Company, 
Detroit, is ready for distribution. 
The book, which has 692 pages, sells 
for $3.00. 


Buys Patterson Gibbs 


Controlling interest in the Patter- 
son Gibbs Company, Inc., Chicago, 
has been purchased by Eugene de 
Lhorbe. 


H ichok Appoints 


Hickok Mfg. Company, Rochester, 


N. Y., maker of men’s belts, buckles, 
braces, garters, etc., has placed its 


account with Lord & Thomas, New 


York. 
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ROTO LINEAGE 
INCREASES 46% 


Chicago, May 10.— Advertising 
lineage in rotogravure sections of 
newspapers in the United States in- 
creased 46.6 per cent in the first 
three months of 1934 over the same 
period of 1933, an analysis just com- 
pleted by Kimberly-Clark Corpora- 
tion shows. 

Total lineage for the first three 
months of 1934 was 1,514,748, com- 
pared with 1,032,769 for the same pe- 
riod of the preceding year. 

National rotogravure lineage 
jumped sharply in 1934, accounting 
for more than two-thirds of the to- 
tal, and increasing 75 per cent over 
its 1933 figure, while local lineage 
showed a much more moderate gain 
of 10.2 per cent. During the first 
1934 quarter, 1,017,061 lines of na- 
tional advertising appeared in roto- 
gravure, and 497,687 lines of local 
advertising. 

In January, local lineage was up 
24.8 per cent over 1933; national 
lineage increased 3.9 per cent; and 
the total was up 11.3 per cent. 

February increases were local, 11.6 


per cent; national, 96.2 per 
total, 47.3 per cent. 

In March the increases jumped to 
21.1 per cent for local; 130.3 per 
cent for national; and 77.2 per cent 
for the two combined. 


Robert Kew & Co. 
Take Larger Quarters 


Robert Kaye & Co., recently or- 
ganized copy preparation service for 
the photo-litho industry, have moved 
to larger quarters at 118 E. 28th St., 
New York. The telephone is Lexing- 
ton 2-5478. 

The company has a franchise to 
use Vogel type aligning paper, and 
has prepared a broadside describing 
the new method of setting type for 
reproduction. 


“Singing Sam” Will 
Work for Atlas Beer 


“Singing Sam, the Barbasol Man,” 
will have to create a new descriptive 
phrase for himself, as he goes to 
work for Atlas Brewing Company, 
Chicago, on a Columbia network, 
May 28. 

Erwin, Wasey & Co., Chicago, han- 
dle the Atlas account, as well as 
Barbasol advertising. 


cent; 


Transit Line to Detroit 
Chicago, Duluth & Georgian Bay 
Transit Company, Chicago, has placed 
its advertising with Witte & Burden, 
Detroit. 


A.B.P. MEMBERS 
SEE BRIGHTENED 
BUSINESS SKIES 


Howson Named President af 
Spring Conference 


White Sulphur Springs, W. Va., 
May 7.—The Associated Business 
Papers, Inc., closed its tenth annual 
spring conference here yesterday 
after having studied the condition of 
the capital goods industries, with 
special reference to building con- 
struction, and listened to economists’ 
and publishers’ discussions of the 
outlook for business, generally 
agreed to be good. 

E. T. Howson, Railway Age, Chi- 
cago, was elected president of the 
association, succeeding James H. 
McGraw, Jr., McGraw-Hill Publish- 
ing Company, New York. C. L. Wil- 
liams, F. W. Dodge Corporation, New 
York, was elected vice-president, 
land Ralph Reinhold, Pencil Points, 


completed. 


writing to 


Owners and major 


CINCINNATI 


To Executives 
engaged in the.. 
TOBACCO. 
TOOTHPASTE. 
HOSIERY and 
SHOE Industries: 


TWO-YEAR survey showing con- 
sumer preferences for various trademarked 
commodities in these fields has just been 


executives who are con- 


sidering the use of radio advertising may 
secure charts covering any of these fields by 


JOHN L. CLARK 


WEW 
a +* «he Nation’, Ste ~ 


Yio, , 


This material is not intended for general mailing nor can it be used 
for advertising purposes. 


E. T. Howson, Simmons-Boardman 

Publishing Company, new presi- 

dent of Associated Business Papers, 
Inc. 


New York, treasurer. Directors were 
chosen as follows: 

C. A. Musselman, Chilton Com- 
pany, Philadelphia; D. J. Hansen, 
Domestic Engineering, Chicago; Paul 
I. Aldrich, The National Provisioner, 
Chicago; E. H. Ahrens, Hotel Man- 
agement, New York; and Charles J. 
Stark, Steel, Cleveland. 

Dr. Lionel Edie, consulting econo- 
mist, and Dr. E. A. Goldenweiser, 
economist of the federal reserve 
board, Washington, were among 
those who analyzed the trend of 
business in the light of current eco- 
nomic developments. They thought 
that business would continue to im- 
prove, in spite of the prospect of a 
temporary lull in the near future. 


Code Operation Discussed 


Mr. Howson, the new president, 
indicated his plans for the appoint- 
ment of an editorial advisory com- 
mittee to summarize expert opinion 
among business editors as a con- 
tribution to business and to the 
prestige of the business press. 

Mason Britton, McGraw-Hill Pub- 
lishing Company, New York, and 
Fritz Frank, Jron Age, New York, 
discussed details of business pub 
lishing operations under the graphic 
arts code, and told of the machinery 
now being set up for enforcement. 
Judd Payne, secretary of the A. B. P., 
will be a part-time worker for the 
code authority, handling business 
paper matters. 

Editorial opportunities under pres- 
ent conditions were stressed in the 
annual report of Mr. McGraw and in 
talks by C. A. Musselman, Samuel 
O. Dunn, editor of Railway Age, Chi- 
cago; and Raymond Bill, Sales Man- 
agement, New York. 

Philip L. Thomson, director of 
public relations of the Western Elec- 
tric Company, New York, spoke at 
the dinner Saturday evening, and 
while his talk was largely humorous, 
he told of some new developments in 
the service of the A. B. C. to busi- 
ness paper publishers and advertis- 
ers. A demand is now developing, 
he said, for the audit of free-circu- 
lation business publications by the 
A. B.C. 

Mr. Frank conducted a round table 
session yesterday afternoon, at 
which such subjects as special issues, 
bleed borders, subscription prices, 
ete., were discussed. William M. 
LeBrecht, Boot & Shoe Recorder, 
New York, read a paper on special 
issues. 

Hold Golf Tournament 


Seth Schnitman, statistician of the 
F. W. Dodge Corporation, spoke Sat- 
urday morning on the building sit- 
uation, and said that the disparity 
in prices between income-producing 
real estate and new building is one 
of the handicaps to increased con- 
struction. Both material and labor 
prices in the building field are too 
high, he intimated. 


The golf tournament Saturday 


afternoon was won by John Wil- 
liams, Architectural Record, New 
York, with a gross of 85. Other 


winners of golf prizes were Sam 
Dunn, second low gross; William M. 
LeBrecht, low net; C. L. Williams 
and H. H. Rosenberg, Industrial 


Publications, Inc., second low net: J. 
\ 


G. Brown, Shoe and Leather Re. 
porter, Raymond Bill and Warren C, 
Platt, National Petroleum News, 
blind bogey; and E. T. Howson, high 
score, 


Baer-Carnera 
Fight Climax 
To Radio Act 


Akron, O., May 10.—The most sen- 
sational denouement ever given a 
radio sketch will be staged by B. P. 
Goodrich Company June 14, when 
Max Baer, alias Al Harper, taxi 
driver, makes a bid for the heavy. 
weight championship of the world at 
Madison Square Garden bowl, New 
York. 

Baer is playing the leading role in 
an NBe program which Goodrich put 
on the air for the first time last Fri- 
day. The story concerns a taxicab 
driver who thinks he has the mak. 
ings of a fighter and mixes his cab 
driving with right crosses. He climbs 
the fistic ladder speedily and earns 
the right to a bout with the cham- 
pion, Primo Carnera. 

Having taken its hero thus far, 
Goodrich will let Baer write the rest 
of the script when he climbs into the 
ring with Carnera June 14. It will 
give a round-by-round description of 
the big fight. Goodrich executives, 
as well as those at Ruthrauff & 
Ryan, the agency in charge, are hop 
ing that their taxi driver doesn’t pro- 
vide an anti-climax for the program. 


All-Feminine 
Agency Opened 
in Windy City 


Chicago, May 10.—A new feminine 
advertising agency made its debut 
this week in quarters at 10 S. La 
Salle St. The principals are Doro- 
thy McGiveran and Janet Child, who 
will operate as the McGiveran-Child 
Advertising Agency. All types of 
advertising will be handled. 

Mrs. McGiveran not only has an 
advertising background, but is an 
experienced copywriter. She is the 
daughter of George Hartford, adver- 
tising director of the Chicago Daily 
News, and widow of the late Jack T. 
McGiveran, who was vice-president 
of the Western Company. 

Miss Child also has earned her 
spurs in advertising. She was for- 
merly school adviser of the Chicago 
Herald & Examiner, in charge of 
school advertising and editor of the 
weekly column, “News of _ the 
Schools.” Her most recent connec: 
tion was with the Jewell F. Stevens 
Company, Chicago agency, as an ac: 
count executive. 


Republic Distillers 


Appoints United Agency 


Republic Distillers Products Com- 
pany, New York, has appointed 
United Advertising Agency, New 
York, to direct a national campaig? 
on eight whiskies and one gin. 

The companies in the Republic 
Distillers group are White, Hentz & 
Co., Philadelphia; Waterfill and Fra 
zier, Inc., Tyrone, Ky.; H. A. Thier 
man Company, Louisville; Rip’ 
Bros. Distillers, Ine., Tyrone, Ky: 
Dowling Bros. Distilling Company: 
Burgin, Ky.; Lynchburg Distiller! 
Company, Lynchburg, O.; Trimble 
Distilling Company, Carrollton, Md: 
and Kentucky Cooperage Company, 
Louisville. 


Watney and Ogden - 
Buy “Glass Industry 


Cornelius O. Watney and John T: 
Ogden, publishers of The (la 
Packer, have purchased Glass Indus 
try from G. W. Cooper. 

Mr. Cooper will continue as edite’ 
The format has been improved 20! 
an illustration added to the cover. 


Managers Meet Again 


The advertising managers’ section 
of the Oklahoma Press Associatio! 
which has been inactive for the P®. 
two years, has been reorganized 40° 
will meet semi-annually. H. H.- Biles. 
Ada News, was elected president a” 


Harold Belknap, Norman Transcrip's 


is secretary. 
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SAYS THE CLASSIFIED TELEPHONE BOOK 


“Where to Buy It” Service (in the classified telephone book) 
makes it easy for consumers to locate your nearest representative 


quickly, It brings prospect and dealer face to face. 


Here’s how it’s done: You list your trade mark in classified 
directories wherever your distribution warrants. Below this your 
authorized dealers list their names, addresses and telephone num- 
hers. Thus, prospects simply look for your trade mark and are 


directed to your nearest representative. 


“Where to Buy It” Service increases sales for you and your 
dealers, Tt gets results because consumers USE the ‘yellow pages’ 
0 help them with their buying. Bell Surveys show that 85%. of 
all telephone subscribers use the classified; increased business re- 


Ported by dealers confirms this fact. 


\lany manufacturers make doubly sure of results by directing 
Prospects to their trade mark in classified telephone books, 
by ‘pecifically mentioning “Where to Buy It” in their 
advertising, Kelvinator, L-O-F Safety Glass, Leonard, 


" 


Mimeograph, Alliance Insurance are a few who make their adver- 


tising more effective in this way. 


Trade Mark Service Division, American Telephone and Tele- 
graph Company, 195 Broadway, New York (EXchange 3-9800); 
311 West Washington Street, Chicago (OFFicial 9300). 
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ADVERTISING AGE May 12, 1934 


The Post-Dispatch: 


in Total Circulation 


(Daily or Sunday ) 


in City and Sub'n Circulati 


(Daily or Sunday) 


in Total Advertitg 
in Re 


18 Consecutive Months of 
Daily Circulation Gains 


Commencing with November, 1932, 
the Daily Post-Dispatch has shown 


eighteen consecutive months — of 
circulation gains over the corre 
sponding month of the previous 


year 


The Total Daily Circulation of the 
Post-Dispatch for each of the six 


months ending March 31. follows: 


CSERODCL ccacccciasisesccce ay Oe 
November ............--. 226,878 
December ................229,557 
OT 2: ee ane 237,319 
PEOOUARY scl... 241,362 
Ge hes 249,835 


ST.LOUIS PG 


St. Louis’ Largest Nopper - 


NEW YORK ADVERTISING OFFICE—-521 Fifth Avenue 
R. A. Fletcher, Manager; Phone: Mohawk 4-5237—4-5238 
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CHICAGO ADVERTISING OFFICE Tribune Tower 
P. L. Henriquez, Manager; Phone: Superior 7161-7162 
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Blackman Company 
Adds Starr and Hanks 


Graham Starr, formerly a _ vice- 
president of Young & Rubicam, Inc., 
has joined the Blackman Company. 
He will be stationed at the New York 
office and will act as account execu- 
tive on the Hudson Motor Car Com- 
pany account. 

Frederick C. Hanks has also joined 
the agency and will be assigned to 
the Detroit office. He has been ad- 
vertising manager of a number of 
large department stores and for sev- 
eral years was with Maxon, Inc., in 
Detroit. 


Gay’s New Work 


Rex Gay, formerly of Liberty and 
Condé Nast Publications, has joined 
the western staff of Woman's World. 


, -—— 


Kentucky Horses 
And Whisky Are 
Teamed at Derby 


Louisville, Ky., May 8.— Ken- 
tucky’s famous horses and equally 
famous Bourbon whisky met on a 
common ground here last Saturday 
when Cavalcade outran the cream of 
the country’s three-year olds to take 
the 1934 edition of the Kentucky 
Derby, and local distillers tied up 
with the event in unusual fashion. 

Frankfort Distilleries, Inc., helped 
relieve the tension before the race 
by flying two planes in formation 
over historic Churchill Downs, car- 


rying streamers advertising Paul 
Jones and Four Roses Brands. The 
A.M.S. division of National Distil- 
lers Products Company also took to 
the air with a plane featuring its 
Crab Orchard brand. 

This company likewise supplied 
tire covers to every cab in town, 
while the Old Kentucky Distillery 
Company brought out a new brand 
during the week, and rushed into 
the fray with “Kentucky Winner.” 
A motorized band toured the city’s 
streets on behalf of the newcomer. 

Glenmore  Distilleries Company 
featured its Kentucky Derby brand 
during the week in special news- 
paper advertising, while other dis- 
tillers also used much more than 
the usual amount of newspaper 
space. 


Young & Rubicam 


Promote Schneider 


D. G. Schneider has been ap- 
pointed manager of the Chicago of- 
fice of Young & Rubicam, Inc., to 
succeed Gordon Hoge, resigned. He 
has been in the New York office for 
six years and is one of the agency’s 
principal merchandising executives. 

Harry B. Carpenter, with the 
agency over four years and now at- 
tached to the Chicago office as ac- 
count executive, will continue in that 
position. 

Mr. Hoge has joined the New York 
office of Lord & Thomas. 


Rep Moves Offices 


Theis & Simpson Company, Chi- 
cago publishers’ representative, has 
moved its offices to the Lake Shore 
Bank Bldg. 
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From May 26 until November |,—the period of the World's Fair in 
Chicago,—an Outdoor Advertiser is presented with the golden op- 
portunity of reaching a plus national audience at the single cost of 
Chicago coverage. 


Outdoor advertising offers immediate, direct, positive contact with 
You can buy this market at no extra 


the moving millions in Chicago. 


cost—through Outdoor Advertising; colorful, powerful and econom- 
ical channel to public attention and acceptance. 


Write now for details. 


515 S. Loomis St. 


General Outdoor Advertising Co. 


Chicago, Ill. 


Monroe 6800 


INVESTORS URGE 
ADVERTISING BY 
UTILITY GROUPS 


Must Tell Story to Public, 
Tripp Declares 


Chicago, May 10.—Public utility 
companies were urged to undertake 
a nationwide campaign of informa. 
tive advertising in their own de. 
fense in a letter sent to every public 
utility organization in the country 
this week by Chester D. Tripp, 
chairman of the executive commit. 
tee of the American Federation of 
Utility Investors, Inc. 

Immediate action by the companies 
is essential in order to correct the 
widespread public misinformation 
which is a definite danger to the 
future of the securities owned by 
10,000,000 investors, Mr. Tripp’s let- 
ter declared. The advertising, he 
said, should take the form of cam. 
paigns by individual companies in 
the newspapers serving their respec- 
tive territories, for there must be 
an explanation of each particular 
situation, as well as of the general 
factors which affect all companies. 

Mr. Tripp’s letter to utility com- 
panies followed a month’s tour from 
coast to coast during which he met 
with hundreds of consumers, public 
officials, editors, members of state 
commissions, investors, and others. 


New Type Leaders Needed 


“The misinformation and lack of 
understanding of the principles and 
problems of utility services among 
all classes is astounding,” he said, 
“and the greater part of the blame 
for this rests squarely on the shoul- 
ders of utility managements who 
have neglected to develop their rela- 
tions with the public properly.” 

“The whole matter was aptly put 
to me the other day by an educator 
soundly interested in the problem,” 
Mr. Tripp continued. “In brief, this 
educator pointed out that during the 
early days of utility development, 
mechanical and scientific brains were 
of the greatest importance. The 
most successful management was the 
most progressive along mechanical 
lines. The next step in the develop- 
ment required able financial man- 
agement, capable of enlarging and 
consolidating the rapidly growing 
company structure. However, the 
utility industry has now come to 
the point where public relations are 
of the greatest importance to the 
success of the company and the suc: 
cessful management of the future 
must handle its public in the spirit 
of mutual confidence and understand- 
ing.” 

Mr. Tripp is of the opinion that 
the majority of managements do not 
sense this point. They feel that for 
the time being at least they must 
keep quiet. They feel that they will 
be accused of getting into politics 
if they put the industry’s side be 
fore the public, and that they will 
be faced with renewed criticism 

“I am convinced that this view is 
wrong,” he said. “The public and 
the press want to be informed. They 
want the facts. They have not re 
sented several well-thought-out ad: 
vertising campaigns to inform the 
public that have already been car 
ried out in the central west. 

“Our recommendation is that the 
public utility industry give serious 
consideration to a broad informative 
advertising campaign which might 
well include an appeal to the innate 
sense of fairness and justice of the 
American people. Such an_ effort 
would have the support of the best 
elements of every community in the 
country and if I have not wasted ™! 
time completely during the past four 
weeks, it wii be welcomed and stud: 
ied carefully by the public.” 


To Blackett-Sample 


After three years as a member - 
the art staff of Ruthrauff & Ry@ 


Ine., New York, T. F. McManus has 
resigned to 
Blackett-S 
cago. 
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- - The MEASURE 
of an Advertising Agenc 


In the evaluation of an advertising agency the two questions of really 


O Who Are Its Clients? . . 


Size is important, as indicated by volume 
of business, wide-spread organization, 
financial responsibility and facilities for 
service, 

Leadership is important, as indicated by 
outstanding achievement in various lines 
of endeavor. 

Creative ability is important, as indicated 
by the skill and intelligence shown in adver- 
ising copy and art. 


vital importance are— 


But, back of these and of vastly greater 
importance, as indicating a sound foundation 
of advertising and merchandising ability, 
are the standing and character of the clients 
the agency has attracted to itself, and the 
length of time it has been privileged to 
serve them. 

Campbell-Ewald Company is modestly 
proud of its list of clients. 

It is proud, also, of the fact that its 


¢ How Long Has It Served Them? . . 


first client, after 23 years of continu- 
ous service, is still to be found on the 
Campbell-Ewald list— 

That more than forty per cent of its 
present clients have been served for 10 or 
more years— 

And that nearly sixty-five per cent of 
the entire list have been Campbell-Ewald 


clients for upward of 5 years. 


Campbell-Ewald Company takes very seriously the spirit of its slogan, “Advertising Well Directed” 


CAMPBELL-EWALD COMPANY 


CHICAGO . 


AY 


LOS ANGELES ° 


2.99 Counsel for—CADILLAC, LASALLE, BUICK, PONTIAC AND CHEVROLET MOTOR CARS 
‘“SOUGHS ADDING MACHINES, TYPEWRITERS, CASH REGISTERS —U. S. 
Ral. UBBER SPECIALTIES, GAYTEES, KEDS, GOLF BALLS, LASTEX—CHESAPEAKE & OHIO 
= - PERE MARQUETTE RAILWAY — AUSTRALIAN NATIONAL TRAVEL BUREAU 
*“SONTINENTAL & WESTERN AIR EXPRESS — GREENBRIER HOTEL —GENERAL MOTORS 


HENRY T. EWALD, PRESIDENT 
General Motors Building, Detroit 


SAN FRANCISCO ° 


RUBBER 


PORTLAND . 


TORONTO ° MONTREAL 


TRUCKS — MISHAWAKA RUBBER BOOTS & SHOES — AC SPARK PLUGS — UNITED MOTORS 
SERVICE — DELCO-REMY IGNITION — KLAXON HORNS —HYATT ROLLER BEARINGS — NEW 
DEPARTURE BALL BEARINGS—HARRISON RADIATORS — DELCO ELECTRIC MOTORS — DELCO. 
LOVEJOY SHOCK ABSORBERS—HIRAM WALKER & SONS, DISTILLERIES—POSTEL MILLING 
COMPANY, FLOUR— DETROIT SODA PRODUCTS, BAKING SODA—NATIONAL BANK OF DETROIT, 
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ADVERTISING AGE 


May 12, 1934 


Waters Acquires Engel 
and Two More Clients 


Norman D. Waters & Associates, 
New York, have been appointed by 
M. L. Sinsheimer & Co., New York, 
to direct the advertising of the Jack- 
eteer, a patented shirt for men. 

Another new client is The House 
of Horner, Baltimore, men’s pajamas. 

Jerome Darwin Engel, well-known 
novelist, has joined the agency’s ex- 
ploitation and publicity staff. 


St. Louis Newspaper 


Finds Business Better 


St. Louis Post-Dispatch has an- 
nounced a five per cent increase in 
wages and salaries effective this 
week and another five per cent ad- 
vance Novy. 1. 

The company did not reduce pay- 
rolls until 1932, when a general ten 
per cent reduction was made. The 
increases announced will restore this 
cut. 


Mountrey on Board 
Howard J. Mountrey, vice-president 
of Borden Sales Company, Inc., has 
been appointed a member of the 
industrial advisory board of the 


NRA. 


- | 

John Reilly Named | 

| 

John J. Reilly, formerly of John 

Reilly Associates, Chicago, and the | 

Blackman Company, has joined Boot 
é& Shoe Recorder as art director. 


lysis of distribution changes to be 
| published prior to Aug. 1. 


| remarkable progress made by these 
brands is shown by the following 


PRIVATE BRANDS 
MAKE PROGRESS 
IN ONE CHAIN 


Account for 65 Per Cent of 
Total Volume 


New York, May 10.—‘We carry 
national brands when they are in 
genuine demand, but the real profits 
for our retailers and ourselves re- 
sult from pushing brands handled 
only in stores belonging to our vol- 
untary chain.” 

This illuminating admission was 
made to the American Institute of 
Food Distribution by the president 
of a leading voluntary chain having 
about 400 members. It will be made 
a part of the institute’s annual anal- 


In the chain under discussion, 
private brands account for about 65 
per cent of the total business. The 
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More Facts About 
The Rotarian's Readers: 


7 1% own their own homes. 
1% have traveled on ocean 
liners. 
“75 C/ personally own — listed 
Cae /C stocks and bonds. 
390 are directors in more 
than one company. 
OC use trucks and auto- 
605 « ] 


mobiles in their busi- 


hesses, 


62°/, of The Rotarian's readers 
live intowns of 25,000 and less. 


figures on individual items. The 
figures were compiled from sales to 
all dealers and percentages would be 
higher if only members were con- 
siuered. 

Oatmeal, 87 per cent; tapioca, 86 
per cent; canned fruits, 86 per cent; 
salt, 85 per cent; canned vegetables, 
84 per cent; macaroni, 84; pancake 
flour, 83; coffee, 76; syrup, 70; gela- 
tin, 62; soups, 61; starch, 59; canned 
milk, 55; cleansers, 53; corn flakes, 
41: cake sour, 40; tea, 40; bran 
flakes, 38; soda, 32; baking powder, 
22: and soaps, 16 per cent. 


Close Harmony Needed 


The institute quoted the head of 
this chain as follows: 

“Success in building a voluntary 
chain depends on as persistent and 
intelligent work enlarging the vol- 
ume and profits of the retail stores 
as though you owned those stores in 
a corporate chain. 

“I would rather have 50 tightly 
controlled, effective retail stores 
than 500 loosely connected in an ad- 
vertising campaign. Our members 
buy 85 to 90 per cent of everything 
they use in the lines we handle. This 
does not include meats or fresh pro- 
duce where we help them organize 
to buy and sell, but do not partici- 
pate in the business.” 

This executive said that his or- 
ganizations take a hand at any phase 
of merchandising on which members 


*He owns 


Obviously 


products. 


he reads 


Power in 


The Rotar 


If yours is Class Merchandise, Luxury, 
or Thin Market Product, don’t overlook 
this medium reaching the Best Buying 


116 automobiles—so he is 


113° a car owner! 


he is interested in tires, 


fuels, oils, and all other items of auto 
maintenance, as well as in cars and 
trucks themselves. 

He is in the upper crust of motorists, 
too, for 69% of his cars are in the 
Cadillac-to-Chrysler price range. So 
his buying taste tends toward quality 


*He is a Rotarian, and the magazine 


thoroughly, every issue, 1s 
lan. 


America at $3.30 per page 


per thousand. 


Write The Rotarian. 211 VW. 


Drive, 


Wacker 


‘hicago. and a representative will 


call foran interesting 15-minute interview. 


ROTARIAN 


MAGAZINE 


|each item until it now commands the 


THE RIGHT ANSWER 


... but 
Peoria Women Picked this Winner 
in the 


“Hidden Name Test” 


‘OW the winner of the "Hidden Name Test” in Peona 

can be announced. If you are one of the hundreds 
of Peoria women who made this test ... you will be curious 
to know just which cleanser won. For a full week, your 
friends and neighbors tried the leading cleansers in their 
own homes. But there were no names, no labels, no price 
marks on any of the cans. No clue to tell them which 
brand was which. They judged by results alone. And 
the cleanser that won was not one of the most expensive 
brands. On the contrary, it was an economical one... 
NEW SUNBRITE CLEANSER. 

Try it! Get a supply and compare its results with the 
cleanser you are now using, no matter what the brand or 
the cost. See for yourself how this low-cost, long-lasting 
cleanser does a better job with less work, in less time 
and without scratching. Then you will agree with your 
trends and neighbors here in Peoria who made the 
“Hidden Name Test”. You, too, will be convinced that 


Mew 
SunBRITE CLEANSER 


Cleans Easier ...Works Faster. ..Won't Scratch 


One of the series of three-column 
newspaper advertisements appear- 
ing in Peoria, Ill., papers for Sun- 
brite Cleanser, where the “hidden 
name test" theme of the com- 
pany's national advertising _ is 
being tested locally. Stack-Goble 
Advertising Agency is in charge. 


express a desire for help. He ad- 
mitted frankly that where “genuine 
demand” exists for national brands, 
these brands are used as leaders at 
close margins. 

He gave this picture of how pri- 
vate brands are developed: 

“In building brands for our retail 
stores we have taken each line in 
hand as a separate sales job. After 
deciding on a quality that we know 
consumers would like and one that 
we could offer dependably at a com- 
petitive price, we have promoted 


bulk of the business from the retail 
stores, 


Remarkable Growth 


“In some lines, this business has 
grown to where our retailers are 
getting almost 100 per cent of their 
volume under labels that no one can 
offer in competition. On others like 
soaps, baking powder, cleansers, 
etc., we are not doing so well. 

“We had trouble in getting volume 
on coffee, soups, gelatin and other 
lines where consumers were accus- 
tomed to established brands.” 

After giving the figures showing 
the progress made with the chain's 
private labels, he added: 

“We have established this position 
through the years by persistently ap- 
plying the same good merchandising 
methods that would be used by any 
manufacturer in establishing a 
brand with consumers.” 


Appoints Donahue & Co. 


Truly Warner Stores Corporation, 


British Beer 
Interests in 


Co-op Effort 


London, Eng., May 3.—While Amer. 
ican brewers, vintners and distillers 
are laboring the question of whether 
or not to undertake cooperative ad- 
vertising projects on behalf of their 
respective products, brewers of Great 
Britain have begun an intensive ¢o- 
operative campaign on beer, devoted 
primarily to emphasizing the health- 
ful quality of the beverage. 

The advertising is running in an 
impressive list of newspapers, typi- 
cal copy being approximately 150 
lines on three columns. It is un- 
signed, the usual signature being re- 
placed by the punch-line of the cam. 
paign, “Beer Is Best.” 

One of the advertisements of the 
series, typical of the general style 
of copy treatment, explains “why 
beer is so wholesome.” 

“There is no mystery about it— 
nothing secret,” it avers. “Beer is 
brewed from barley-malt. (The fin- 
est barley grown is reserved for 
beer.) Malt is at once a digestive, 
a body-builder, and an _ energizer, 
Then there’s yeast to give your beer 
life, sugar to add extra energizing 
power, hops to impart their appetiz- 
ing tang. 

“Better now than ever it was be- 
cause it is brewed from better ingre- 
dients, purer because it is brewed 
with greater knowledge and Care, 
beer is the rational drink for the 
nation today.” 


Plan Annual 
Golf Festival 


New York, May 10.—The Summer 
Advertising Golf Association, said to 
be the oldest active social organiza- 
tion in the advertising field, will hold 
its 30th annual tournament June 30- 
July 2 at the Shenecossett Country 
Club, New London, Conn. 

Last year the usual full week tour- 
nament was cut down to a week-end 
and placed midway between New 
York and Boston for the convenience 
of the majority of members. This 
move proved so successful that sim- 
ilar arrangements have been made 
for this year at the Hotel Griswold- 
on-the-Sound. 

Officers of the association are Eu- 
gene Kelley, president; John H. 
Abeel, first vice-president; J. A. Tra- 
vers, second vice-president; and John 
J. O'Donnell, secretary-treasurer. 


Chizzini Joins NBC 


Promotion Department 
Frank E. Chizzini, for seven years 
vice-president and _ sales contact, 
plans and research executive of Rob: 
ert E. Ramsay Organization, Inc. 
has joined the advertising and pro- 
motion department of Nationa! 
Broadcasting Company, New York. 
Prior to the agency connection, MI. 
Chizzini was assistant to the sales 
and advertising manager of Public 
Service Cup Company, now the Lily- 
Tulip Cup Corporation. 


To Campbell-Sanford 
The account of Gall-Flo Labora 
tories, Inc., Cleveland, has _ bee! 
placed with Campbell-Sanford AC 
vertising Agency. Copy for Gall-Flo, 
a proprietary medicine, will appea! 
in newspapers and magazines. 


With Buggeln & Smith 


New York, men’s hat and shoe chain, 
has appointed Donahue & Coe, Inc.., 
New York. Newspapers in eastern 
and middle-western cities where the 
client has stores will be used. 


Kenneth C. Gunter, formerly in the 
advertising department of America? 
Radiator Company, has joined Bue 
geln & Smith, New York agency, ® 
production manager. 


—_— 
—— 


MASS PLAN ADVERTISING. 


HOME-TO-HOME DISTAIBUTION OF ADVERTISING AND SAMPLES 
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Many of America's shrewdest sales and adver- 
tising executives are putting Mass Plan . . 
Direct-to-the-Home . . . Advertising to work 


IT DOES WORK! In Chicago 


Phone 
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? SALES -POWER PLANT IN NEW YORK 
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act kT ° ans orn , ar > ° 
=ob he sales-making power of THE to-buy families—the Top 4+/ 10ths—at low- These facts explain the unique power 
oh NEW YORK TIMES—and of other est comparative cost. This fact, from the of THE TIMES in making sales and build- CAN, YOU ANSWER 
nal newspapers as well—is now exact- impartial, scientific Polk investigation, is ing business for advertisers—something long THESE QUESTIONS ABOUT 
k. ; - : of importance for advertisers interested in know »w measured, and proved to you! , - . 
Mr. ly measured for vou—with new, ie I reel . ier S s nown, now measured, and proved to yo y OUR GREATEST MARKET? 
ales lie ; J quick, satisfactory results. ; 
iblic accurate information on how to It’s worth immediate study What are the preferred gee * 
uily- use | : , S ssiaRes THE NEW Y ‘is °S Mar canned goods in the homes reache 
se if profitably and effectively. THE NEW YORK TIMES 4 - ket This Consumer Census shows how by each New York newspaper? ' Pre- 
1 What New York buys—how New York for low cost...for results New Yorkers spend their money, the house- ferred soaps? Tooth pastes? Break- 
ae buys—w hy New York buys—these facts Only home-effective circulation of newspa- hold equipment they own, the rents, the fast foods? 
peel in the R. L. Polk & Co. Consumer ‘Census pers is considered in this Consumer Census number and kind of automobiles they drive, How _many families have no brand 
a et New York show: ...circulation that the women buying- their life insurance protection, preferred choice in your line, and are still to 
posh es : sins ‘es ra: il be sold a definite brand loyalty? 
ypeal you want a greater share of New heads of families report comes regularly brands, and the prices for clothing. A . 
Yous tit : . ? : How do the prices of coats and dresses 
orks business, begin sales effort at New into the home. these vital sales factors are cross-tabulated differ among New York City wo 
th York's Top 4+/10ths families. They com- On this true productive: basis THE by the home-effective circulation of news- men reading each newspaper? 
the Pose a greater money-total market than TIMES reaches the bulk of New York’s Top papers. ‘They will help any advertiser to P > 
oon ened ) : The Polk Consumer Census 
rican “remaining 6/10ths,..respond faster... +/10ths Momes at a lower cost, per home, work more effectively and sell more eco- . i ‘ 
pug: ba dan ce ; : : of New York contains the an- 
nage ‘y More and buy more often...and can than any other New York newspaper... nomically, in the New York Market. 
y SEI «ip , eae ot swers to these and thousands of 
~ €conomically reached and sold. the weekday TIMES 15% lower than any We offer to place the findings of this other vital selling problems 
an THE NEW YORK TIMES (weekdays other newspaper, 80°% lower than the Census before advertisers and agencies. Ask ° “9 t antec 
wis hi cel : eSahpelian.de rig Make it your guide in the na- 
Sundays), carries an advertising mes- average of all. Figures for the Sunday THE TIMES Advertising Department to ar- ee 
i : ae es : tion s richest market. 
“¢ into the hemes of New York’s able- TIMES are equally startling. range it at your convenience. 
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INLAND IS READY 
FOR SPRING MEET 


Chicago, May 10.—A full program 
in which a wide variety of subjects 
will be covered has been planned for 
the meeting of the Inland Daily 
Press Association which will be held 
at the Stevens Hotel here May 15-16. 

Following a meeting of the asso- 
ciation’s board of directors on Mon- 
day, May 14, the convention will 
open Tuesday morning with commit- 
tee reports on postal affairs, circu- 
lation audits, radio-press relations, 
etc. Col. R. R. McCormick, publisher, 
Chicago Tribune, will speak on “The 
Right to Speak.” 

At the Tuesday luncheon session 
the principal address will be deliv- 
ered by Dr. Glenn Frank, president 
of the University of Wisconsin. 

The Tuesday afternoon program 
will be given over to a discussion of 
technical and mechanical problems, 
including the price of newsprint, in- 
dustrial relations, costs and produc- 
tion, etc., and will be followed by an 
informal forum on code problems. 

On Wednesday two round tables, 
one on circulation and one on edi- 


torial problems, will draw their re-! 


spective adherents. A. E. Meyer, 
Clinton, Ia., Herald, will preside at 
the circulation session, and William 
Southern, Jr., Independence, Mo., 
Examiner, will conduct the editorial 
meeting. 

The advertising round table will 
convene on Wednesday afternoon, 
with Hoyt W. Boylan, Richmond, 
Ind., Palladium-Item, in the chair. 
Speakers at this session include: 

“The Newspaper and Retailer,” J. 
M. Baskin, Fairchild Publications; 
“Meeting Alibis of National Adver- 
tisers,” Lee P. Loomis, Mason City, 
Ia., Globe-Gazette; “Classified—How 
to Build and Maintain It,” Robert 
W. Bliss, Janesville, Wis., Gazette. 

There will likewise be a general 
session of the group on Wednesday. 


Kingsley Joins Beebe; 
Huffman Made Manager 


Stewart C. Kingsley, for many 
years a free lance, has been ap- 
pointed art director of Beebe Adver- 
tising Agency, Inc., New York. 

L. Huffman, Jr., who, prior to 
joining the agency recently, was 
sales and advertising manager of 
Electro-Light Standard Engraving 
Company, New York, has been named 
New York manager. 


Hotels Pick Agency 
Needham & Grohmann, Inc., New 
York, has been appointed to place 


EVERY PICTURE TELLS A STORY 


ed 


Unique 


Hang your hat where the beer is good. You know what 
you want... that rich, creamy head... that clear brilliance... 
that mellow, satisfying taste. Good beer ...and with it, good 


food. That’s why places that sell Rheingold are busy places. 


seven-column newspaper advertisement for Leibmann 
Breweries, Inc., New York, developed by Newell-Emmett Company. 


advertising of Hotel Empire, New 
York, Balsams Hotel, Dixville Notch, 
N. H., and the Granliden Hotel, Lake 
Sunapee, N. H. 


“Beacon” Is Daily 
Daily Beacon, of Capitol Hill, Ok- 
lahoma City suburb, successor to 
the Weekly Beacon, is being pub- 
lished as a morning tabloid. 


f 


: 


Printing and Adver- 
tising Advisers 
|| We assist In securing cata- 
| logue compilers, advertising 
| men, editors, or proper 
| agency service, and render 
any other assistance we can 
toward the promotion, prep- 
aration and printing of 
catalogues and publications 


| | Our SPECIALTIES 


(1) Catalogues 
(2) Booklets 

| (3) Trade Papers 
| (4) Magazines 

| (5) House Organs 
(6) Price Lists 

(7) Also Printing 


Such as Proceedings, Directories, 
Histories, Books and the like. Our 


(The Usual, also Machine Gathering, 
Covering and Wireless Binding) 
MAILING 
ELECTROTYPING 


One of the largest and most completely equipped 
printing plants in the United States 


Catalogue and Publication 


Printers 


Artists : Engravers : Electrotypers 


Make a Printing Connection with a Specialist 
and a Large and Reliable Printing House 


Business Methods and Financial Standing the Highest. (Inquire of Credit Agencies and First National Bank, Chicago, Illinois) 


PROPER QUALITY 


Because of up-to-date equipment and best workmen 


QUICK DELIVERY 


Because of automatic machinery—day and night service 


RIGHT PRICE 


Because of superior facilities and efficient management 


| 
complete Printing Equipment, all or | 
any part of which is at your command, . i : : Faces | 
embraces: Our large and growing business is because ; | 
o * | We have a large number of linotype | 
TYPESETTING of satisfied customers, because of repeat | and get Ae machines and they are | 
. alls S J ‘ aren naam Pai . in the hands of expert operators. We 
(Linotype, Monotype and Hand) orders. We are always pleased to give the | Gems the eeaguieed fete oar senela 
PRESSWORK names of a dozen or more of our customers | type faces will be furnished if desired. 
(The Usual, as well as Color) to persons or firms contemplating placin 
pel plating placing Good Pe 
BINDING rinting orders with us. Don’t you owe it ood Presswork 
g 


to yourself to find out what we can do 
for you? 


—— a 


DAY and NIGHT 
Operation 


The best quality work 
handled by daylight 


You will find upon investi- | 
gation that we appreciate 
catalogue and __ publication 
requirements and that our 
service meets all demands 


Use NEW TYPE for | | 


Catalogues and 
Advertisements 


We have a large battery of type cast- 
| ing machines and with our system— 
having our own type foundry—we use 
the type once only, unless ordered held \| 
by customers for future editions. 


Clean Linotype 
and Monotype 


We have a large number of up-to-date 
presses—the usual, also color presses 
—and our pressmen and feeders are 
the best. 


ENGRAVING 
DESIGNING 
ART WORK 


If you want advertising service, plan- 


q 


Consulting with us about your printin 

g . y g 
problems and asking for estimates does not 
place you under any obligation whatever. 


Binding and 
Mailing Service 


ning, illustrating, copy writing, and as- 
sistance or information of any sort in 
regard to your advertising and print- 
ing, we will be glad to assist or advise 
you. If desired, we mail your yan 
matter direct from Chicago—the cen- 
tral distributing point. 


} 
| . 
| Executives: 

|| LUTHER C. ROGERS, Chairman 
Board Directors 

|| A. R. SCHULZ, Pres. and Genl. Mgr. 
| W. E. FREELAND, Secretary and 


Treasurer 


Let Us Estimate on Your Next Printing 
The LARGE and the SMALL ORDERS 


(We Are Strong on Our Specialties) 


Printing Products Corporation 


Telephone Wabash 3380—Local and Long Distance 


CATALOGUE AND PUBLICATION PRINTERS 
ARTISTS, ENGRAVERS, ELECTROTYPERS 


Polk and La Salle Streets, Chicago, Illinois 


We have up-to-date gathering, stitch- 
ing and covering machines; also do 
wireless binding. The facilities of our 
bindery and mailing departments are 
so large that we deliver to the post- 
office or customers as fast as the 
presses print. 


Executives: 
H. J. WHITCOMB, 
ice President Publication Sales 


J. W. HUTCHINSON, 
Vice President Catalogue Sales 


Friendly Again 
Named Head of 
A.N.P.A. Bureau 


New York, May 10.—Edwin S. 
Friendly, business manager of the 
New York Sun, was unanimously 
re-elected chairman of the commit- 
tee of the American Newspaper Pub- 
lishers’ Association in charge of the 
Bureau of Advertising at a meeting 
here last week. 

Other officers re-elected were W. E. 
Macfarlane, business manager of the 
Chicago Tribune, vice-chairman, and 
David B. Plum, Troy Record, chair- 
man of the finance committee. Louis 
Wiley, New York Times, was elected 
a member of the finance committee. 

The committee voted to undertake 
a drive for 100 per cent representa- 
tion of newspapers in the cities 
where the bureau has members. In 
the 290 cities where the bureau is 
represented members will be asked 
to cooperate to bring in all their 
neighbors. The chairman agreed to 
direct this movement. 

The personnel of the committee in 
charge, appointed by Howard Davis, 
president of the A. N. P. A., is as 
follows: 

Messrs. Friendly, Macfarlane, Plum 
and Wiley; George J. Auer, New 
York Herald Tribune; Frank H. 
Burgess, LaCrosse Tribune; Norman 
Chandler, Los Angeles Times; Wil- 
liam G. Chandler, Scripps-Howard 
Newspapers; Frank G. Huntress, 
San Antonio Express and News; F. 
I. Ker, Hamilton Spectator; Col. 
Frank Knox, Chicago Daily News; 
Roy D. Moore, Canton Repository ; 

Fleming Newbold, Washington 
Star; William F. Rogers, Boston 
Transcript; Fred Schilplin, St. Cloud 
Times-Journal; James G. Stahlman, 
Nashville Banner; S. E. Thomason, 
Chicago Daily Times; Frank E., 
Tripp, Gannett Newspapers. 

Advisory members of the commit- 
tee are George A. Riley, representing 
the Six Point League of New York, 
and John T. Fitzgerald, representing 
the Newspaper Representatives As- 
sociation of Chicago. 


Cc lub Celebrates 


The Springfield, Mass., Advertis- 
ing Club will hold a silver jubilee 
dinner Wednesday, May 16, at Hotel 
Kimball, marking its 25th anniver- 
sary. 


Opens Tulsa Office 


Lennen & Mitchell, Ine., New 
York, has opened a Tulsa office in 
the Phileade Bldg. with John C. 
Legler, formerly of the New York 
office, in charge. 


BOX TOPS FROM 
“PEP” GOOD FOR 
BASEBALL GAMES 


Indianapolis, Ind., May 10.—How 
to make two pages of advertising 
blossom where but one grew before 
was effectively demonstrated by the 
Indianapolis News in a _ Kellogg. 
baseball tie-up which had many 
facets. 

The Kellogg Company decided to 
take a full page of advertising in 
behalf of its Pep. S. G. Howard, 
manager of merchandising and na. 
tional advertising, made arrange. 
ments with the Indianapolis Amer. 
ican Association Baseball Club 
whereby any youngster under 1¢ 
would be given admittance on cer- 
tain days on presentation of two 
box tops from Kellogg’s Pep. 

Informed of this concession, the 
Kellogg Company decided to take a 
second 820-line advertisement to 
feature the offer of a baseball book 
free with the purchase of two pack- 
ages of Pep. 

Mr. Howard completed the second 
page of advertising by contacting 
leading retail grocers, who were 
glad of the opportunity to partici- 
pate in the unusual promotion plan. 

The arrangement with the _ base- 
ball club, which was the key to the 
plan, presented no difficulties, the 
magnates being especially eager to 
educate the younger’ generation. 
Those unable to attend the first 
game will have another opportunity 
May 12. 


Railroad Uses 
Two-Reel Film 
To “‘Sell’’ Fair 


Chicago, May 10.—What is said to 
be the first actual motion picture 
made aboard a railroad train is be- 
ing utilized by the Illinois Central 
System to sell transportation to 
prospective travelers to A Century 
of Progress. 

The two-reel talkie, “Chicago”, was 
made for the Illinois Central by 
Castle Films, Inc. While a part of 
the movie is devoted to whetting the 
appetites of the public by showing 
many of Chicago’s summer attrac: 
tions, including those of the fair. 
the remainder shows scenes aboard 
some of the crack trains of the Illi- 
nois Central. They emphasize the 
comfort, courtesy and ease of travel: 
ing which may be expected. 

The road has had no difficulty in 
booking showings of its new picture. 
Commercial organizations, churcl 
and school groups, fraternal bodies 
and others have sought a chance (0 
view it. 

Alois Havrilla, NBC announce’, 
figures in the picture, his voice being 
used to paint alluring pictures o! 
the Chicago scenes shown. 


Bates Joins B-S-H 


Bennett Bates, formerly on the 
copy and contact staffs of Ruthrauf 
& Ryan, Inc., New York, has joined 
the Chicago office of Blackett-Sal 
ple-Hummert, Inc., in a similar © 
pacity. 


Wm. Sehvanmn Dies 


William F. Schramm, account ¢® 
ecutive for Simmonds & Simmonds 
Chicago agency, died at the Elm 
hurst Hospital May 5. 


—————— 


omg POSTERS DISPLAYS 


Send for McCandlish... 


The story behind some ofthe most beautifully 
lithographed displays and posters in America '§ 
that the buyer discovered that McCandlish makes 
a fetish of faithful reproduction, thus giving the 
poster the full advertising benefit ofall the beauty 
and color in the original finished sketch. For post: 
ers of any size and for advertising displays, it will 
pay youto see orwrite A.R.McCandlish,President- 


McCANDLISH toroesron 


ROBERTS AVE. AND STOKLEY ST 


PHILADELPHIA PA. 
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Of course, fellow publishers, you should . 
advertise in Advertising Age—here we are ae, 
ourselves. A. A. does a necessary job, or 5g 


it wouldn’t have lived as long as it has. 


Ate bw 


But you have another job to do, a job at least 
equally important, especially these days... . 


ALL ADVERTISING BUYERS 
ARE NOT ADVERTISING MEN 


With all due respect to present company, 
| it takes more than advertising men to 
3 make an advertisement. It also takes 
money. And the money men, as we all 
; know, are hard-headed and hard to get at. 


All good advertising men, on either side 
of the space buyer’s desk, sense this, and 
many of them realize the necessity of 
doing something about it. The difficulty 
is in reaching these hidden brass hats. 
Not closely concerned with advertising, 


° They don’t speak our language. They they don’t read our excellent professional 


, are more interested in balance sheets 


than in media lists, in broad plans than in 
swell copy. They may or may not admit 
that they don’t know anything about ad- 


journals with the same attention we give 
them. They dodge even good solicitors 
—how many times have you had to 


work through some other president or 


i vertising, but how they know what they chairman to get a hearing? 


like! 

: No, they aren’t advertising men, but you 
t know what they do to lists and appro- 
priations. They lop newspapers off lists 
by because they object to their policies; they 
bows ban magazines and radio chains because 
fair, they never read them themselves, or listen 
il to them, because their wives don’t like 
avel them, or because they think it’s a lot of 
money for a page or an hour. 


The easiest, cheapest way to get at these 
influential citizens is in their own pro- 
fessional paper. Their profession is busi- 
ness, and Business Week is their paper. 
It is ALL business. It isn’t a bit amusing, 
or entertaining. In fact, only those who 
think balance sheets are as exciting as 
“The Thin Man” and tough competitive 
situations as dramatic as “Men in White” 
find Business Week interesting. For them, 
however, it is the most compelling kind 
of reading. 


st Yet these unseen chairmen and directors, 
neer presidents and treasurers, who can do so 


es much about the butter on your bread, 

: can be had like anybody else. They are Several important publishers have already 
pe just as susceptible to persuasive headlines discovered the necessity of selling behind 
oe and intelligent, convincing copy as the the scenes and the usefulness of Business 
= men who write them. They are, after Week in educating the invisible influence 
es all, only human. which affects every schedule and contract. 
monds 

Elm: 


BUSINESS 
WEEK 
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Waibel Elected 
Head of C.F.A. 


10.—J. K. Waibel, 
the Chicago Finan- 
\dvertisers, was elevated to the 
presidency at the 


Chicago, May 
vice-president of 
cial 


annual meeting 
yesterday at the 
Hamilton Club. 
Mr. Waibel, who 
is advertising 
counsel for’ the 
Continental If1i- 


nois National 
Bank & Trust 
Company, suc- 
ceeds Chester L. 
Price, City Na- 
. tional Bank & 

J. K. Waibel rust Company, 
who automatically becomes a direc- 
tor for a one-year term. 

Paul P. Pullen, Chicago Title & 
Trust Company, was elected first 
vice-president, and Ray Bauder, of 
Bauder-Baker Advertising Agency, 
treasurer. Ruth H. Gates, State 
Bank & Trust Company, Evanston, 
was re-elected secretary. 


Directors Named 
Two directors were elected for 
two-year terms. They are Charles S. 
Frye, Chicago Journal of Commerce, 


and J. Mills Easton, Northern Trust 
Company. 

| The speaker at the meeting was 
|Gaylord S. Morse, president of the 
| Terminal National Bank. Mr. Morse 
said banks should perfect’ their 
service before trying to advertise. 
In other words, they need a product 
that can live up to the advertising. 


Appoint Shanieaties 


was first published last year by R. 
H. Bacon & Co., Chicago, has just 
appeared in its 1934 edition, contain- 
ing a complete and up-to-date direc- 
tory of 1,600 American and Canadian 


by markets. 


To Build Station 


American-Republican, Inc., Water- 
bury, Conn., publisher of the Water- 
bury Republican and American, 
dailies, has been granted a construc- 
tion permit for a broadcasting sta- 
tion to operate with 1,000 watts on a 
1,530 kilocycle wave-length. 


* Engraving a part of the 
complete service offered by 
Kosenow Company to adver- 
who desire creative as- 
sistance in the preparation of 
their printed advertising ma- 
terial. This service includes: 
merchandising plans, copy, 
layout and illustration, pho- 
tography (black and white as 
well as color), gravure plate- 
making,and printing in letter- 
press and sheet-fed gravure 


tisers 


XACTING people, these engra 


H. Adams & Co., Bethlehem, Pa.., 
makers of World field glasses and 
other specialties, have appointed 
Fred L. Shankweiler, Advertising, 
Allentown, Pa., to handle their ac- 
count. Boys’ magazines and hunt- 
ing, fishing and outdoor magazines | 
will be used. 

Bacon’s Manual Out 

Bacon’s Publicity Manual, which 


business and trade papers, classified | 


W. J. McDonough Elected 
Head of Dotted Line Club 


W. J. MeDonough, western repre- 
sentative of Dry Goods Economist, 
was elected chairman of the Dotted 


Line Club, Chicago organization of 
business paper advertising represen- 
tatives, at its meeting Monday night 
at the Union League Club. 

Other new officers are: first vice- 
chairman, B. C. Bowen, Boot & Shoe 
Recorder; second vice-chairman, H. 
A. Morrison, Railway Age; secre- 
tary-treasurer, Walter Painter, Power 
Plant Engineering. 

The new executive committee will 
consist of C. L. Haskins, National 
Petroleum News, retiring president; 
C. A. Barnes, Bakers’ Helper; G. A. 
/Ahrens, Pencil Points; Charles F. 
| Loeffel, Ahrens Publishing Com- 
|pany; and Win Conley, McGraw-Hill 
| Publishing Company. 
| The club will hold its annual golf 
party June 12 at the Medinah Coun- 
|try Club. E. Y. Eyler, The Archi- 
tectural Record, is chairman of the 
golf committee. 


Miss Rockey to Speak 


Helen Rockey, chairman of the 
leouncil on Women’s Advertising 
Clubs and vice-president Advertising 
Federation of America, will address 
the Women’s Advertising Club of Chi- 
cago May 15. The occasion is the 
| annual meeting for members only at 
which the report of the elections 
committee will be read. 


ving clients of ours . . . but 


we like to work with them! They want healthy halftones—spar- 


kling color plates— speed! Meeun 


g these demands ts what 


makes our engraving service go beyond ordinary limits. There's 


our completely-equipped photographic studio to make pictures 


in black and white and direct color. | 


here’s our art department, 


composed of men whose knowledge of mechanical procedure 


simplifies production problems. Add 


to these an engraving de- 


partment whose standards of excellence consistently please one 


of the most critical of all clients: the national advertiser. We'll be 


xiad to show you specimens of our work—in direct color, black 


and white, or gravure. We want you to look at all three! 
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340 WEST HURON STREET e CHICAGO, ILL. 


ANTI- PREMIUM 
CODE CLAUSES 
MAY BE BARRED 


NRA Considering Action, 
Dunn Tells Meeting 


Chicago, May 10.—Possibility that 
prohibition against use of premiums 
will be stricken from codes by the 
National Recovery Administration 
was revealed at the convention of 
the Manufacturers’ Merchandise Ad- 
vertising Association at the Palmer 
House here this week. Charles Wes- 
ley Dunn, general counsel for this as- 
sociation, as well as the Associated 
Grocery Manufacturers’ Association, 
said that the NRA has manifested a 
sympathetic understanding of the 
place of premiums in merchandising. 

Users and sellers of premiums, Mr. 
Dunn pointed out, joined in a peti- 
tion to Washington, asserting that 
the industry does an annual business 
of $200,000,000 and employs 125,000 
men. Upon receipt of this document, 
NRA appointed a committee to study 
the use of premiums and this com- 
mittee verified most of the facts set 
forth. A final decision upon clauses 
of codes banning use of premiums is 
expected in the immediate future. 

Mr. Dunn analyzed codes already 
adopted, and pointed out that while 
a considerable number bar utiliza- 
tion of premiums, they represent 
only a small part of business. The 
grocery industry, he said, is by far 
the largest user of premiums. 


Hold Round Table 


He cited several court decisions 
which held that congress has no au- 
thority over intrastate commerce 
and hinted that any user of pre- 
miums who is embarrassed by codes 
may obtain relief from the 
courts. 

A round table featured the opening 
session of the association. O. J. 
Corbett, of the Central Tea Com- 
pany, and vice-president of the Na- 
tional Retail Tea and Coffee Mer- 
chants’ Association, said that in spite 
of terrific competition from chain 
stores and others, not a single mem- 
ber of this organization, which is 
committed to the use of premiums, 
failed during the depression. 

The association, boasting 200 mem- 
bers who deliver direct 
considering a uniform 
of the premium plan to consumers. 
Mr. Corbett invited the Manufactur- 
ers’ Merchandise Advertising Associ- 
ation to collaborate in this effort. 

Mr. Corbett made the significant 
remark that the Tea and Coffee Mer- 
chants’ Association has found that 
premiums delivered with the initial 
order are more effective than those 
given only after the buyer has placed 
a certain amount of business. 

Though the Wm. Wrigley, Jr. Com- 
pany, Chicago, has never gone direct 
to the consumer with premiums, it 
has secured good results by using 
them in connection with deals to re- 
tailers, according to Harvey Jacobs, 
buyer for the company. 

Silverware has proved the most 
effective premium, Mr. Jacobs said. 
In the main, premiums with an ap- 
peal to the dealer move far more 
merchandise than any other. In 
1915, the Wm. Wrigley, Jr. Company 
offered two premiums—a cash regis- 
ter worth $50, and lace curtains val- 
ued at $1.50. The cash register deal 
outpulled the other by a large 
gin. 

J. W. 


speedy 


to homes, is 
presentation 


Reily, of Wm. B. 


Co., coffee dealers of New Orleans, 
quoted a Canadian speaker at the 
recent meeting of the Chamber of 


Commerce of the United States. This 
analyst said that during the depres 


sion in Canada, bank deposits de- 
clined only 18 per cent, while gen- 
eral business fell 52 per cent. The 


moral deduced is that poor business 
is caused by idle dollars. 
Mr. Reily said if this is true, pre- 


miums play an important part in 
| maintaining sales at an even keel, by 


ee 


inducing consumers to buy. He took 
the view that premiums are a pow. 


erful factor in holding business, caus. 


ing those who have been favorably 
impressed by advertising for a com. 
peting product to procrastinate jp 
trying it. 

Word-of-mouth advertising is a 
powerful aid to the user of prem 
iums, he concluded, the housewife 
who gets a useful article for the 
home usually spreading the good 
news among the neighbors. 


Sees ‘Policy 
Advertising’ 
As Essential 


New York, May 10.—More “policy 
advertising” will be necessary as the 
result of the new deal, in the opin 
ion of Joseph Stagg Lawrence, who, 
writing in the Review of Reviews, 
pointed out that packers have made 
no adequate response to Charges 
leveled against them by the admin. 
istration, following the failure of the 
great pig experiment. 

“We know that charges of the De. 
partment of Agriculture against meat 
packers were substantially without 
foundation,” commented Mr. Law. 
rence. “The packers came out with 
a vigorous denial, which received 
fair display in the Chicago press; 
but it was altogether ignored or at 
best appeared in abridged form in 
an interior column. 

“Packers’ advertising has made no 
attempt to demonstrate that the in- 
dustry on the whole is conducted 
with careful consideration for the in- 
terests of the various groups. with 
which it comes into contact: the pro- 
ducer, the wage earner, the consum.- 
ing public, the investors who own it, 
and the government which is watch 
ing it with suspicious irritation. 

Many Industries Involved 

“If the packers wish to retain con 
trol of their own business it will be 
necessary for them in the future to 
demonstrate this consideration, re- 
peatedly, colorfully and intelligently, 
just as they have in the past ex 
ploited their steaks and sausages.” 

Mr. Lawrence pointed out that the 
occasional statement of a public re- 
lations counselor cannot hope to 
match the adverse publicity released 
by critics in a continuing stream 


Other industries which also need 
to advertise their constructive poli 
cies are steel and vxutomobiles. I 


spite of the large amount of aidve! 
tising done by the latter, little or 
none has been given to refutation 0! 
charges made by officials at Wash 
ington, he pointed out. 
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HAPPY DAYS 


The News-Week of the C. C. C. 


Happy Days is the authorized weekly pub 
lication of the Civilian Conservation Corps 
filled with news of the camps, stories 
poems, cartoons and photographs. |t * 


the News-Week of the C.C.C. 


Would you like to know more about th 
C. C. C.—the older brother of the N.R.A 
—''the greatest of all peace-time move 
ments''—and incidentally a market for ? 
wide variety of goods and services? 


Send One Dollar for a six-months suo 
scription—or 25 cents for six recent issues 
Ask for "Market Data on the C. C.C. Me” 
ket'’ without charge or obligation. !t fe’ 
what 300,000 men buy and how! 


mar. 


Reily & | 


a 


HAPPY DAYS 


Authorized weekly publicat 
Civil Conservation Corps 


National Press Bldg. © Washington, D.¢. 
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Reynolds-Fitzgerald, Incorporated 
National Advertising Representa- 
tives 


Joel C. Harris, Jr., Atlanta 
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ADVERTISING AGE 


May 12, 1934 


Ward Keeps Up - 


Promotion of 


Special Items 


New York, May 10 
radio promotion is 


Another special 
being featured 


this week by the Ward Baking Com- | 


pany in the offering of a silver cream 
cake for Mother's Day, following suc- 
cess which attended the promotion of 
the “Frost At Home” cake. 

In putting on these specials, the 
company is aiming to build a series 
of weekly promotions to break rou- 
tine monotony and give zest to the 
week's business in stores handling 
Ward's bakery products. 

The Mother’s Day cake comes with 
a tube containing the icing with 
which the purchaser may inscribe on 
the top surface the phrase, “To 
Mother” or any other affectionate ex- 
pression. Like previous radio pro- 
motion of the “Frost At Home” cake 
and a jelly roll it is accompanied by 
display material for point of sale 
use. In connection with some of these 
weekly events, a prize contest for 
salesmen is conducted. 

The only other advertising is by 
radio through 28 Columbia stations 
in a WABC network covering the 
country west to St. Louis, south to 


® As architect, artist, illustra- 
tor, and designer of stage set- 
tings, Joseph Urban achieved 
international fame long before 
his death last summer. Born in 
Vienna in 1872, naturalized 
an American citizen in 1917, 
his life was crowded with 
work and brilliant accom- 
plishment. He was one of the 
earliest exponents of modern 
art and architecture. He rap- 
idly rose to leadership by his 
daring methods and startling 
ideas which revolutionized 
thought on design throughout 
the world. It is with genuine 
pride that ARCHITECTURE 
has devoted the major portion 
of its May issue to the life and 
works of this distinguished au- 


thority and versatile genius. 


TA 


TO KNOW AR 


Florida and north to Maine. When 
the featured item proves to be pre- 
eminently successful, its promotion 
is continued. This happened to the 
|“Frost At Home” promotion, which 
| ran three weeks. 
| Broadcasts are 


Sunday evening 


Point of sale material and selling 
terim. Next week’s slated feature 
|}item is sponge cake for strawberry 
| shortcake. 

Fletcher & Ellis, Inc., 


Start “Dairy Day” 

A special weekly Wisconsin Dairy 
Products Day will be inaugurated in 
the 500 restaurants of the Wisconsin 
Restaurant association shortly. Mem- 
bers will display special milk, butter 
and cheese posters and use special 
dairy products menu cards. 


Betts With Dodge 
W. E. Betts, formerly sales promo- 
tion manager of Hudson Motor Car 
| Company, Detroit, has been appointed 
assistant to Emerson J. Poag, direc- 
tor of advertising and sales promo- 
tion of Dodge Bros. Corporation. 


John M. Hogan Dies 


John M. Hogan, Jr., radio singer 
and manufacturer, president of the 
Sendol Company, Kansas City, Mo., 
| died April 30. He was 40 years old. 


| effort keep interest alive in the in-| 


is in charge. | 


eet 


MAGAZINES’ MAY 
~ LINEAGE UP 432% 


| Selling starts the following Thursday. | 


Chicago, May 11—Advertising line- 
age in 87 national magazines meas- 
ured by Advertising Record Com- 
| pany increased 43.4 per cent in May, 
1934, compared with the same month 
of last year, the company’s monthly 
analysis shows. This compares with 
a 34 per cent increase registered in 
April. 

The 87 publications measured in 
May carried 1,455,882 lines of busi- 
ness, compared with 1,015,147 lines 
last year. 


The ten national weeklies meas- 
ured by Advertising Record Com- 
pany likewise showed a gain of 


slightly over 43 per cent in April, as 
compared with April of last year, 
the comparative figures being 723,- 
168 lines and 505,673 lines. 

All of the five groups of monthly 
publications showed increases in 
May over last year, the most im- 
pressive being that registered by the 
|37 general magazines measured, 
' whose lineage leaped from 403,098 
|in 1933 to 656,049 this vear. 
Detailed figures for all of the pub- 
jlications measured appear in the 


|tabulation on this page. 


Wesks of Uooaph Ubon Mbvctrated in Alay cludbitadtes 


Architectural League Exhibit, N.Y. (1933) 
Atlantic Beach Club, Atlantic Beach, L. I. 
Austrian Pavilion, St. Louis Exposition 
Bath and Tennis Club, Palm Beach, Fla. 
Bedell Shop Entrance, New York 

Book Illustration, ‘‘The Three Sisters’’ 
Bridge, Vienna 

Brush, Katharine, Apartment, New York 
Central Park Casino, New York 

Century of Progress Exposition, Chicago 
Congress Hotel, Supper Room, Chicago 
Ginger Bread House, Hamburg, N. J. 
Hagenbund Exhibit Building, Vienna 
Hagenbund Exhibition (1908) 

Hotel Bossert Grill, Brooklyn 

Hutton House, Palm Beach, Fla. 

Interior, Study for 

International Magazine Bldg., New York 


Kaiser Franz Joseph Jubilee, Vienna 
Met. Museum Exhibit, N. Y. (1929) 
Met. Opera House, Proposed, N. Y. 
Meunier Exhibition, Vienna 

Motion PictureSetting,’“YoungDiana” 
New School for Social Research, N.Y. 
Oasis Club, Palm Beach, Fla. 

Opera and Theatre Work 

Paramount Theatre, Palm Beach, Fla. 
Park Avenue Restaurant, New York 
Reinhardt Theatre, Proposed, N. Y. 
St. Regis Roof, New York 

Soviet Palace Competition 

Theatre and Opera Work 

Urban’s New York Office 

Werkstatte Exhibition, Chicago(1922) 
Wiener Werkstatte, New York Shop 
Ziegfeld Theatre, New York 


ARCHITECTURE 


Published by CHARLES SCRIBNER’S SONS, New York City 


CHITECTURE 


IS TO USE IT 


MAY ADVERTISING LINEAGE IN MAGAZINES 


Standard: 1934 1933 
American Mercury 2,520 2,950 
Atlantic Monthly 8,124 6,268 
Current History , 2,983 2,684 
Forum and Century 5,110 5,364 
Golden Book ....... 3,193 2,907 
Harper's Magazine 9,311 8,596 
teview of Reviews. 6,357 7,084 
BSeribners .dcecss 7,573 5,898 

Total Group ...... 45,171 41,751 

General: 

American er 26,981 18,022 
American Boy 10,186 7,637 
American Golfer 22,747 10,248 
American Home .. 14,996 6,177 
Arts and Decoration.. 8,400 7,840 
pS Ry eee Peer Te ee 3,290 3,440 
Better Homes & Gar- 

Es dee eb Oe we Oe 21,627 14,995 
Boys’ Life ..... 11,801 9,920 
Child Life Pre rere 4,588 5,499 
Christian Herald . . 9,307 9,482 
Cosmopolitan ..... , 27,298 24,964 
Country Life .... coe Shgkee 30,002 
Esquire Vo) Bee 
Fortune ee ere 84,846 24,095 
Graduate Group 4,011 2,359 
Home & Field..... ... 47,196 6,874 
House & Garden...... 46,188 22,097 
CT 16,446 17,941 
OS eee eee ee >, 364 3,724 
ene, ee acer aad Sok ae oe 11,746 6,049 
Modern Mechanix ..... 12,119 6,837 
Motion Picture Unit... 14,623 14,227 
National Geographic 10,451 7,910 
Nation's Business ..... 21,108 12,654 
Open Road for Boys... 5,007 8,214 
PROCODIBAY ciweweseaces 16,609 13,485 
Physical Culture ..... 9,977 8,124 
Popular Mechanics 13,349 9,968 


Popular Science 


BEOUEREY sce veeess 14,290 8,852 
tedbook ........ - 18,490 14,627 
Scientific American 2,188 2,492 
Screenland ......... 10,406 8,547 
Shadoplay ........ jo) 
Silver Screen 10,264 8,183 
Sportsman .csecscvenss 24,437 13,175 
BN sp bis ae scck Onn 5 e's 28,987 19,818 
3 |) ee are 10,815 6,698 
True Detective Myster- 
orev a ee hee eas 1,679 2,330 
WRI PRE sks cccces 33,121 16,561 
Total Group ...... 690,801 403,098 
Women’s: 
tL: 28,580 29,950 
Farmer's Wife 15,984 8,673 
(jood Housekeeping 63,315 51,289 
Harper's Bazaar 76,356 45,041 
LES re 12,008 7,646 
Hollywood ..... ; 9,308 4,639 
Household Magazine 15,660 8,925 
Junior League Maga- 
SS ak a pee eee 10,977 5,978 
Ladies’ Home Journal. 53,433 54,161 
og er ae 50,970 46,383 


1934 1933 
Modern Magazines 15,884 9,525 
Needlecraft ........ 5,107 3,804 
Parents’ Magazine 18.427 13,536 
Pictorial Review 17,105 16,393 
Screen Book 10,020 6,429 
Screen Play ..... 10,656 6,537 
Tower Magazines 13,826 13,563 
True Confessions 9,266 7,674 
True Romances 8,046 5,132 
True Story .... 23,033 19,626 
Wee seo 4.342 59,939 
Woman's Home (‘om- 
DRRIOM secvesnes , 50,943 45.74 
Woman's World 6,722 5.97 
Total Group 619,968 47¢ 9 
Outdoor: 
Field and Stream. - 17,541 11,987 
Fur—Fish—Game .. 6,210 § 
Hunter—Trader—tTrap- 
ee re ee eee 5,628 4.932 
Hunting and Fishing... 9,546 7,096 
National Sportsman 11,497 8086 
Outdoors ..... 8,969 293 
Outdoor Life 12,190 7,484 
Sports Afield ... 10,500 7,800 


Total Group 2.2 82,081 6,167 
Mail Order: 

4, A na a 5,101 730 
Gentlewoman . .. 3,403 2,656 
Good Stories . sis 3,460 2.914 
*Grit . ree 21,908 14,228 
Home Circle 3,567 2.114 
Home Friend ......... 2,190 1,987 


Household Management 
Journal—Temporarily 


PPUODREIMEGE .icegees ¥ ees 
Illustrated Mechanics . 2,277 2.001 
BEGG 6a cesesesevanves 1,042 1,215 
Mother’s—Home Life... 3,091 ; - 
yt ae 8,564 5,992 
Sovereign Visitor 1,101 732 

Total Group 55,704 37,569 


*April figures. 


April Advertising Lineage in 
Magazines 


Weeklies and 
American Weekly 
Business Week 
Collier's 
*Forbes 


*Semi-Monthlies: 

67,928 79,495 
24,331 15,224 
89,340 64.008 
12,794 6,449 


Liberty ctcesews ae «6G 

Literary Digest ....... 31,242 32,432 

New Yorker ..... .118,306 79,359 

Saturday Evening Post.181,937 129,72 

THe. ccs ak ob acivewe es eee 121,730 55.346 
oF 


*Town & Country . 49,434 25,830 


Total § 505,673 

National Advertising Records, Pub- 
lished by The Advertising Rec- 
ord Company, Inc. 


Group 


‘SOCIAL’ CONTROL 
OF RADIO, PRESS. 
MOVIES IS URGED 


Washington, D. C., May 9—Opera- 
tion of the press, moving pictures 
and radio under some form of social 
control that would represent a trus- 
teeship in the interests of the 
people was vigorously advocated by 
Dr. Arthur E. Morgan, chairman of 
the Tennessee Valley Authority, ad- 
dressing the sessions of the confer- 
ence called to consider the educa- 
tional uses of radio here. 

Dr. Morgan is carrying out the 
President’s experimental program in 
the Tennessee Valley which includes 
housing, the sale of inexpensive elec- 
trical home equipment and 
direct governmental aids. 


best 


other 


The radio conference, whether by 
design or coincidence was called at 
the same time that the interstate 
commerce commission asked for crea- 
tion of a federal communication com- 
mission to regulate telephone, tele- 
graph and radio. Such a commission 
would take over the work of the 
present federal radio commission 
with new powers and_ regulations 
over programs and advertising spon- 
sorship. 

Dr. Morgan, who is president of 
Antioch College, declared the “heart 
of the new deal” prescribes that who- 
ever has control over things of vital 
interest to the public must exercise 
that control as a trusteeship. This 
same principle, he declared, should 
apply to the operation of radio as 
well as to the press and movies, as 
three great mediums for transmit- 
ting culture and information to the 
nation. 

Social Control Needed 


Some form of social control to sup- 
plement government control of radio, 
to prevent commercial exploitation, 
was suggested by Dr. Morgan as the 
answer to attempts of national lead- 


ers to solve the question of the use 
of the radio and the control of un- 
wise advertising. 

Dr. Morgan took his cue from a re- 
mark made by the presiding officer, 
Dr. Edmund A. Walsh, S. J., vice 
president of Georgetown University, 
who stated that education was facing 
a crisis in this country with com- 


mercial advertising exploitation of 
newspapers, moving pictures and 
radio. 


Radio education could become 4a 
great force in the Tennessee Valley 
region, Dr. Morgan said, but doubted 
whether government authority over 
it would be wise in view of possible 
political entanglements. 

A kind word for radio was tossed 
into the discussion by Dr. George F. 
Bowerman, librarian of the Wash- 
ington Public Library, who declared 
that he had thus far found the inter 
ests of the broadcasting companies 
not solely concerned with dollar 
profits. 

A meeting is to be held in Mom 
treal, next month, it was announced, 
at which time a committee will Te 
port on the question of federal con 
trol or cooperation in radio use. | 
will include a study of the place the! 
advertising plays in radio. 
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RAPID COPY SERVICE 
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CLEVELAND PRESS—P.T.A. 
KITCHEN INVENTORY 


Cleveland is now one 
of America’s Greatest 


TEST MARKETS for 
Food Products .. . 


Any test can be effective and informative only to the extent 
ee el that its elements are controlled. 
Kitchen Inventory Is Amply 


Protected b } i . rh . . 
iniriosenene OF MR etkee, The Cleveland Press, through its P.'T. A. Kitchen Inventories, 


has virtually converted Cleveland into a testing laboratory for 
food products sales. From an adequate, perfectly-apportioned sample 
of housewives, it has gathered information to guide the experimenter. 


Cleveland is the first major market in America to be so completely 
analyzed that guess work and the trial-and-error method need no longer 
be used. Positive, comprehensive knowledge has supplanted precon- 
ceived impressions—and, in many instances, proved them false. 


To the manufacturer whose sales programs have gone sour—to the 
newcomer with metropolitan ambitions—to every factor in the mer- 
chandising of foodstuffs, Cleveland now offers an opportunity to test 
new products and new ideas against a background of Anown facts and 
proved methods. 


Consult The Press or the nearest office of the National Advertising 
Department for detailed information. 


The Cleveland Press 


A Scripps « Howard Newspaper 


NATIONAL ADVERTISING 
DEPARTMENT OF 
SCRIPPS-HOWARD 
NEWSPAPERS 
230 PARK AVENUE, N. Y. C. 


MEMBER OF THE UNITED 

PRESS ... OF THE AUDIT 

BUREAU OF CIRCULATION 
and of 

MEDIA RECORDS, INC. 


H : 
ICACGCO: SAN FRANCISCO : LOS ANGELES : DALLAS : DETROIT : PHILADELPHIA: BUFFALO : ATLANTA 
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Brisacher Appointed ; 
Purdom Joins Staff 


Buckingham & Hecht, San Fran- 
cisco, makers of shoes and boots, 
have appointed Emil Brisacher & 
Staff to handle advertising. A news- 
paper campaign will be released this 
month. 

W. W. Purdom, who was formerly 
a partner in Smith & Purdom, and 
prior to that an account executive 
with Hamman-Lesan Company, has 
joined the copy department of the 
Brisacher agency, San Francisco. 


Tastyeast, Inc., Names 
Wm. H. Rankin Company 


Tastyeast, Inc., Trenton, N. J. has 
appointed the Wm. H. Rankin Com- 
pany. Plans for mediums other than 
radio are in the formative stages. 

The Monday evening broadcast 
over the NBC blue network is being 
continued, and a test campaign was 
inaugurated this week over NBZ, 
Boston, and WBZA, Springfield, fea- 
turing adventures of Dick Tracy, 
comic strip character. 


How Are 275 

Other Papers 

Selling Space HH 
United's Weekly Service for 


Newspaper Advertising Directors 


Tells you every Monday morning—what 
classifications are being worked with best 
results—new plans every week for selling 
space—merchants’ cooperative events—spe 
cial pages and sections that “clicked.” 


We clip 275 papers every day—and send 
you every good idea from every paper. 
You see at the other paper's expense—just 
which plans you can work fastest, easiest 
and at greatest profit. 

Ideas—copy and layouts—for all plans $3.00 
per week. Sent on approval——-no contract 
necessary—return the plans sent and there's 
no obligation. 

Exclusive to one newspaper in each city. 


UNITED SERVICE CORPORATION 


230 N. Michigan Chicago 


“SO WHAT?” 


A logotype — no more, no 
less—but a hallmark of 
sincere service with us — 
a mark we believe our 
customers will tell you is 
worthy of your continued, 
reposed confidence. 


Partridge & Anderson 
Company 


ELECTROTYPES + NICKELTYPES 
STEREOTYPES + MATRICES 
CHICAGO 


ADVERTISING MEN 


bound for 


NEW YORK 


OU'LL have a friendly wel- 

come at the Piccadilly—one 
of New York’s newest hotels— 
a comfortable room and bath 
for as little as $2.50 the day. 
@ Meet your friends in the 
SILVER LINING, Cocktail 
Room . . dance to the rhythmic 
music of the Picadilly Orches- 
tra . . enjoy delicious food in 
the Georgian Room, at moder- 
ate cost. 
@ Business and pleasure choose 
the Piccadilly . . convenient to 
the advertising center, to the- 
atres and amusements . . a few 
steps from quick transportation 
to every corner of the town. 


HOTEL PICCADILLY 


227 WEST 45TH STREET, NEW YORK 
Now under Arthur Lee Direction 


Getting Personal 


Eleanor S. Fensterer, of Englewood, and Henry A. Hartwell, Jr., 
Pedlar & Ryan, have plighted their troth. The bride-to-be has studied 


art since graduating from Dwight. . . 


Another near-benedict is Vin- 


cent Morgan Ryan, v.p. of Paul A. Heese Studios, Inc., whose engage- 
ment to Vivien Bryan Wilson, of Glen Ridge, has been announced... 

J. V. Tarleton, secretary and art director of J. Stirling Getchell, 
Inc., has returned from a five weeks’ vacation with Mrs. Tarleton at 
Paormina, Sicily. His favorite leisure spot had been the Riveria, but 
now he can’t decide which of these two places he likes best. . . 

T. C. Fetherston, head of the technical publicity department at 
Union Carbide, came through with flying colors in a school board 


election in Nassau County. 


He based his effective campaign on in- 


dustrial selling principles and his opponent received only one vote... 
Carl Penny, former advertising man on the New York Journal 


and now president of Penny, Underhill & Brown, has a 


prodigy 


daughter, Marie Prescott Penny, only 13, whose third book, “Treasure 
Hunt,” will be published this week. She is also responsible for an edi- 
torial spread in Tiny Tower for June... 

Pink tooth brush holds no terror for Lee Bristol, who lunches 
regularly on a glass of orange juice and a glass of milk, and, pre- 
sumably, knows how to protect himself against the effect of soft 


foods. 
bacon. . 


Grover Whalen’s favorite luncheon dish is spinach and 
. Surrounded by cameras though he may be, Hal Horne, of 
United Artists, whose Palooka copy won the 


American Spectator 


award, hasn’t been formally photographed since he was old enough 


to resist successfully. . . 


Cy Aschenbach, Crowell representative, and K. B. (“Pete”) Hurd, 
a.m. of American Druggist, played Dartmouth football together, Cy 


making the All-American and Pete the All-Eastern. 


Both follow the 


team’s affairs closely and are of the opinion that the new coaching 
set-up promises well for this year’s results. . . 

L. B. Dudley, New York manager of Campbell-Ewald, grows show 
dahlias at home at Mount Vernon and edits the American Dahlia 


Society Bulletin in spare moments. 


Freeman Lang, Hollywood transcription producer, has been given 
the call letters WDFV for the short-wave transmitter aboard his 
power cruiser, the Dierdre. Makes it nice for testing records. 


Charles F. Maguire, display advertising manager of the Los 
Angeles Herald-Exrpress, and past president of the Los Angeles Adver- 
tising Club, makes a hobby of collecting early California advertising 
specimens. His interest is easy to understand—he’s the native son of 


a native daughter. 


Paul Feltus, publisher of the Bloomington Star, has been elected 
a trustee of Indiana University. .. Riley H. Allen, of the Honolulu Star- 
Bulletin, has been in Washington pleading the cause of the Hawaii 


sugar producers. 


Frank J. Manni, of Campbell-Ewald’s San Francisco staff, can 
quote word for word the copy of any advertisement he’s written in 


the past five years. 


It must be good. . 


. The early wedding of Hal 


Fraundorf, of the San Francisco Examiner, to Ellen Sersanous, is 
the culmination of a college romance. 


Denton Massey, of Philp, Massey and Co., Toronto agency, has the 


largest young men’s Bible class in the world. 


For one open meeting 


it attracted 17,000, believe it or not! ... 

Col. Garrit C. DeHeus, president of Freeze-Vogel-Crawford, Inc., 
has been elected a director of the Milwaukee Athletic Club. 
Julius S. Holl, who managed to get out a big new Link-Belt catalog 
just in time for the annual sales meeting, is resting up in Ber- 


muda. 


Godfrey Sterlinger, sales manager, and Sam C. Mitchell, adver- 
tising manager of the Leonard Refrigerator Company, covered more 
than 50,000 miles during the two months they recently spent visiting 
distributors in all sections of the country. 


Former employes of the Locomobile company, for years one of 
Bridgeport’s leading industries, held a reunion May 5. Among those 


present were John A. Kingman and Daniel I. 


McNamara, former 


advertising managers, and Edward A. Travis, former sales manager, 
Mr. McNamara, now city editor of the Bridgeport Times-Star, was 


toastmaster. 


Tom Wallace, editor of the Louisville Times, received from Fon- 
taine Fox, former staff cartoonist, a letter on the fiftieth anniversary 
of the paper, signed with a “self portrait’ of the creator of the 


Toonerville Trolley. 


Henry Ewald has been named chairman of the publicity commit- 
tee of Rotary International, which will meet in Detroit June 25-29... 


avs 


Matthew O. Foley, editor of Hospital Management and founder of 
National Hospital Day, was the guest of honor May 11 at a dinner 
given by hospital associations in Chicago. 


Ping-pong fiends in Chicago advertising circles recently formed 
the Paddle and Net Club, with battleground on the 18th floor of the 
Wrigley Building. Jack Platt, of Kraft-Phenix Cheese Company, is 


president. 


He and his favorite doubles partner, Lew Ingwersen, art 
director of JWT, make it hard on the other members. 


Speaking 


of sports, J. A. Bairnsfather, of Erwin, Wasey & Co., Chicago, is pre- 
paring for a busy summer on the polo field. He is a member of a 


celebrated local team. 


Frank Marshall, Underwood & Underwood, Chicago, has just con- 
cluded another of his famous flying trips around the eastern circuit. 


He is a hardened air traveler. . . 


Reed Landis, ex-advertising man and 


war flyer, will be presented with a belated D. S. C. at a forthcoming 
meeting of Advertising Post of Chicago. 

Frances Lusk, secretary to P. L. Henriquez, western manager at 
Chicago for the St. Louis Post-Dispatch, became a bride on May 5. 


The groom is E. A. Finger. 


Markets New Juicer 


Designed for small fountains, 
hotels, restaurants and hospitals, a 
new juice extractor has been added 
to the line of four put out by Sun- 
kist. It will be known as the Sun- 
kist Intermediate. 


Miss Mezwin Named 


Betty Frances Mezwin, business 
manager, Schipper Associates, public 
relations counsel, heads the On-to- 
New York committee of the Women’s 
Advertising Club of Detroit. 


Norge Has Schools 


The Norge Corporation, Detroit, 
has added a home economics depart- 
ment under the direction of Mary E. 
Appel, to conduct a series of cold 
cookery schools in the department’s 
model kitchen. 


Wilkin to “Sunset’’ 


I. King Wilkin has resigned as di- 
rector of publications for the Asso- 
ciated Students, Berkeley, Cal., to 
join Sunset Magazine. He will be 
succeeded by Frederick C. Fischer. 


CODES’ EFFECT 
ON ALLOWANCES 
HELD INJURIOUS 


N.R.D.G.A. Deplores End of 
Partnership 


New York, May 10.—The end of 
the promotion partnership of retailer 
and manufacturer, as demanded by 
many codes, will not only prevent 
use of an effective sales tool by 
many national advertisers, but will 
also encourage growth of private 
brands. 

This is the opinion expressed by 
the sales promotion division of the 
National Retail Dry Goods Associa- 
tion in announcing a survey on pro- 
motion methods employed by its 
members in 1933 and 1934. 


portion of the publicity dollar,” said 
the report, is the prohibition or re- 
striction on advertising allowances 
written into certain manufacturers’ 
codes. These codes restrict or for- 
bid manufacturers from paying for 
the advertising of their merchandise 
in promotions conducted by stores. 

“In large cities, newspapers stand 
to lose thousands of dollars as a re- 
sult of this newly established prac- 
tice. Manufacturers also stand to 
lose one of the best marketing and 
selling arrangements ever made 
available to them.” 


Private Brands Benefited 


The prohibition on advertising 
allowances, certain price fixing 
allowances in manufacturers’ codes 
and similar code provisions, the re- 
port continued, will undoubtedly 
lead to the development, promotion 
and sale of store brands. 

The analysis of advertising of de- 
partment and _ specialty stores in 
1933 showed that from 67.6 to 69.8 
cents of every advertising dollar 
spent by stores, included in the sur- 
vey, was devoted to newspaper ad- 
vertising. Furthermore, stores doing 
the largest volume of business, with 
sales over ten million dollars, spent 
the most on newspaper advertising. 

While newspapers will continue to 
be the chief reliance of these stores 
in 1934, it is believed that increased 
sales will decrease the percentage 
devoted to advertising. 

“Although there will probably be 
many interesting changes in retail 
advertising in the latter half of 
1934,” said the report, “stores should 
continue to push their best selling 
items as aggressively as in the past. 


More Institutional Copy 


“There should be little change in 
promotional price lines until raised 
incomes warrant it. However, there 
is one danger on 
prices continue to swing abruptly up- 
ward, the sales promotion executive 
in his effort to produce volume must 
vigilantly view every item for its 
quality attributes. 

“His function in the past of chal- 
lenging the salability of the item 
submitted for advertising, has  be- 
come a dual one. He must also 
weigh each item in accordance with 
store policy of giving the consumer 
her money’s worth.” 


those interviewed as believing the 
productivity of newspaper advertis- 
ing could be increased by using in- 
stitutional radio programs. More in- 
stitutional advertising, in radio or 
elsewhere, is forecast for the latter 
part of the vear. 


New Distribution 


Set-Up for Chase 


An exclusive contract has been 
signed with Commercial Investment 
Trust, Inc., New York, by the Chase 
Brass & Copper Company, Inc., 
Waterbury, Conn., for financing in- 
stalment sales of the new line of 
Chase lighting fixtures. 

Under this arrangement Chase 
dealers can offer a merchandising 
plan based upon small down pay- 
ments and monthly instalments. 


“A factor affecting the newspaper, 


the horizon—if 


The report quoted the majority of 


Decide on Form | 
Of Publishers’ 
Code Statement 


New York, May 10.—Revision of 
the Publisher’s Statement of Advyer. 
tising Rates, Terms and Conditions 
a troublesome task in process gey. 
eral weeks, was completed at a meet. 
ing yesterday of the executive com. 
mittee of the code authority for the 
periodical publishing industry. Ap. 
pointment of a labor advisory com. 
mittee was included in the complete 
business. 

The meeting was one of severa} 
conferences devoted chiefly to cop. 
sideration of suggestions for jp. 
formation to be included on the pub. 
lisher’s statement which have beep 
received since a tentative draft was 
mailed to publishers and representa. 
tives of advertisers and agencies, 

Some misunderstanding had arisey 
due to the fact it was not understood 
by all concerned that the form had tg 
do only with the type of information 
to be filed with the Periodical Pup. 
lishers’ Institute. The requirement 
of filing the form has nothing to do 
directly with formulating publishers’ 
policies, but it will necessitate stat. 
ing what the policies are and abid. 
ing by them in all advertising 
transactions. 

Blank copies of the form will be 
mailed to publishers next Tuesday or 
Wednesday and they must be re 
turned properly filled out by June 1, 
They will be available for reference 
at the office of the code authority in 
New York, which will also supply 
them by mail for the cost of photo- 
stating. 

Members of the labor advisory 
committee are L. W. Trayser, Curtis 
Publishing Company, chairman; Mar- 
vin Pierce, McCall Company; Charles 
Bevan, Crowell Publishing Company; 
Hadar Ortmann, Meredith Publishing 
Company, and Max Rosett, Conde 
Nast Publications. 


Max Hacker Succeeds 
Miss Whitlock at P&R 


Max Hacker, for the past 12 years 
with the Blackman Company, has 
been appointed director of media and 
space-buying for Pedlar & Ryan, Inc, | 
New York, effective May 21. 

Edith Whitlock, who has held this 
position for five years, is to go on an 
extended leave of absence. 


need this! 


A quick and economical 
lithographic method of 
facsimile reproduction 
(Specially adapted for short 
run work) that will afford 
you a substantial saving 
on many of your printing 
requirements. 


Write or phone us for Samples 
and complete information 


Econo-print Department 


MAGILL-WEINSHEIMER COMPANT 
1333 SOUTH WABASH AVENUE, CHICAGO 


Telephone Calumet 7200 
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ADVERTISING AGE 


FOURYEAR CIRCULATION CHARTS OF BOYS MAGAZINES 4 
| THE BOY FIELD~ 5 ~geazizes OPENROADFOR BOYS 
COMBINED CIRCULATION Zs¢  4°7, | 


THE OPEN ROAD 4BOYS cavzed/ O57. | 
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: OPEN ROAD FOR BOYS NOW CARRIES NO ARREARS- 
: PRESENT GUARANTEE 225,000 MONTHLY 
2 FEBRUARY ISSUE NET PAID WAS OVER 24/,000 


NOTE: DECEMBER ISSUE CIRCULATION FIGURES ARE USED FOR EACH YEAR 


‘‘How do they do it?” 
‘‘---Well, my boy likes it better” 
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New Campaign 


New York, May 10.—A complete 
beauty treatment, summarized by the 
words, “cleanse, stimulate and lub- 
ricate,” is told in the new campaign 
starting in national magazines for 
Hinze Ambrosia, Inc. 

The advertised treatment advocates 


| 
| 
| 


fourth is silk-screened powder con- 
taining an ingredient said to enable 


| its clinging to the skin without pore- 


for Ambrosia ivexin«. 


placing one’s “complexion on a liquid | 


diet.” Four Ambrosia products are 
embraced in the advertising, three 
of which are tied closely to the three 
theme words. They are pore-deep 
cleanser, tightener (stimulate) and 
dry-skin cream (lubricate). The 


| 


The claim is made in the advertis- 
ing that only liquids can accomplish 
the proper results, cleaning pores to 
their furthest depths and enabling 
utmost refinement of the skin. 

The new campaign is in charge of 
Cowan & Dengler, Inc. 


Cook, Boyd Promoted 


C. W. Cook, assistant secretary of 
the General Shoe Corporation, Nash- 
ville, Tenn., has been made advertis- 
ing manager. Henry Boyd has been 
promoted to the post of assistant 
secretary. 


== 
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PER PAGE PER THOUSAND 
TO REACH THESE 210,000 


MEN WITH MONEY! 


ONLY two more months—August and 
September—in which you can enjoy 


Modern Mechanix and Inventions’ present 
sensational low rate—less than 60 cents 


per page per thousand! 


Here are 210,000 professional and amateur 
craftsmen—the most active type of buyers 
—the men who want to get ahead (as school 
and book advertisers will tell you.) They’re 
the type who have money to spend and who 
spend it, to get the best they can afford— 
whether it’s in tools for their workshops, 
cars, radios, special car and radio equipment, 
sporting goods or clothes for themselves, as 
MODERN MECHANIX AND 
testify. 

And they give MODERN MECHANIX 
AND INVENTIONS the biggest percent- 
age of newsstand sales in the magazine 
field—proof positive not only that MOD- 
ERN MECHANIX AND INVENTIONS 
is wanted, but that the men who read it are 
the kind who feel free to spend money 


other 


INVENTIONS advertisers can 


off-hand for magazines. 


Here’s an audience that would be un- 
paralleled at three times the price; at the 
rates which still hold good for August and 
September you can’t afford to pass it by. 
Write, phone or wire the nearest office for 
further details and to place reservations. 
LOWEST MILLINE AND LOWEST PAGE-PER- 
THOUSAND RATE IN THE MECHANICAL FIELD 


Member, Audit Bureau of Circulations 


MECHANIX 


AND INVENTIONS 


705 Bendix Bidg. 


Minneapolis 
$8. 


MODERN MECHANIX PUBLISHING company 


ot) SK, 
é rancisco 
1625 Russ Bldg. 


ADVERTISING CITY 


Agency men (and women), publishers’ representa- 


tives, publishers, printers, engravers and typog- 
raphers are finding that the Hotel Winthrop has 
.. large pleasant rooms, an atmosphere of peace, 
and a staff that really enjoys making guests happy. 


\' DAILY RATES FOR ADVERTISING MEN FROM $3 Single... 
$4 Double. SUITES FROM $5 Daily OR $115 by the Month 


HOTEL WINTHROP 


47th Street and Lexington Avenue - New York City 


A ROGER 


S$SMiITHSH HOTrE SG 


AGENCIES PLACE 
507 OF SPACE IN 
BUSINESS PRESS 


B.B.0.&0. Responsible for 
Largest 1933 Volume 


White Sulphur Springs, W. Va., 
May 7.—Some interesting figures on 
business paper advertising volume 
were released by the Associated Busi- 
ness Papers, Inc., during its spring 
conference here May 5-6. The figures 
are based on the operations of 135 
member publications, but are indica- 
tive of conditions in the field as a 
whole. 

These publications ran 71,100 pages 
of advertising in 1933, dropping from 
152,000 pages in 1931, 194,900 pages 
in 1930 and 203,228 pages in 1929, the 
peak year. Of the total for 1933, 34,- 
600 pages were placed by advertising 
agencies, and of this total 16,100 
pages were commissionable. 

The volume for 1933 in dollars was 
$10,820,000, compared with $23,750,000 
in 1931 and $28,200,000 in 1930. The 
decline was compared with the rec- 
ord in other mediums, indicating that 
business publication advertising vol- 
ume had suffered more severely than 
had advertising in magazines, news- 
papers, radio and farm papers. 


How Agencies Stood 

Leading advertising agencies in 
placing business paper advertising in 
1933 were Batten, Barton, Durstine & 
Osborn, Inc., with 1,165 pages; G. M. 
Basford Company, with 1,064; N. W. 
Ayer & Son, with 820, and Marschalk 
& Pratt, Inc., with 675. Other agencies 
placing 100 or more pages in A. B. P. 
papers in 1933 were as follows: 


J. Walter Thompson Company... 560 
Campbell-Ewald Company, Inc... 495 
BVUCROn COMPAR 16606 sade scons 476 
ey Ae |? ee 465 
PEIOUeTe @ CG. ENGiaii cs ices eo wnss 447 
McCann-Erickson, Inc. ......... 379 
Erwin, Wasey & Co., Inc........ 350 
The Griswold-Eshleman Company 337 
Fuller & Smith & Ross, Inc...... 315 
BiackMan Company 6s sccccccvieces 314 
Smith, Schreiner & Smith, Inc.... 307 
Geo, Jd. Kirkgaaser & CoO..2. 2.00% 275 
mutnraukl &@& Hyan, INC. .c<.sssse0e 262 


Ferry-Hanly Advertising 


SNES De. eas s Leh be a eR RSS 247 
toche, Williams & Cunnygham, 
Ws a atksathe sg halk ob Racin a bk 8 234 
Gardner Advertising Company... 232 
D'Arcy Advertising Company, Inc. 218 
Newell-Emmett Company, Inc... 217 
McLain Organization, Inc....... 207 
PIVANB ABBOCGIBEOR, BNC. cic xo os sine 199 
COOVOGr GOIMVERS 6 osx sc b0.0% ee sieirns 198 
Aitkin-Kynett Company ........ 194 
Benton & Bowles, Inc......+see% 189 
Ketchum, MacLeod & Grove, Inc. 189 
Powers-House Company ........ 188 
Hazard Advertising Corporation. 180 
Larchar-Horton Company ....... 172 
PUNO UG. «bes cacbes 6o 0 8bis ake es 166 
PUUBOIE 0s SAPS. ENE. 56 0.y.s y's 045% 165 
Zoune & BUpicam, Mc. .3.05.... 160 
Meek & Wearatier, Inc. .....:iss- 158 
United States Advertising Corpo- 
SEO. bite eServices Sebesepee soak 159 
Albert P. Hill Company, Inc...... 154 
Brooke, Smith & French, Inc.... 141 
Waynesboro Advertising Agency. 1387 
Cramer-Krasselt Company ...... 134 
Wy fl, boc, BEOMNININCON, ING. 6.0 pee es 134 
Foster & Davies, Inc...... te See 
Needham, Louis & Brorby, Inc... 133 
Proctor & Collier Company, Inc... 133 
Whiner & DOWRIRE 6 os cccesectees 132 
Hutchins Advertising Company, 
SS rer ee rere ee 127 
Charles H. Touzalin Agency, Ine. 127 
Kenyon & Eckhardt, Inc......... 124 
teincke - Ellis - Younggreen & 
gS eri tr ae eae ee a ae 124 
Richardson, Alley & Richards 
ODA shire ee eek wes aaleneos 117 
Elmer H. Doe Advertising Agency 115 
Henri, Hurst & MeDonald, Ine... 111 
Bayless-Kerr Company ......... 109 
TST aa PS 22 ee eee . 209 
Earle Ludgin, Inc.... eee kes . 104 
The McCord Company, Inc . 104 
Lloyd H. Hall Company. ocho ee 
Moser & Cotins, Inc...... — - x ee 
O. S. Tyson & Co., Inc. Saco) Se 
George H. Gibson Company .. 100 
Owsley to Stroud 
Roger F. Owsley, formerly with 


Batten, Barton, Durstine & Osborn, 
Inc., has become vice-president and a 
director of the H. K. Stroud Service 
Corporation, publisher of Drug Store 
Retailing. 


Joins Addressograph 


Norman L. Cotton has joined the 
advertising department of Addresso- 
graph-Multigraph Corporation, Cleve- 
land, as assistant to L. E. Shears. 


Fire Hurts Newspaper 


The stereotype room of the Louwis- 
ville Herald-Post building was dam- 
aged by fire which broke out at 3 
o'clock Derby Day morning. 


UNPAID TESTIMONIAL 


DILLINGER SAYS 


For a Quick 
Get-away Use 


“THIS IS NOT A PAID TESTIMONIAL” 
& 


Red Indian Oil Co. 


—Distributors— 


Dillinger continues prominent in 

advertising, this advertisement 

which appeared in Detroit papers 
this week indicates. 


McINTIRE SCORES 


Adds Four Offices 


Free & Sleininger, Inc., radio sta. 
tion representative with offices jp 
Chicago and New York, is opening 
four additional offices, with the fo}. 
lowing managers: Los Angeles, L. 4. 
Tripp; San Francisco, T. S. Soth; 
Seattle, H. E. Pearce; and Denver, 
G. T. Ripley. 


Stone H aie Club 


Harry Stone, manager of WSM, has 
been elected president of the Ag. 
vertising Club of Nashville. Pay) 
Sloan is vice-president; Avent Myr. 
ree, secretary; and Frank W. Zeig. 
ler, treasurer. 


Sales Book Distributed 


“Selling Sunkist Lemons,” 1934 
advertising plan book of the Cajj. 
fornia Fruit Growers Exchange, jg 
being distributed to fruit jobbers ang 
their salesmen throughout the Uniteg 
States and Canada. 


Joins Brown Forman 
Vertner D. Smith, formerly vice 
president of the First Kentucky Fire 
Insurance Company, Louisville, has 
been named sales manager of the 
Brown Forman Distillery Company, 
Louisville. 


—=—= 


ALL BUREAUCRACY epricAL o 


Boston, Mass., May 8.— Allyn B. 
MeIntire, president of the A. N. A. 
and vice-president of the Pepperell 
Mfg. Company, denounced the prin- 
ciple behind the Copeland-Tugwell 
bill before the Advertising Club of 
Boston at the weekly luncheon held 
at the Hotel Statler this noon. 

“Any law which is paraded,” he 
said, “under a title such as this one 
has borne, namely, ‘Pure Foods, 
Drugs and Cosmetics Act,’ and which, 
by virtue of that title, would seek 
universal approbation, but which, 
in reality, would set up a vicious 
form of bureaucracy which would 
gnaw at the very vitals of our na- 
tional life, which would strip us as 
individuals of our constitutional 


rights and which would impose a 


form of regimentation upon business 
and industry that might in time 
permeate all industry and all other 
American activities, shall not receive 


my approval or acquiescence as long 
as I have a voice left to raise against 


it.” 
Mr. McIntire quoted Prof. Tugwell 


as saying on launching his campaign 
“The purpose of this 


for the bill: 
bill is to wipe out that contemptible, 
degraded race of fakers, quacks and 


poisonous-nostrum makers which is 
conceived in the slums of public ig- 
norance and nourished by the pain 
and obsessions of the diseased and 


the ailing.” 


Corrections Still Needed 


Outlining the devious route of the 


proposed food and drug legislation, 
and declaring that the original meas- 
ure was vicious in almost every as- 
pect, Mr. McIntire ended with a dis- 
cussion of the bill now before the 


senate, which is, on its face, “a 
fairly democratic piece of legisla- 
tion.” 


There are still several provisions 
in the bill which need clarification 
and correction, however, he inti- 
mated, pointing especially to Section 
F, dealing with misbranded foods. 

This section declares that food is 
misbranded if it is an imitation of 
another food, unless it bears the word 
“imitation” in type of the same size 
as the name of the food imitated. 
Paragraph F of this section provides 
that the label on all foods shall bear 
the common or usual name of the 
food, and the common or usual name 
of each ingredient. These provisions 
seem open to much misunderstand- 
ing, he said. 

“No law can indict a nation and 
be expected to succeed,” Mr. McIntire 
concluded, “and yet that is what all 
the bureaucratic elements in this bill 
would do if followed to their logical 
conclusion, which would be the en- 
croachment of bureaucracy into regu- 
latory measures for all industry.” 


Use Sound Film 


The Leonard 


pany, Detroit, in cooperation with 


the National Live Stock and Meat 


Board, has prepared a sound film, 
“Gentlemen Prefer Beef.” 


HORIZONTAL! 
WHICH? 


Don't let the meaning of these 
two words confuse you when deter. 
mining the circulation coverage bes 
suited to your individual advertising 
requirements. 

Many times vertical coverage in spe. 


. . and in the end may cost less. 

Remember too, there is little wasted cir. 
culation in this type of publication be. 
cause where it goes it serves well. 

That is why "D. & W." has built a name 
for itself in the warehouse and distribution 
field. 


For further information write 


249 West 39th St. 
New York N. Y. 


ot aba hai de 


sialized fields is exactly what you need | 
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NO FUZZY GRAYS |N 
OUR CONTRASTY 
PHOTOSTATS 


Refrigerator Com- 


* 
RAPID COPY SERVICE 
erbilt 3-3680 
New York pe 31300 
Cleveland: Main 9335 


‘ (State 60134 
Chicago ) crate 5980-| 


DISTRIBUTION & WAREHOUSING © 
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: Jansen Appointed 
- \dolph Jansen, Jr., who has been 
n with United States Advertising Cor- 
g poration and Stearns-Jansen Com- 
1- pany, has been appointed assistant 
\ cales manager in charge of advertis- 
ri ing for General Accessories Com- 
r pany, Inc., New York. 
To Badger & Browning 
McLaurin-Jones Company, Brook- 
as field, Mass., maker of gummed 
d- papers, sealing tape, box papers, gold 
u] and silver papers, etc., has placed its 
IT advertising account with Badger & 
ig: Browning, Ine., Boston. 
ick 
2 tickets AND Cea $ 
ali- > ro 
ig _ All kinds for packaging, decorations, 
ind — etc. Also address labels. 33 years’ 
ted — —~ experience. Ask for free samples 
and low prices. 
ST. LOUIS STICKER COMPANY 
1912 Pine St., St, Louis, Mo. 
ice. —— <ae 
‘ire 
has ° 
the Dynamite 
any, 
anil in A. inches 
~—— (—what an ad) 
Not much profit in photostats. 
| Can't buy big, blasting ads. 
q Gotta go there in kiddie-kar 
. size squibs like this. Tough on 
a bum copyman like me. (I’m 
the bess.) What I hope for is 
th that you'll unbend that elbow, 
) “ grab phone, call us, just once. 
ia We'll never let you go. . . Do 
r M we win? Contrasty photostats. 
™ Correct size. And fastest 
service. 
n Spe ° 
need 
me RAPID COPY SERVICE 
ed cir New York Vanderbilt 3-3680 
on be. ew FOP) Plaza 3-1360 
. pene woidegink pany 
ibution . tate 
i Chicago) state 5980-1 
6 
SING R AY UN /Z Vy, 
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For Advertising Men 


NEW RECREATION 


Here's a tonic that banishes all 
worry about closing dates, mar- 
ket problems. 

First—a quick dash to your 
home at Standish Hall . . re- 
freshing shower. Then to horse 


. along the winding trails in 
Central Park. (Or boating, or a 


brisk walk across the North 
Meadow.) 


Home again for dinner in the 
excellent Standish Hall restau- 
rant. Later, the theatre . . only 
five minutes by subway! 


Recreation & Convenience 
Sta part of the pleasure of living at 
om Hall. Overlooking Manhat- 
quare Park, just a few steps 
of th Central Park, it has advantages 
fort ‘e country plus town-house com- 
ete ts complete hotel service is 
“lent, yet friendly. 


Apartments 
nan or more rooms, conveniently 
banged Large closets, smart tiled 
tries Fully equipped serving pan- 
Gentuier sunny exposures are 
in htful _ features. Appointments 
an heminute; rentals down-to 
wee ible today, a few unfurnished 
furn ae on lease .. »s or newly 
for ‘Shed if you prefer. See them 
yourself—now! 


: Spark Manager 


Stantish Hall 


45 WEST 81 STSTREET-NEW YORK: 


Arthur Lee Direction 


ee 


NEW BUICK TO 
RECLAIM LOST 
BUYING GROUP 


(Continued from Page 1) 

papers with 600 line teaser copy 
headlined, “Buick Announces Ad- 
vanced Information.” The advertise- 
ment urged the public to get from 


its 85-mile speed and its 15-miles per 
gallon gasoline consumption. Copy 
emphasizes it as being a “true Buick 
through and _ through—1l17_ inch 
wheelbase—with all Buick’s proven 
features ... Buick beauty ... Buick 
quality and dependability.” 
Simultaneously with the formal in- 
troduction of the car on May 12, ap- 
proximately 10,000 outdoor panels in 
1,600 cities will announce its price. 


Advertising is Widespread 


Beginning May 14 spot radio an- 
nouncements will be made in 63 
cities heralding the new car. Ac- 
cording to the schedule, ten of these 
announcements will be made daily 
for the succeeding five days. 

In support of the newspaper, radio 
and outdoor drive, an extensive mag- 
azine, farm and trade publication 
campaign will get under way May 19 
with a single bleed page in Collier’s, 
Liberty, Literary Digest, Saturday 
Evening Post and Time. 

The advertisements will consist of 
a striking all-over-red page with 
white lettering, and will carry out 
the theme originally stressed in the 
pre-announcement booklet, that the 


new car is a Buick through and 
through. 

Besides the farm _ publications 
which include Cappers Farmer, 


Country Gentleman, Country Home, 
and Successful Farming, several 
trade papers will be used to round 
out the campaign. Among these are 
Automobile Topics, Automobile Trade 
Journal, Motor, Motor West and 
Southern Automotive Journal. 

Following up the red insertions in 
the last two issues in May, the five 
weeklies will carry, in June, single 
pages in black and white staggered 
through the month. This follow-up, 
climaxing the introduction campaign, 
will also be conducted through the 
newspapers. 

In a statement to dealers, Harlow 
H. Curtice, president and general 
manager of Buick Motor Company, 
announced that up to the present 
time, Buick has been building cars 
for a group of buyers that constitute 
only eight per cent of the entire au- 
tomobile market, but that with the 
new car it will be competing for ap- 
proximately 27 per cent of that 
market. 

He contended that while no one 
ean predict the portion of the mar- 
ket that Buick will secure, it is prob- 
able that it will exceed the average 
attained in the higher price brack- 
ets, which will mean an annual pro- 
duction of from 100,000 to 125,000 of 
the new cars. 


Seek Repeat Buyers 


In emphasizing the enviable rec- 
ord that Buick has had in the past 
for “repeat buyers,” Mr. Curtice dis- 
closed to the dealers the fact that in 
prosperous years, eight out of ten 
owners of Buick cars made their 
next purchase a Buick. This fact, he 
added, means that there are thou- 
sands of “traditional” Buick owners 
who found it necessary to change 
cars when it became impossible to 
purchase Buick cars in the price 
class of the last few years. 

The entire program is significant, 
according to Mr. Curtice, from the 
standpoint of Buick’s dealer organi- 
zation, which, he claims, is one of 
the soundest in the industry. The 
new line will enable the dealers to 
reach that old market and to carry 
Buick back to those who acclaimed 
it when they were financially able to 
meet its price range. 

Dealers are being supplied with 
the booklets, banners, stickers, win- 
dow trims and posters which will 
deal primarily with the mechanical 


dealers a booklet telling all about the | 
newest Buick and its 93 horse power, | 


MERCHANDISE PROGRAM 


CONTINENTAL OIL COMPANY 
PRESENTS 
Where 
Nesom 


“THIS IS 


HARRY 


pRICHMAN’ 


— brithest Broed=s». motion pictere 
aod radio artist, « favorite from 
Coast to Coast, «ho sings aed enter- 
tas a+ cooly Harry Richmee con! 


AND Eveny we 


JOHN 8B. 
KENNEDY” 


¥ 08 het OF ePOaecart 


Set FAO MOE OF TUEFHOME LOCAL CONDO MEVKE SAnON OF Braute 


Four-column newspaper advertise- 
ment supporting the Conoco radio 
show, which is unusual in several 
respects. 


features of the new car. 

The campaign is being conducted 
through Campbell-Ewald Company, 
Detroit. 


Sune Bok 
Borden Stand 
In Milk Fight 


New York, May 10.—The Dairy- 
men’s League Cooperative Associa- 
tion, Inc., representing in its mem- 
bership more than half the milk pro- 
duction of the state, has sided with 
Borden’s Farm Products Company in 
the fight initiated by the latter 
against the differential of one cent 
a quart imposed by the New York 
state milk control board on adver- 
tised milk. 

The dairymen’s association was 
represented by counsel at the hear- 
ing May 4 on the injunction sought 
by the Borden company, and filed an 
affidavit endorsing the position taken 
by the appellant. The court re- 
quested Borden’s attorneys, Milbank, 
Tweed, Hope & Webb, to file brief 
by May 16. 

The Borden company acquainted 
consumers with the situation and 
what it meant to them with a 650- 
line advertisement appearing in New 
York newspapers May 5. Copy 
stressed the fact that Borden was 
opposed to higher prices on any 
milk, including “advertised” milk. 

“For more than 75 years we have 
worked to improve milk quality and 
to acquaint the public with those 
improvements,” the advertisement 
said. 

“We do not think that we should 
be penalized for this course by being 
forced to sell Borden’s milk at a 
higher price, or that the public 
should be penalized by having to pay 
more for a quality product because 
of its advertising, which is measur- 
able and of a constructive char- 
acter.” 
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The Hoff-brau Bar 


tee Se ee ete oe hese 12 feet front with #5 leet right hand 
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A specimen page from the unique 

new presentation prepared by 

Bonsib, Inc., for Berghoff Bros. 
Brewery, Fort Wayne, ind. 


May Close Mail 
To Speculative 
Merchandising 


Washington, D. C., May 10—Senate 
bill S. 2101, designed to prohibit the 
sending of unsolicited merchandise 
through the mails, and passed by 
that body, has been advanced by the 
house and is expected to pass during 
the final weeks prior to adjournment. 

The bill provides that “unsolicited 
merchandise which any person de- 
sires to send for the purpose of sale 
to the addresses shall not be accepted 
for mailing,” and that “if such un- 
solicited merchandise is deposited in 
the mails and the addressee thereof 
refuses to accept the same, then, un- 
der such regulations as the Post- 
master General may prescribe such 
unsolicited merchandise shall be re- 
turned to the sender charged with 
postage due at double the regular 
rates to be collected from him upon 
delivery. On failure of the sender to 
pay such return postage the matter 
shall be disposed of as other dead 
matter.” 


Imperils Creative Work 


Some question has been raised rel- 
ative to the application of the act to 
the sending of author’s manuscripts, 
drawings, and advertising samples. 
The Post Office Department disclaims 
any intention of interfering in the 
“ordinary and regular” methods of 
doing business, but it is recognized 
that the act as passed by the senate 
could be thus applied, should a high 
postal official so rule. 


NRA Picks Members 
of Economics Board 


A. D. Whiteside, president of Dun 
and Bradstreet, New York, and un- 
til recently a division administrator 
in the NRA, has been appointed a 
member of the national retail trade 
economics board, succeeding Dr. 
Walter Eddy, resigned. 

Other members of the board are 
John Burke, B. Altman & Co., chair- 
man; Dr. Kenneth Dameron, deputy 
administrator; Dr. Paul H. Nystrom, 
Columbia University, and T. A. How- 
ell, Howell Bros., Richmond, Va. 


Classified 
Advertising 


The rate for this department is 40 
‘ents a line (not agate line); mini- 
num, $2. 


HELP WANTED 


Advertising representatives in New 


York, Chicago, Louisville, Boston, 
West Coast and London, Eng., for 
large controlled circulation trade 
paper. Give full particulars in first 


letter. Box 457, ADVERTISING AGE, New 
York. 


COPY SERVICE 

Does your product appeal to women? 
If so, let a woman write your copy; 
a woman whose articles are appear- 
ing in the leading women’s maga- 
zines, who lectures and broadcasts as 
well; a woman who is a wife and a 


mother; a woman who is a well 
known GRADUATE REGISTERED 
NURSE. (Free lance basis.) Box 


448, ADVERTISING AGE, New York. 


Extension Granted 


Distribution Code 


Application has been approved of 
the temporary code authority for the 
advertising distributing trade for a 
30 days’ extension of time for the 
election of a permanent authority. 

The extra time was granted to as- 
sure the entire trade of 2,000 units 
the opportunity of a fair and open 
election. It expires May 27. 


Agency Executive Available 

Owner of a New York City 
agency operating for’ eight 
years desires to become affili- 
ated with a larger organiza- 
tion. Protestant, college grad- 
uate, 20 years in advertising. 
Salary and bonus. Box 4565, 
ADVERTISING AGE, New York. 


gen 


A 
oi 


INFULL = 


Now, 


ADVERTISING. 


BRINGS YOUR PRODUCT 
AND SALES STORY To 


YOUR ADVERTISING yp 


Imagine a crowded 

motion picture show 
and an audience that 
has extra-money to spend. 


show—getting up on the stage 
— and dramatically 


7 


3 
Se &p 


imagine stopping the 


“putting 


DI 


D You 


KNOW ? 


There are 364,161 peo- 


ple in 
dianapolis. 


the city of In- 
You can. 


select as many as you 


desire 


of 21 theaters 


with a combined 


weekly 


attendance of 


94,852 people in In- 
dianapolis proper. - 


NOTE: 


Facts on other.’ 


markets will be given 
in succeeding issues. 
Or write to General 


Screen 


Advertising, 


Inc. — Wrigley Bldg., 
Chicago, for full de- 


tails. 


over” your sales story. This is 

what Screen Advertising does for 
you in one or as many more as 
desired of 5,000 theaters located in 
important markets. Write today— 
no obligation—and learn how you 
can tell your story nationally through 
this medium—motion picture adver- 
tising. 


General Screen Advertising, Inc. 
Wrigley Building — Chicago, Ill. 


OUTSTANDING FEATURES 
Minar NO OTHER MED- 
IUM CAN DUPLICATE 


1 Cost is based on per M aver- 
* age weekly attendance figures. 
2 At the time of screening 
e (once each performance) there 
is nothing else to compete 
with your message. 
3 Through eye and ear your 
e ENTIRE story is impressed 
on the buyer's mind — IT 
MUST REGISTER! 
4 The cost fs low... 
* around 50% less 
than any com- 
parable form of 
publicity. 
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PHOTOGRAPHIC REVIEW 
OF THE WEEK 


WISE OLD OWL NOW STARES OUT FROM 24-SHEETS 


Get Wise! 


Stop at the Esso Sign 
FORMATION 


-Essolene 


a Puarantoe Smoother Performance 


't IOQURING 


Familiar to newspaper readers, the owl being used in current advertising for Standard Oil Company of New 
Jersey and associated companies is now — in outdoor advertising. Above is the poster scheduled 


or June showing. 


WHITE CLEANER APPEARS AS SUMMER NEARS 


Window and counter display for Checker White shoe cleaner, 
product of B. F. Brown & Co., Boston, which is being distributed 
to dealers. 


A quintet of A.B. P. members on the links at White Sulphur Springs 

last week. Standing, E. T. Howson, “Railway Age,'' new president, 

and H. H. Rosenberg, Industrial Publications. Seated, J. G. Brown, 

"Shoe & Leather Reporter," J. M. Rodger, McGraw-Hill, and W. R. 
Swartwout, ‘Bakers’ Helper." 


NOT FATTENING 


Alpe 
First choice 


of beer connoisseurs... 


Acme BEER is o beverage 
of great delicacy...the warmth 
of the superior malt which 
+s its soul... the very spirit 
of the barley that gove it 

birth . the subtle flavor of 

the hops...oll these ore 

skillfully brewed to make 
Acme the finest 

Acme Light Pilsener Beer is 
non -tottening becouse it is fully 
fermented ond devoid of 
excess corbohydrotes. 


CORA EW A58ORARON 4 
- Aan Peaeecm © oo cee 5 


A typical advertisement in the 

newspaper campaign for Califor- 

nia Brewing Association running 

in 300 coast newspapers. Emil 

Brisacher & Staff, San Francisco, 
is in charge. 


ENTERS NEW FIELD 


One of the models bearing its own 
name with which Montgomery 
Ward & Co. hope to capture busi- 
ness in the electric refrigeration 


field. 


FIRST COPY IN NEWEST SUNKIST SERIES 


ee 


Dict Scientists Stady 341 Children for 3% vears... 


Reduce tooth deca 
7% 


Wilh FRESH ORANGI 
AND LEBON JUICE <<. 
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First piece of copy in the new campaign of California Fruit Growers’ 
Exchange, in which the dental value of fresh orange and lemon juice 
is stressed. 


ART DIRECTORS BACK UP AGENCY'S CHOICE 


A week after Erwin, Wasey & Co. had made numerous photographs 

of Janice Jarrett for use in Minnesota Valley Canning Company 

advertising, this beautiful girl was awarded the title, "Miss Young 

America," by the New York Art Directors Club, thus confirming the 
agency's judgment. Photo by Paul A. Hesse. 


HISTORICAL SOCIETY HONORS DENVER DAILY 


, ‘ 
Robert P. Scripps, controlling stockholder of Scripps-Howard, speak 
ing at the dedication of the tablet marking the site of the fi 


“Rocky Mountain News" plant. The tablet was erected by 
Colorado State Historical Society on the paper's 75th anniversé'y: 
late in April. 
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